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It must make Mr. Sloan feel par- 
ticularly happy to realize that the 
current unpleasantness is all due to 
the efforts of that battle-scarred vet- 
eran of the assembly-lines, John L. 
Lewis. 

, 2 e 

The national sales tax bill pro- 
posed by Congressman Patman to 
foree payment by consumers of 
everything, everywhere, disposes of 
the rumor that the Texan has presi- 
dential aspirations. 


vvy 

Business organizations have been 
so eager to pay Congressman Pat- 
man for explaining the true inward- 
ness of his famous measure as to 
suggest to other legislators the possi- 
bilities of a very promising side-line. 


vvy 

The Aluminum Company of Amer- 
ica breaks the news to its salesmen, 
via the S. E. P., that they are get- 
ting only 35.6 per cent of the busi- 
ness. This is going to make the 
competition feel a lot better. 


. 2 } 


Now if U. S. Steel will only use a 
few double-page spreads to boost 
Bethlehem, Republic and Inland as 
sources of supply, the era of sweet- 
ness and light may be said to have 
really begun. 

vvy 


Many magazines talk very frankly 
these days about the facts of life, 
lower case, but after poring over 
Look the unsophisticated reader is 
likely to emerge more puzzled than 
ever, 

. * 


So much success is attending the 
efforts of publishers to glorify the 
camera that pretty soon somebody 
will have to cast a little glamour 
around the products of the poor but 
honest typewriter. 

vvy 


If the Chicago musicians’ union 
succeeds in its avowed determination 
to prevent the bootlegging of tran- 
scriptions for radio use, canned 
music, you might say, will be bottled. 


vvy 

“Distribution,” says Q. Forrest 
Walker, “has been discovered as the 
last great field of political exploita- 
tion.” 

Q. E. D. 

vvy 

A correspondent insists that the 
Better Speech Institute of America 
has given its blessing to “Xmas.” It 
May have got rid of its halitosis, but 
it’s still unpopular around here. 


a 

Fried bananas and ham are really 
very good, United Fruit assures us. 
Now if Armour and Swift will co-op- 


erate by saying a few kind words for 
bananas = 


2 
Two million electric refrigerators 
Were sold in 1936. As yet there may 
it be two cars in every garage, 
hor two chickens in every pot, but 
at least there ought to be plenty of 


‘ce cubes in every kitchen. 
7, VV F 


ee has just broken the 

“tg to Glenn Frank that if a col- 

ma Dresiceny wants to be popular 

oie ae politicians, he must not be 
hor heard off the campus. 


7, ¥ 
he ae 
ian new manual for brewery ad- 
bi rig managers would supply a 
Ny-fe 


an It want by listing a few good 
e“Nyms for “gemiitlichkeit.” 


Copy Cus. 


GENERAL MOTORS 
GIVES POSITION 
IN NEWSPAPERS 


Takes Pages to Explain Atti- 
tude to Employes 


(Picture on Page 51) 


Detroit, Jan. 8.— While General 
Motors Corporation has discontinued 
direct-selling advertising, it used 
full pages this week in newspa- 
pers in plant cities to inform em- 
ployes of its attitude toward unions. 
The statement of Alfred P. Sloan, Jr., 
president, which filled the page, was 
the same as that which was posted 
on the bulletin boards of all plants 
and which was given wide publicity 
in the news columns of daily papers. 

The sturdy leader of General Mo- 
tors, however, felt that no agency 
could provide as wide and accurate 
dissemination of the company’s 
views as the advertising pages. 


Plans New Program 


That General Motors feels that 
the strike is likely to be a long- 
drawn struggle is indicated by can- 
cellation of all advertisements which 
could be halted. Most notable of the 
spot radio cancellations is the Chevro- 
let transcription series, “Musical 
Moments,” which has been heard 
two and three times weekly on al- 
most 400 stations. 

However, General Motors is pro- 
ceeding with plans for the premiere 
of its new Pontiac program over 
NBC Red network, starting Jan. 22 
and for 12 weeks thereafter. The 
“Varsity Show” will be broadcast 
from a different college campus 
every week. The first will come 
from the University of Michigan, 
and subsequent Friday night enter- 
tainment from University of Chi- 
cago, Jan. 29; Ohio State, Feb. 5; 
Columbia, Feb. 12; University of 
Pennsylvania, Feb. 19. MacManus, 
John & Adams, Inc., is in charge. 


Others Make Hay 


Other Detroit automobile factories 
are working at top speed to supply 
the incessant demand for cars. The 
wide publicity attending the strike 
which has crippled facilities of Gen- 
eral Motors has created a public de- 
mand aproaching hysteria. Other 
manufacturers are making hay while 
the sun shines. Unfortunately, this 
period is likely to be short as the 
shortage of glass daily becomes 
more pronounced. The supplv at 
present is placed at one fortnight. 

While this indicates that others, 
too, will be forced to cancel adver- 
tising sooner or later, they are post- 
poning the moment as long as 
possible. 

A significant late development was 
the strike today at the Highland 
Park Briggs body plant, an impor- 
tant supplier of Ford and Lincoln 
bodies. 
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HARNESSED WIND 


Eugene F. McDonald, Jr. 
(Story on Page 2) 


Halt on Bran 
Price Contrast 


Ordered by A. &P. 


New York, Jan. 7.—The Great At- 
lantic & Pacific Tea Company is- 
sued orders this week to its various 
divisions to discontinue comparing 
prices of nationally advertised 
brands with brands of A. & P.’s own 
manufacture. 

Such comparisons were made 
about two weeks ago on a handbill 
distributed in the New Orleans dis- 
trict (described in ADVERTISING AGE 
of Dec. 28) as a promotion on A. & 
P. brands which are stated as offer- 
ing opportunities to save up to 29 
per cent. 

It is understood that A. & P. ex- 
ecutives have apologized to each of 
the manufacturers whose products 
were mentioned in the handbill, ex- 
pressing deep regret for the occur- 
rence, and assuring them that it 
will not be repeated. 


“Contrary to Policy” 


In ordering the discontinuance A. 
& P. officials said that the method 
was “contrary to company policy,” 
and added that it was done with- 
out the knowledge of the executive 
offices in New York. 

They explained that A. & P. divi- 
sions are autonomous to a consider- 
able degree, and consequently con- 
duct many local campaigns on their 
own responsibility. The New Or- 
leans handbills were said to be lo- 
cally inspired. 


Congressional Fight on 
Advertising Regulation 
Starts at First Gong 


Patman Revises Bill to Outlaw Dual Operation: Food 
and Drug Measures in Spotlight 


Washington, D. C., Jan. 7.—A 
move to amend the constitution to 
permit Congress to regulate hours, 
wages and trade practices featured 
today’s session of the 75th Congress. 
A dozen bills having some bearing 
on merchandising were introduced, 
conspicuous by its absence being 
Congressman Patman’s measure to 
divorce manufacturing and retailing. 
With some changes caused by the 
Congressman’s desire not to em- 
barrass small business, it will be 
forthcoming presently. 


Plans Crop Insurance 


The resolutions calling for a con- bk 


stitutional amendment were spon- 
sored by Congressmen Ford, Martin, 
Crosser and Fish. They were de- 
signed to start machinery in motion 
which would invest Congress with 
the power to exercise absolute control 
over the country’s business. 

Congressman Burdick introduced 
a bill to provide crop insurance on 
wheat, corn, oats, rye, barley, flax 
and cotton, thus guaranteeing farm- 
ers a minimum annual income. The 
Tydings-Miller fair trade bill proyid- 
ing for price maintenance in states 
having such laws was introduced. 

The Black-Connery 30-hour labor 
bill was again introduced in virtu- 
ally the same form in which it ap- 
peared at the last session. 

Senator Guffey has dropped his lit- 
tle NRA bill for the coal industry 
into the legislative hopper, with 
changes which convince him that it 
will survive the scrutiny of the Su- 
preme Court. 


Guffey Modifies Bill 


Commenting on his new bill, Rep- 
resentative Patman explained that 
he has learned that many small con- 
cerns which both manufacture and 
sell to the consumer would be 
crippled by his bill in its proposed 
form. He believes, therefore, that it 
would be unwise to sponsor a law 
which would halt all such types of 
business. 

“IT am planning a bill,” said the 
Congressman, “which will give the 

(Continued on Page 8) 


Last Minute News Flashes 


Davis Buys “Tennessean” for $850,000 


Nashville, Jan. 8—The Nashville Tennessean, morning and evening 


newspaper, in receivership 


the last two 


years, was bought at public 


auction today by Paul M. Davis, Nashville bank president, for $850,000. 
He is a brother of Norman H. Davis, U. S. ambassador at large. 


Thwaite, Kentnor, Join Seminole Paper 
Chicago, Jan. 8.—Herbert Thwaite and Clayton I. Kentnor have been 
appointed general sales manager and advertising manager, respectively, 
of Seminole Paper Corporation, succeeding H. B. Weil and H. H. Heisler. 
Mr. Thwaite was formerly secretary of the Toilet Tissue Manufacturers’ 


Association. 
sentative. 


Mr. Kentnor is son of William F. Kentnor, publication repre- 


Death Takes “Lu,” of Clara, Lu and Em 


Chicago, Jan. 8.—Mrs. 
and Em, died here today. 


Howard Berolzheimer, 
The trio was last heard on the air for Frigid- 


“Lu” of Clara, Lu 


aire last summer, and formerly starred on the Super-Suds program for 


five years. 


Clara and Em said they would not broadcast again. 


Lowell Thomas Invades Publication Field 
New York, Jan. 8.—Lowell Thomas, noted radio commentator, will 
begin publication of The Commentator, pocket size bi-weekly, Jan. 20. 
advertising will be accepted. 


No 


Washington, D. C., Jan. 7.—The 
battle for control of food and drug 
advertising was resumed in the 75th 
Congress today as Senator Royal S. 
Copeland presented a completely re- 
written bill, reposing supervision of 
this advertising in the Food and Drug 
Administration, while Congressman 
B. Carroll Reece promised a bill 
which would give the Federal Trade 
Commission this added power. 

A third measure has been intro- 
duced by Congressman Virgil Chap- 
man, but the 
Copeland bill 
seems to have 
the right of 
way at the mo- 
ment. 

Senator Cope- 
land’s new ver- 
sion authorizes 
the Pure Food 
and Drug. Ad- 
ministration to 
seek, and any 
United States 
district court to 
grant, injunc- 
tions against 
dissemination of false or misleading 
advertising of any food, drug, or cos- 
metic. At the same time, it specific- 
ally refrains from disturbing the 
present authority of the Federal 
Trade Commission to move against 
advertisers on the ground of unfair 
competition. Congressman Reece 
attacked what he described as 
divided responsibility, while Senator 
Copeland defended it in a statement 
to ADvERTISING AGE. (An analysis of 
the legislation by Charles Wesley 
Dunn and Ole Salthe appears on 
page 6.) 

Reece, who is ranking Republican 
minority member of the House inter- 
state and foreign commerce commit- 
tee and a member of the subcom- 
mittee in charge of food and drug 
legislation, said that he believes it is 
vital that a single Federal agency 
be accorded full power to regulate 
food and drug advertising. 

“T intend to introduce a bill which 
would place this responsibility upon 
the Federal Trade Commission,” he 
commented, “but am awaiting action 
by Democratic members.” 

Senator Copeland explained that 
the controversial subject of adver- 
tising control has been met by pro- 
vision for prohibition of false adver- 
tising by injunction. 

“The bill also clarifies the ques- 
tion of false advertising,” said he. 
“Previous measures have defined 
such advertisements as those which 
are ‘false or misleading in any par- 
ticular.’ That definition has occa- 
sioned endless controversy on the 
ground that when it is applied to 
advertising it is too elastic and may 
find an interpretation far beyond the 
purposes of the bill. 


R. S. Copeland 


View of Advertising 


“It has also been argued that such 
a phrase lends itself to unnecessary 
and unjustified interference with 
business, while imposing at the same 
time a task far beyond the power 
of-any government to enforce with- 
out big expansion of personnel. 

“There has also been debate as to 
whether the Food and Drug Adminis- 
tration should enforce the advertis- 


(Continued on Page 47) 
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ADVERTISING AGE 


January 11, 1937 


MINNIE FROM STATE PATMAN 


MINNEAPOLIS 
SAYS ....... 


Well, it’s 1937. Little Minnie had 
a good year. Hope you did, too. But 
it’s not me that interests me today. 
It’s Roy Swan, one of The Minneapo- 
lis Star’s camera-clickers. 


About nine the other evening, 
Roy, between assignments that 
would keep him on duty until 
midnight, dropped into the Sher- 
iff’s office. As Roy sat there gab- 
bing, one of those routine “call- 
ing-all-cars” monotones blasted 
out of the police radio. 


South 


” 


“Boy lost. Lives at 1815 
5th. Missing since afternoon,.. . 


listened. Might be a story 
there. With the first cold wave of 
the year coming down from the 
north, it would have been easier to 
stick around the warm office and 
wait for a report that the boy had 
been found. Instead Roy drove out 


to the home. 


Roy 


There he found the Mother in a sick 
bed almost in hysterics. With no car 
to go out and look for the boy, the 
family was at its wit’s end. So Roy took 
two of the family in his ear and started 
out. They combed the neighborhood 
... peeked into the downtown theatres 
where little six-year-old Tom had been 
found once before. 


But no luck. Back home at 
midnight, the youngster still 
lost. By that time the mother 
was in such shape that Roy had 
to talk fast to get back in the 
house. A moment later there 
was a knock and a copper walked 
into the living room where the 
mother had been moved down on 
the davenport. 


Tommy walked over to his 
mother. Yes, there were tears 
and Roy swung his camera 
around and made one click. And 
that was the only photo Roy 
could get, “No more, please,” 
said the family. 


But that one shot was enough. It 
made 5 column art in The Minneap- 
olis Star the next day with a swell 
yarn. Now it probably won’t win 
any journalistic prizes, but it was an 
exclusive ... just one little example 
of how Minneapolis Star newshounds 
and camera hawks help make The 
Minneapolis Star the up-to-the-min- 
ute newspaper of the Northwest. 


Local news ... state news ... Na- 
tional news. It’s crisp, brief and breezy 
in The Minneapolis Star. The most 
Minneapolis families read The Star be- 
cause they know if they don’t they'll 
miss something every day. 


It’s the content of The Minneapo- 
lis Star, lads, that has caused it to 
march up to be the Northwest's larg- 
est evening newspaper. It’s the 
brightness of The Star, boys, that 
has made it step along up to the 
place where it is delivered into 16,045 
more Minneapolis homes than the 
second evening newspaper. 


And The Minneapolis Star is still 
walking along with a heads-up step. 
The net paid average for the month 
of December exceeded 126,000! Still 
another peak! 


The big show today with Min- 
neapolis families is The Minneapo- 
lis Star. It got that way by being 
thoroughly a NEWSpaper .. . turn- 
ing out a paper day after day with 
plenty of eye-appeal . .. a paper 
that makes a hit with all classes of 


people in all sections of Minne- 
apolis. 
Good idea for advertisers to take 


box-office appeal, 
It’s your oppor- 


advantage of this 
don’t you think so? 
tunity, lads, to reach the biggest 
home audience in town with the 
newspaper that’s right smack in the 
center of the spotlight! 

As Edward Windsor said to Wally: 


“Customs change with the years.” 
And so do newspapers. Toodle do, 


BILL DEVELOPS 
IN WASHINGTON 


Grocers Would Also Ban Sales 
Below Cost 


Washington, D. C., Jan. 7.—A 
model state Patman bill, which 
would give each retailer the right to 
follow up an injunction against a 
manufacturer with recovery of triple 
damages, emerged today from a 
huddle of representatives of na- 
tional retail organizations. The bill 
is complete except for some _ pro- 
posed additions by the National As- 
sociation of Retail Grocers, which, 
not content with abolition of some 
of the buying advantages of chain 
stores, desires to regulate their 
sales practices. 

The state Patman bill, one of 
three to be sponsored by Congress- 
man Wright Patman of Texas, fol- 
lows closely the wording of the Rob- 


inson-Patman Act, devotes’ three 
paragraphs to telling how the re- 
tailer is to collect from infringing 


manufacturers, and four more to a 
general tightening up, including this 
unique provision: 

“Section 6. If any provision of 
this Act, or the application thereof 
to any person or circumstance, is 
held invalid, the remainder of the 
act. and the application of such pro- 
visions to other persons or circum- 
stances, shall not be affected 
thereby.” 


Would Include Service 


For reasons not clear, the grocers 
desire that their amendments shall 
apply not only to dealers, but to 
“any person who performs’ work 
upon, renovates, alters or improves 
any personal property belonging io 
another person.” 

Among organizations actively rep- 
resented at the meetings here this 
week were National Association of 
Retail Druggists, National Hardware 
Dealers’ Association, and the United 
States Wholesale Grocers Associa- 
tion. Delegates from other retail as- 
sociations were in attendance only 
as observers, of their ardor 
having cooled they have had 
opportunity to study Section 4 of 
the Robinson-Patman Act, which 
makes a friendly gesture in the 
direction of consumers’  co-opera- 
tives. This section is included in 
the model state bill. 

The gist of the grocers’ demands 
is contained in the opening para- 
graph of their proposed addition to 
the state bill, reading as follows: 

“Section 4. It shall be unlawful 
for any person engaged in com- 
merce, in the course of such com- 
merce, to sell, offer for sale or ad- 
vertise for sale any article, product 
or commodity at less than cost 
thereof to such vendor, or give, offer 
to give or advertise the intent to 
give away any article, product or 
commodity for the purpose of injur- 
ing competitors and destroying com- 
petition, or to advertise brands or 
types of goods they are not pre- 
pared to supply.” 


some 
since 


Grocers Define Cost 


The grocers give two definitions 
of cost, one itemizing the numerous 
factors which must be taken into 
consideration, the other, as apply- 
ing to distribution, providing that it 
shall mean “the net invoice or re- 
vlacement cost, whichever is lower, 
plus a markup amounting to not less 
than the minimum cost of distribu- 
tion by the most efficient vendor, 
which, in the absence of proof to 
the contrary shall be 6 per cent.” 

The model state Patman bill, after 
repeating the language contained in 
the Robinson-Patman Act, adds the 
following: 

“Section 4. (a) Any person in- 
jured by any violation, or who will 
suffer injury from any threatened 
violation. of this Act, may maintain 
an action. in any court of general 

(Continued on Page 45) 


Zenith Capture of Farm 
Market Bright Chapter 


(Picture on Page 1) 
Chicago, Jan. 5.—Eugene F. Mc- 


Donald, Jr., 48-year-old president of | [er ARG re oS apeee 
Zenith Radio Corporation, which has | | ‘ 
come from fifth to second place in| 


this highly competitive industry in 
the last two years, represents an 
interesting case of dual personality. 

Explorer, nava) officer and chal- 
lenger of tradition, Commander Mc- 
Donald is, in one sense, a roving buc- 
caneer on the sea of business. In 
another, he is the embodiment of 
conservatism and the puritan of the 
industry, who, as chairman of the 
trade practices committee of the Ra- 
dio Manufacturers’ Association, is 
constantly championing the principle 
that “radio is a business—not a crap 
game.” 

His most recent admonition of this 
kind came a few months ago when 
he issued a guarantee to dealers 
against changes in prices or models 
before April 1, 1937, and suggested 
at the same time that they challenge 
other manufacturers whose lines they 
carry to give the same pledge. 


Experiment in Instalments 


The author of this move is the 
same audacious youngster who some 
years ago essayed to teach the auto- 
mobile industry a lesson in instal- 
ment selling. Young Mr. McDonald 
at that time had little experience 
and no automobiles. He did, how- 
ever, possess cash and the convic- 
tion that markets are chiefly people 
with jobs and a desire for the good 
things of life, and that these two 
facts could be tied together. 

It is related that having been 
turned down gently but firmly by 
manufacturers and dealers who ac- 
tually had cars to sell, Mr. McDon- 
ald inserted a 20-line advertisement 
in a Chicago newspaper, offering au- 
tomobiles to all buyers who had a 
small amount of cash and a regular 
income. To those who responded 
and qualified under his terms, he ad- 
vanced the money to buy cars for 
cash, which they repaid in stated in- 
stalments. 

While the young adventurer on un- 
charted business seas had no desire 
to spend his life in the finance busi- 


ness, he did clarify for himself a 
principle which has since become 


generally accepted. 

It was this question of instalment 
sales, coupled with advertising, 
which Commander McDonald desired 
to protect in his latest ultimatum 
against changes in the status quo. 
He argues that buyers who are still 
paying for a $100 radio naturally 
feel chagrined when they learn that 
the price has been reduced to $80 for 
the cash purchaser, and make their 
displeasure evident to the dealer in 
no uncertain terms. 

Likewise, he believes, advertising 
and sales departments have been 
severely handicapped by the fact that 
discoveries of the laboratory have 
been incorporated in new models re- 
gardless of the season or of the fact 
that dealers have already been 
loaded up. 

“The advertising manager who can 
sing the praises of a startling ad- 
vance in radio without implying at 
the same time that there is likely 
to be another in a couple of weeks 
which will make the present object 
of his praise obsolete would be a 
jewel without price,’”’ commented the 
Zenith president. 

“Unfortunately, it can’t be done. 
Sales departments are speared on 
the horns of the same dilemma. They 
sell the distributor and dealer some- 
thing which may be of an extremely 
perishable nature and everybody con- 
cerned is jittery at every stage be- 
cause of the question as to when the 
laboratory will make some new dis- 
covery which will halve the value 
of the merchandise. 

“It is about time to remove this 
speculative element from the radio 
business, and I believe sentiment of 
manufacturers, as well as dealers, is 


generally in favor of such a step. 
We hope our example will inspire 
others.” 


The story of Zenith is largely the 


$109,000 SALARY 


if 


Hill Blackett 


story of McDonald. In 1915, he found 
a couple of Chicago youths tinker- 
ing with radio and selling a_ set 
now and then as it was completed 
with the meager facilities at hand. 
McDonald’s capital swung into ac- 
tion to form the Zenith Radio Cor- 
poration. While it was not the first 
in the field, the fate which has over- 
come many of the pioneers has left 
it the oldest in business today. One 
of the inventors, no longer so young, 
is Karl Hassel, a director of Zenith. 

It was Hassel whom McDonald dis- 
patched into the field in 1934 to dis- 
cover what had been done and what 
could be done toward utilizing the 
power of the wind, for long a favorite 
prime mover on the farm, to recharge 
storage batteries and thus convert 
some 8,000,000 farms without bene- 
fit of electricity into live prospects 
for radio. 

Zenith was awaiting solution of 
this final problem in the chain with 
a radio which it believed was ideal] 
for farmers—one capable of bring- 
ing in not only American, but short- 
wave domestic and foreign stations 
with a consumption of only nine- 
tenths of one ampere of electric cur- 
rent, and operating on a single six- 
volt, automobile-type storage battery, 
without dry batteries of any kind. 


Answer to Problem 


Engineer Hassel required just 24 
hours to find a couple of farm boys 
at Sioux City, Ia., who had the an- 


swer. They had been rewinding 
second-hand automobile generators, 
hooking them up to small wind- 


propellers of the airplane type and 
selling them to farmers in a small 
way for charging automobile bat- 
teries. 
Zenith Radio placed an order for 
50,000 small windmills and almost 
(Conttinued on Page 45) 


HEARST SALARY. 
A HALF-MILLION, 
HIGHEST IN °35 


Washington, D. C., Jan. 7.—Sign 
ing 1935 pay checks aggregating $500.- 
000, William Randolph Hearst, pub- 
lisher, was the highest paid business 
man in the United States in that 
year, a treasury report to Congress 
revealed today. The communication 
released by the House means and 
ways committee, revealed the income 
of every person who earned more 
than $15,000 in 1935, and made pos. 
sible a continuation of the popular 
game of peeking at the other fellow’s 
pay envelope. 

Alfred P. Sloan, Jr., president of 
the embattled General Motors Cor- 
poration, drew $374,505 salary in 
1935, while William S. Knudsen, 
executive vice-president, received 
$325,869. B.D. Miller, who, as presi- 
dent of F. W. Woolworth Company, 
lets advertising severely alone, had 
a 1935 salary of $309,880. 


High Salaried Executives 


Thomas J. Watson, president of 
International Business Machines Cor- 
poration, appended his name to sal- 
ary checks for $296,028, slightly 
more than F. A. Countway, president 
of Lever Brothers Company, who 
drew $286,995. George W. Hill, presi- 
dent of American Tobacco Company, 
received a salary of $212,195.  Lil- 
lian S. Dodge, president of Harriet 
Hubbard Ayer, Inc., cosmetics, en- 
joyed a salary of $100,000, while 
Blanche Green, president of Spencer 
Corset Company, drew $57,629. 

Edsel Ford drew $100,376 as presi- 
dent of Ford Motor Company. This 
salary was approximated by Owen D. 
Young, chairman of General Electric 
Company, with $96,000. Walter P. 
Chrysler, the motor magnate, did all 
right, with $185,543. Walter Win- 
chell earned $60,000. 

Principals in Blackett - Sample- 
Hummert, Inc., Chicago advertising 
agency, fared well, Hill Blackett, 
president, drawing $109,000; J. G. 
Sample, treasurer, the same amount, 
and E. F. Hummert, vice-president, 
$117,388. Frank Knox, president of 
Chicago Daily News, received a 1935 
salary of $75,000, about the same as 
one of his advertisers, Kenneth G. 
Smith, president of Pepsodent Com- 
pany, $74,796. A. D. Lasker, presi- 
dent of Lord & Thomas, drew $52,000, 
while L. B. Manning, president of 
Cord Corporation, received $60,000. 

The late Herman Black, chairman, 
of the Chicago Evening American, 
drew a 1935 salary of $60,191. The 
outdoor advertising business was 
good, too, Burnett W. Robbins, presi- 
dent of General Outdoor Advertising 
Company, reporting a salary of $51, 
402. 

Salaries of some other high-rank- 
ing merchandising experts were re- 

(Continued on Page 49) 
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WINDOW DISPLAY 
INSTALLATION IS A BUSINESS 


i 
FOR LOWCOST B SALES RESULTS 


175 Fifth Ave., New York 


Arranging merchandise and decorations is 
only a small part. Our clients receive the serv 
ice of a specialized nation-wide organization 
with comprehensive retail records and com 
plete knowledge of local retail conditions. We 
secure the proper locations. We install all dis- 
plays uniformly and correctly, following you" 
instructions to the letter. 

For list of our 142 Associate Offices, serving 
5,886 cities and towns, write 


WINDOW ADVERTISING, 


INC., AND ASSOCIATES 
560 W. Lake St., Chicago 
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-| All Media Talk Markets, 


| But When Markets Talk 


resi- 
000, 
it of 


ns is 
serv’ 
ation 
con 
_ We 
] dis- 


your 


ving 


- | Media, It's Time to Listen! 


N “odd lot’ buyer makes a stock 


market operator...-A’’ buys ten 


shares of General Motors and “'B” 
buys ten thousand shares of New 
York Central... but the difference in 
Capital makes no difference in the 


Conversation. 


They are both “in the market”’...even 


though only one is ‘in the money”. 


That's the trouble with terminologies 
... the superficial and the substantial 


use the same “tags”. 


All media talk markets, but it is still 
true that the size of a market is govern- 


ed by the size of the medium you use. 


The Metropolitan Sunday News- 


paper Group, not only circulates 


where the world’s richest markets 
are, but reflects in the size of its circu- 
lation the teeming characteristics of 


those markets themselves. 


Any group can tell you that the 
Twenty-sState area of the North- 
eastern section of the United States 
contains 60% of the country’s popu- 
lation and is responsible for 67% of 
its retail sales... but by that very 
token, it follows, that only INTENSE 
COVERAGE can convert these statisti- 


cal riches into business for you. 


The 6,500,000 to 8,000,000" circulation 
of the Metropolitan is greater than 
the circulation of any single medium 
or any group of mediums the world 
has ever known...and the three lines 
below sum up the story and the form- 


ula of its sales evangelism: 


If you want your product to be “in the money” 


Instead of merely theoretically ‘“‘in the market” 


Place it in the GROUP numerically “in the know” 


* with additional or alternate papers 


Gravure 


Metropolitan. = eekly 


Baltimore SUN e Boston GLOBE e Buffalo TIMES e Philadelphia INQUIRER 
Chicago TRIBUNE e@ Detroit NEWS e New York NEWS e Pittsburgh PRESS 
Cleveland PLAIN DEALER e St. Louis GLOBE-DEMOCRAT e Washington STAR 


THE LARGEST CIRCULATION IN THE WORLD-FROM 6'/, TO MORE THAN § MILLION FAMILIES* 


Color Additional or alternate papers 
: Boston HERALD e Buffalo COURIER-EXPRESS 
oe Detroit FREE PRESS e New York HERALD TRIBUNE 
Newspapers, Inc. St. Louis POST-DISPATCH e@ Washington POST 
New York e Chicago 
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Truth About 
Milk Industry, 
Sheffield Plan 


New York, Jan. 7.—Advertising’s 
admonition to business to tell its 
story has been heeded by Sheffield 
Farms Company, which this week 
began an extensive newspaper cam- 
paign in the metropolitan area de- 
signed to correct the public’s mis- 
conceptions about the dairy industry. 

The plan, the work of N. W. Ayer 
& Son, Inc., takes cognizance of the 
adverse publicity received from 
farmers’ strikes, milk control laws 
and other factors. The copy tells 
exactly how the consumer’s milk dol- 
lar is divided, starting with the share 
paid to the farmer and ending with 
the dairy company’s profit. 

Succeeding advertisements will 
take up in detail the various costs 
invisible to the public eye, but im- 
portant to the proper handling of 
milk and its conversion into by- 
products. 

No Increase Planned 

Contrary to an impression the first 
advertising may create in some quar- 
ters, it is not the intention of the 
advertiser to mask an effort to secure 


an increase in minimum milk prices 
behind a smoke screen of copy. Shef- 
field has stated it is not in favor of 
an increase and will not seek one, 
except under conditions not now 
foreseen. 

The fact that the company’s 8,850 
employees divided a 17 million dollar 
payroll is the lead of the first adver- 
tisement. The division of the milk 
consumer’s dollar shows 48.8 cents 
to the farmer for his milk; 26.63 to 
the dairy’s employees; 20.25 for 
transportation and operation; 3.43 for 
taxes, insurance, advertising, etc.; 
0.23 for executive salaries, and 1.38 
net profit to the dairy company. 


Davol Joins A. N. A. 


Davol Rubber Company, Provi- 
dence, has joined the Association of 
National Advertisers and will be rep- 
resented by A. B. Pearson, advertis- 
ing manager. 


Agency for KSTP 


Station KSTP, St. Paul, Minn., has 
appointed Harold S. Chamberlain 
and Associates, St. Paul, to handle 
its advertising account. 


Stewart Named 


William M. Stewart has been ap- 
pointed assistant manager of P. and 
B. Engraving Co., Springfield, Mass., 
in charge of production and sales. 


FRENCH PUBLISHER 


Dr. Marce! Knecht, general secretary, Le 
Matin, Paris, one of the French delega- 
tion touring the country to foster interest 
in the C. A. A. convention next summer. 


WCOP Appoints 


representative. 


Hy — ~ wee 


On the job when a 
crowned head falls. 
On the job when a 
sale is made. One is 
known as a “scoop” 


in news photog- 
raphy. The other 
is the result of 
“Seoop  Advertis- 
® ” 
ing. 


‘Che 
GRADUATE 
GROUP 


42 alumni magazines of leading 
American colleges reaching 
250,000 graduates with one plate. 
$1500 per page 


30 Rockefeller Plaza 
New York 


CHICAGO SAN FRANCISCO DETROIT’ 
a 
BOSTON LOS ANGELES LONDON 


[ 


% 


PICTURES, INC. 


ave you ever seen a Scoop working? 
Well, Kelvinator did. 


LoyaL people, these college graduates. Devilish anxious to 
have a good alumni magazine. Know that it costs money, that 


money comes from advertising, 
you must make it pay. 


and that to sell advertising, 


Therefore they tell us in advance about the important things 


they intend to buy—motor car 
refrigerators, 


This year more than a thousan 
were going to buy electric refr 


s, tires. life insurance, travel, 


d college alumni told us they 
igerators, and when. We sent 


their names to Kelvinator. Kelvinator wrote them letters, sent 
them literature, and sicked their dealers onto them. . 


Within four months, the dealers sold Kelvinators to 13% of 


these leads (sales plus dealer 
report an additional 17% as “ 
business.” 


goodwill for Kelvinator) and 
good prospects for immediate 


This is typical of “Scoop Advertising” in the Graduate Group. 
The advertiser, armed with advance information, and enjoying 
the cooperation of the prospect, has an overwhelming advan- 
tage over his competitors. He “scoops the Group.” 


It is hard to believe, but it works. 


“Little Ads from Big Agencies” is a booklet that tells more 


about it. Send for it. 


Radio Station WCOP, Boston, has 
appointed Weed & Co. as national 


FRENCH VISITOR 
FINDS PROBLEMS 
HERE FAMILIAR 


Kaminker Tells of Copy Con- 
trol Advances 


New York, Jan. 6.—French adver- 
tising interests have united in sup- 
port of an organized effort to elimi- 
nate abuses in copy, according to 
Andre Kaminker of Le Petit Parisien, 
Paris newspaper. 

Mr. Kaminker and four other 
French advertising men will begin 
a tour of many cities next week to 
extend an invitation to their Ameri- 
can confreres to attend the Conti- 
nental Advertising Association con- 
vention to be held in Paris, July 
5-10, in conjunction with the Inter- 
national Exposition. 

The French Advertising Associa- 
tion, comprising all branches of the 
industry, organized the Office de Con- 
trol des Annonces six months ago, 
and through this body is attempting 
to eliminate fraudulent copy and to 
bar objectionable medicinal adver- 
tising. 


Use Classified Pages 


Much of the fraudulent copy, Mr. 
Kaminker explained, appears in the 
classified columns, and together with 
patent medicine advertisements of- 
fering cancer or tuberculosis cures is 
invariably refused by larger and 
more reputable publishers. 

The O. C. A., as the control body 
is known, has the support of na- 
tional advertisers and media, and is 
now seeking to outlaw the two 
abuses mentioned. 

Since the O. C. A. is so new its 
influence is not established, though 
French advertising men are enthusi- 
astic about its prospects. 

Mr. Kaminker reported that the 
French equivalent to the American 
ABC, known as Office de Controle 
des Tirages, has grown remarkably 
during the past two years. The lead- 
ing publications are already audited 
and pressure from advertisers and 
agencies is forcing non-members to 
join. 

In the field of radio, France pre- 
sents the unusual picture of official 
government and private stations in 
operation. Broadcasts from the 15 
government stations are limited to 
news announcements, official reports, 
educational features, concerts from 
state theaters, and speeches. They 
are supported by a tax of approxi- 
mately $2.50 per year on each of 
3,500,000 receiving sets in France. 


No Private Hook-ups 


Private stations, of which there 
are 12, present commercial pro- 
grams, with light comedy and music 
being most popular. The government 
stations are often hooked up into a 
network, but this is not true of pri- 
vate stations, Mr. Kaminker pointed 
out. 

Several stations close to England 
broadcast commercial programs in 
English, designed for the British 
market, usually late in the evening. 
Many of the programs broadcast by 
French advertisers are similiar to 
American favorites, such as amateur 
hours, court dramas, and detective 
thrillers. 


French stations frequently broad- 
cast recordings, Mr. Kaminker 
pointed out, and it is by no means 
unusual for a program to be re- 
peated to satisfy popular demand. 


Repetition does not destroy the value 
of a program, while it preserves an 
expensive show, he believes. 

Leading users of space follow the 
same classifications as they do here, 
with retail stores, foods, drugs, cos- 
metics, and automotive among the 
most prominent. 

French advertising agencies re- 
semble those in the United States, 
and perform similar services. Mr. 
Kaminker 


remarked that they are 


market 


giving research 


and copy 


HAVAS MANAGER 


Leon Renier, Jr., commercial manager, 

the Havas Agency, Paris, is in the dele- 

gation of distinguished French visitors 

who started a tour of this country Jan. 8 

to arouse interest in the Continental Ad- 

vertising Association convention in Paris 
next summer. 


testing increased attention in recent 
years, Compensation for agency 
service usually is obtained from 
commissions, though fees, or a 
straight 15 per cent service charge 
on the net appropriation are fre- 
quently the methods used. 

Entry into the agency field also 
follows lines familiar in the United 
States, recognition from media 
groups being necessary for large- 
scale operations. 

One of the largest agencies in 
France is Havas, which also has a 
syndicate furnishing news and fea- 
tures to newspapers, and a space-sell- 
ing department as well. While this 
combination is frowned upon by 
other agencies, Havas continues to 
be an important factor in servicing 
advertisers. 

Commissions paid by media vary 
from 10 to 15 per cent for news- 
papers, and up to 20 per cent for 
magazines. 

The more popular French national 
weekly magazines resemble news- 
papers in size and absence of color, 
Mr. Kaminker commented. They 
usually run 24 pages. Gringoire, 
only five years old, is now the leader, 
with 650,000 circulation, he said. 

Two magazines are circulated 
weekly as supplements to newspapers, 
but neither receives any Paris circu- 
lation. A woman’s weekly, Le Jour- 
nal de la Femme, has 500,000 circu- 
lation. 

L’Illustration and Le Mirroir du 
Monde both feature photographs and 
color reproduction in the weekly 
field. 

Another French publishing phe- 
nomenon is the existence of several 
magazines which decline to carry ad- 
vertising, since their circulation 
revenue is considered adequate. Two 
are sports and two more are film 
magazines, with circulations of 


150,000 to 350,000. 
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HELP WANTED? 


Are you looking for facts, fig- 
ures and market data about 
bakers and their billion dollar 
business? If you are, stop look- 
ing. Let BAKERS’ HELPER, the 
industry's 50 year leader, help 
you. 
Check the data you need below, tear 


out this advertisement, attach to your 
letterhead and mail to us. 


“The Bakers’ Billion,” a 
market data folder. 


‘a A sample of “Selling Leads,” 
an every week service. 


0 Sample pages from the “Bak- 
ing Industry Blue Book.” 


$e ies of BAKERS' 
HELPER, issued fortnightly. 


Audit Bureau of Circulations 
statement. 


BAKERSHELPER 


THE FIRST BAKERY PAPER 


In Its 50th Year 
880 South Wells Street 
Chicago 
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Contains such 


The primary aim of Thomas’ Register is to render the 
best possible service to its users by completely and accu- 
rately listing all manufacturers, regardless of advertising. 

This policy attracts an upper class PAID CLIENTELE 
that habitually use it, and rely upon it. 


THE BUYERS MASTER KEY 
AMERICAN SOURCES OF SUPPLY 


Almost universally used by upper rated concerns in all 
) lines everywhere. Its clientele comprises the major part 
of the total business buying power of the United States, 
and is largely used throughout the world—Published 
continuously since 1905. Long prior to any other pub- 
lication of its kind now in individual existence. 


cimcuits 
CVERYwHERE 


‘Sm Foe sad il. Co 


el 


Its unequalled patronage record is merely commensurate 


with its record for tangible results, produced for its adver- 
tisers. 


Its augmenting power is employed by nearly all successful users of Industrial 
and other trade periodical space—By supplying a “missing link” it extends 
the life and effect of other advertising, and adds value far beyond its cost. 


Especially efficient in multiplying buyers’ inquiries of 
high sales potential—As a low cost producer of the latter, 
the Register has earned an outstanding reputation. 


Those who are not in the 1937 Edition, may still reach 1937 users, by appear- 
ing in the 1937 Addenda, to be issued later. Lét us send you complete data. 


THOMAS PUBLISHING COMPANY 
461—8TH 
hediaes 


AVENUE, NEW YORK, N. Y. 


THE TOP REC 


FOR ALL TIME 
FOR ALL TRADE PUBLICATION 


Rarely, if ever, half equalled by any other 


10,261 ADVERTISEMENTS 
BY 2987 ADVERTISERS 


Includes a large majority of the important, experienced advertis- 
ers in all industrial and other trade publications—And more than 
1000 that do not advertise in any other publication. 


kD 


The 10,261 advertisements are segregated by product, and as a 
rule, are informative of product data—the type that buyers seek 
and read, at the moment when buying is contemplated. 


‘catalog” descriptive matter for more manufacturers and products than 
likewise appear in all other collective catalogs, registers, and similar purchasing guides 
combined.—affords proportionately more comprehensive field for buyers’ selection. 


90%+ OF ADVERTISERS IN 1936 
RENEWED FOR 1937 


Many of them have renewed continuously for 20 years or more— 
418 of them increased space for 1937. 


712 NEW ADVERTISERS FOR 1937 


Salient Facts about the 1937 Edition 


@ 5250 Pages—9 x 12 
10% increase in number of copies printed, to supply increased 
demand indicated by advance orders—Total press run, 10,800. 


@ More than 70% of the edition ordered by paid subscription, in 


advance of publication. 


@ More than 90% of its subscribers are important organizations, 
a majority of them in the “over $300,000” rating class—Average 
of all subscribers, ‘‘over $100,000” each. 


@ Multiple use—As a rule, in each organization one copy of the 
Register is used by from one to ten or more individuals. Based 
upon number of regular users, rather than number of copies, its 
“circulation” probably exceeds 50,000. 


This multiple use is characteristic of the Register—It is habitually consulted 
throughout the year at the moment of buying inclination, by executives, and other 
purchasing, engineering and operating men concerned with purchasing—those who 
investigate, specify and order.— 


@ They prefer Thomas’ Register—order it—and pay for it, be- 
cause they demand completeness and quality, impossible from 
any free distribution guide. 


Also INDUSTRIAL EQUIPMENT NEWS 


INDUSTRY’S NATIONAL EQUIPMENT NEWSPAPER 


THE REGISTER’S RUNNING MATE 
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Dunn, Salthe Analyze 
New Food, Drug Bills 


New York, Jan. 8.—Charles Wesley |enforced in the court by injunction, 


Dunn, general counsel, Associated 
Grocery Manufacturers of America, 


ADVERTISING AGE: 
“The new S.-5 is the revision of the 


rather than criminal procedure. 

“This is the revision which I ad- 
today analyzed the new food and| vocated, and as a result the new S.-5 
drug legislation in a statement to| will be a much better and satisfac- 
tory law to advertisers.” 


Ole 


| 


Salthe, associate of Senator | office of the 


old S.5 in the form passed by the| Copeland, said that the Chapman | erat. 


Senate on June 20. The new bill is 


a great improvement of the old one. | H.R.-300 contains provisions for grad- | 


bill 


introduced in the House as | 


The greatest improvement is the lim-|ing and for enforcement by civil and | 


itati > ini ti against false |criminal prosecution, while its seiz- | 
itation of the injunction against fals imi I iness m 


Like S.-5 it places control). J, and will organize membership 
tion. Furthermore, the injunction is | of advertising with the food and drug|and safety campaigns. 


Rice With Association 


A. L. Rice has been appointed busi- 


aR! . 5 : ae : anager of the New Jersey 
advertising, the injunction in effect|ure provisions are weaker than those motor Truck Association, Newark, 


applying only to health representa- of S.-5. 


| administration of which the veteran 
| Dr. W. G. Campbell is at the head. DEB 
Strong sentiment at the House of 


Representatives 
should be placed with the Federal 
Trade Commission prevented passage 
of S.-5 last year. 


LeBlanc with Daily 


Marcel Louis LeBlanc, recently as- 
sociated with the Columbus Citizen. 
has joined the New York advertising 
Louis Globe Demo- 


control 


AS FURNITURE 


Opposing Views 


Measure your markets 


... Set your sales quotas... 


have first hand reliable in- 
formation regarding your 
competition . . . The Cleve- 
land Press Liquor Survey 
now makes all this possible. 

This comprehensive analy- 
sis of Ohio Liquor Sales cov- 
ers a period from October 


1935 to October 1936. 


Its 


facts are from the records of 
the Ohio Liquor Control 
Commission. It is a complete, 
accurate and comprehensive 


analysis of liquor sales. 


From these figures and 
charts it is possible to deter- 
mine not only sales poten- 
tiality but trends by type and 


price. 


Scientific accuracy may be 
used in alloting advertising 
appropriations, based on the 
information contained in this 


study. 


The Cleveland Press 


A SCRIPPS-HOWARD NEWSPAPER 


MEMBER OF THE UNITED 
PRESS ....OF THE AUDIT 
3UREAU OF CIRCULATIONS 
and of ; 
MEDIA RECORDS, INC. 


TAS PAS PTE IO EAT sis UNS Re a ag Riga tee Ee oS 
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ON OHIO 
LIQUOR 
SALES! 
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: SS 
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Velw t Wy 


A $45,000,000 LIQUOR 


lis Districts Vary on Marker Pea 


MO! 


Who Sells, How Much, 
Where and When? 


G MARKET( Ai 


mete Meomagad> Sates 


AN EVER INCREASIN 


Ae Beqnnmng of & 


This, the nation’s most 
comprehensive Liquor Sur- 
vey is available to all with a 
legitimate interest. Write on 
your stationery or ask the 
Scripps-Howard representa- 
tive who calls on you. 


MARKET OPENS 


Designer, Manufacturer, Give 


Chicago, Jan. 5.—With a prominent 
designer criticising the trade press 
for failure to realize the significance 
of modern design, and with an 


CHICAGO + SAN FRANCISCO + 


NATIONAL ADVERTISING DEPARTMENT OF SCRIPPS-HOWARD NEWSPAPERS...230 PARK AVE., NEW YORK CITY 


LOS ANGELES DALLAS + DETROIT + PHILADELPHIA + ATLANTA 


equally prominent manufacturer 
chiding designers as being too vision- 
ary, the semi-annual national furni- 
ture market opened yesterday at the 
American Furniture Mart and its 
contemporary, the Merchandise Mart. 
As the retailers poured into Chi- 
cago for their annual buying festival, 
however, the labor situation loomed 
as even more important than the 
design question. Many mirror man. 
ufacturers reported a shortage of 
glass which may cause a scarcity in 
this section of the furniture field. 


Viewpoints Are Conflicting 


Gilbert Rohde, noted designer, who 
addressed the American Furniture 
Mart Press Club at its luncheon yes- 
terday, described modern design as 
“one of those epochal events which 
take place only every’ thousand 
years,” while J. H. Lane, Tennessee 
Furniture Corporation, Chattanooga, 
who addressed the American Furni- 
ture Mart Designers’ Institute to- 
night, asked the group to forget their 
own problems and think of those of 
the manufacturer. 

“No doctor would approach a pa- 
tient with the argument that he was 
particularly good at treating pneu- 
monia,” said Mr. Lane, “without first 
diagnosing the case. Many designers 
approach furniture manufacturers 
with sketches of something that 
doesn’t fill their needs. 


Profit Is Essential 


“We would like to see in design- 
ers the realization that we are in 
business to make a profit. We may 
have ideals, but all of us can’t trans- 
late those ideals in the same way. 
One factory may cater to a highly 
selective clientele, while the next 
may have a definite field in an ex- 
tremely low price bracket.” 

Mr. Lane asserted that few de 
signers have sufficient knowledge of 
manufacturing processes to enable 
them to do a good job for the manu- 
facturer. 

“There is something violently 
wrong,” said he, “when 90 per cent 
of the designers in the country work 
themselves hoarse over a type of fur- 
niture which is entirely untried, and 
which, ultimately, proved to be a 
lemon for the majority of the manu- 
facturers who went into it.” 

Mr. Lane was referring to the 
modern-classic craze which hit the 
industry a few years ago. 


Evolution of Modern 


Mr. Rohde, regarded by many as 
one of the two or three outstanding 
furniture designers of the country, 
said three trains of thought have 
moved onto the same track in recent 
years. The depression, he said, taught 
furniture manufacturers that mere 
quantity is unsalable—there must be 
quality and beauty, too. Meanwhile, 
painters discovered that an efficient 
machine is beautiful and can produce 
beautiful things. Finally, the new 
social philosophy that more people 
can have more beautiful things in- 
fluenced the thinking of designers, 
with modern the result. 

Modern, he asserted, reflects the 
broader and newer conception of the 
relations of men—one of those con- 
ceptions which arises only after 
many generations have come and 
gone. The trade press, he contended, 
has failed to appraise the signifi- 
eance of this style truly, discussing 
it superficially from the style view- 
point. 


Cole to Buckley 


Remsen J. Cole, formerly with 
Jerome B. Gray & Co., Philadelphia, 
has joined the copy department of 
The Earle A. Buckley Organization, 
Philadelphia, sales promotion and 
direct mail advertising. 


Sales Total $500,000 


Sales of printing equipment made 
during the 100-day trip of Printers 
Progress Special, sponsored by Amer 
ican Type Founders, totaled $500,000, 
S. W. Pierce, director of the trail, 
announced. 
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Multigraphing © Mimeographing 
Addressing and All Mailing Servicé 
THE LETTER SHOP, INC. 


440 S. Dearborn St., Chicago 
Telephone Wabash 8655-8656 
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Dodges and Plymouths are selling fast in 
Muskogee, Oklahoma, according to the Fast 
Motor Company, whose sales were greater 


in 1936 than in any previous year since 1929. 


hly Business at the Chesnutt Hardware Com- 
ext pany, Holdenville, Oklahoma, was better in 
1936 than in any year since 1929. During 
de _ 1936 this company reopened its furniture 
» of _ department which was closed during the lean 
years of 1931-1935. 


1936 was an outstanding year for the C. R. 
Anthony Company store at Bristow, Okla- 
homa. Business last year was better than 
in any year since 1929 and was up approxi- 


4 ‘ ’ » ROO 5 
anu- _  Cooksey’s grocery store and meat market at mately 50% from 1935. 


Cushing, Oklahoma, enjoyed a better busi- 
the _ ness in the year just past than at any time 
since 1930. This increase was made in spite 
of the opening of four new grocery stores 
y as in downtown Cushing last year. 


it be Sales stories out of eastern Oklahoma for 1936 followed the trends over 


hile, 
-_ the entire Oklahoma-North Texas area served by The Farmer-Stockman. 
auce 

ww The reports of the merchants shown above are typical of 1936 in this vast 
20 

s in- 


en agricultural area. 1936 was a good year. It was well up from 1935. It 
Ss 


i was better than any year since 1929 and 1930. Automobiles, farm imple- 
f the 
con- 
after 
and 
nded, 


gnif- 1937 bids fair to be even more active than 1936 in this area. ‘There is 
ssing 


view § more moisture in the ground than in the past ten years at this season. 


ments, food products, washing machines, farm radios, dry goods, cloth- 


ing and automobile and tractor tires led the parade of sales advances. 


Wheat acreage planted last fall for harvest in June and July, 1937, was 
ial up 12% from last year’s figure and the largest planting on record. Mil- 
ie lions of dollars in soil conservation payments will come to these farmers 
and during the spring. Cultivate this market with The Farmer-Stockman, 
Oklahoma City, which thoroughly covers Oklahoma and North Texas 


With its more than 225,000 circulation. 
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Beef cattle are fattening on the 
range over the Oklahoma-North 
Texas area during the winter 
months. They form an important 
part of the farmer’s income 
during the off-season. 
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ADVERTISING AGE 


January 11, 1937 


PATMAN REVISES 
BILLTO OUTLAW 
DUAL OPERATION 


(Continued from Page 1) 
Federal Trade Commission the power 
to prevent manufacturers from re- 
tailing where such operations lessen 
competition, create a monoply, or 
injure the business of a customer of 
the manufacturer. 

“The bill, which I believe has an 
excellent change of passage, will be 
effective immediately, rather than in 
three years, as originally proposed.” 

Patman added that the committee 
considering his bill will also ponder 
all sides of the question, so that fur- 
ther revisions may be in order. The 
congressman said he will be glad to 
receive suggestions from any source. 


Names Rooney 


Smithsonian 
York, 


Series, Inc., New 
publisher of Smithsonian Sci- 
entific Series, has appointed the Al- 
fred Rooney Company, Inc., New 


York, as advertising counsel. 


Hart Group Moves 


Hart Magazine Group, Chicago, has 
moved from 300 W. Adams st. to the 
Merchandise Mart. The organization 
issues publications featuring news- 
paper advertising layout ideas for re- 
tailers. 


Carr & Evans Join Agency 
Pietersom-Dunlap Asso- 
Milwaukee agency, has 
& Evans, Milwaukee 
Warner Carr 


Klau-Van 
ciates, Inc., 
absorbed Carr 
commercial art studio, 
and Chester T. Evans, operators of 
the studio for 11 years, have joined 
the agency’s art department. 


New KFRC Manager 


Wilbur Ejickelberg has been ap- 
pointed manager of Station KFRC, 
San Francisco. He was formerly 
with Edward Petry & Co., Inc., New 
York. 


Plan New WG Y Studio 


The General Electric Co. will build 
a new two-story studio building for 
its station, WGY, Schenectady. It 
will contain five air-conditioned 
studios, 


“Cue” Raises Guarantee 


Cue, New York weekly amusement 
magazine, has announced an_ in- 
crease in circulation guarantee to 


25,000 as the minimum net paid aver- 
age for 1937. 


FURNITURE MEN 
LAY PLANS FOR 
REGIONAL SHOWS 


Consumer Exhibits to Dot 
the Nation 


Chicago, Jan. 8.—Taking a cue 
from the automobile industry, the 
National Retail Furniture Associa- 


tion is completing plans for the pro- 
motion of home furnishings shows 
in aS many as 30 American cities 
during 1937 

A miniature 
ducing such a show 
in Louisville, Ky., 
of interest at the annual two-week 
Micwinter Furniture Market now 
nearing the first week’s close. 

The plan calls for sponsorship of 
each show by a newspaper which 
will take the lead in promoting pub- 
lic interest and will sell show space 
to home furnishings retailers. The 
Wingo Exhibition Engineering Com- 


model village, repro- 
recently tested 


is a focal point 


Omaha's 
to the nation’s 76%! 


During 1936 this major market made substantial gains: 


Important Facts You 
Should Know About 


| OMAHA 


“recovery gain” during the last few years is 85% 


Retail Sales 
Wholesaling 
Manufacturing 
Bank Clearings 
Bank Debits 
Bank Deposits (June call) 
Live Stock Receipts 


Live Stock Processed in Omaha. 
Grain Shipments 


Building 


Omaha and its trade territory offers you one of the most favorable outlets 
Omaha's huge packing, flour and dairy interests absorb and 
process the agricultural products from surrounding territory 

. farmers in Nebraska and Western Iowa . 


for your goods. 


Omaha workers. . 


Permits 


merchants and wholesalers throughout this territory. 


Reach This Rich Market with 
ONE Publication, at ONE Cost 


The Omaha World-Herald, ‘way out 


in front, ALWAYS, 


Advertising Lineage, 


Activities, etc., is the 


Substantial circulation and advertis- 


maha World-Herald 


in Circulation, 
News, Civic 
medium to use. 


For RESULTS 
concentrate in 


ing gains during 1936 make it more 
than ever before 
favorite with readers and advertisers. 


as compared 


Per Cent 


This enriches 
as well as 


the outstanding 


in the Omaha market, 
the 


| 


“Nebraska’ s INDEPENDENT HOME Newspaper’’ 


New York Boston 


Atlanta Detroit 


O’MARA & ORMSBEE, INC., National Advertising Representatives 
Chicago 


San Francisco Los Angeles 


pany, Joplin, Mo., promoters of nu- 
merous local auto and food shows, is 
now an affiliate of the furniture body 
and will, along with other forms of 
service, provide sponsoring newspa- 
pers with units for creating portable 


display houses of a nature flexible 
enough to provide suitable back- 
grounds for the presentation of 


every sort of home furnishings mer- 
chandise. 

Success of the Louisville show, op- 
erated by the Courier-Journal as the 
Kentuckiana Women’s Institute, led 
the association to plan the home fur- 
nishings shows as an annual event 
in a constantly increasing number 
of American cities. The Louisville 
show attracted 48,000 persons. 


New Syndicate Service 


Another home furnishings promo- 
tion, enlisting newspaper support 
and now underway on a national 
scale, is the American Furniture 
Service, a weekly series of illus- 
trated articles being syndicated to 
newspapers. Almost 2,000,000 read- 
ers are already being reached by the 
service which lays stress on interior 
decoration in terms of the merchan- 
dise made available by the average 
retail furniture stock. Though the 
service has no manufacturing affilia- 
tions, all subscribing newspapers are 
advised at what local outlets mer- 
chandise illustrated is for sale so 
that reader inquiries may be prop- 
erly handled. 

Patman Act Reflected 


With the registration of buyers 
passing the 5,000 mark in the open- 
ing days and thus forecasting a rec- 
ord attendance for the January trade 
exposition, exhibitors reported bulg- 
ing order books and a bullish atmo- 
sphere predominated. 

Reflection of the Robinson-Patman 
Act in the attitude of buyers marked 
the current session. One buyer for a 
large Philadelphia outlet insisted to 
a manufacturer that he wanted the 
best possible price. His insistence 
in this regard was no news but the 
manufacturer had to regain his bal- 
ance when the buyer became equally 
insistent that he get no lower price 
than “the best price quoted to 
others.” 

Congressman Wright Patman, co- 
author of the act, appeared at the 
retailérs’ banquet and declared the 
measure is nothing more than an 
amendment to the Clayton act which 
has stood repeated tests for consti- 
tutionality over a 22-year period. 
This, he said, is the best evidence 
that the act will withstand all as- 
saults on constitutional grounds. 


Advertising Is 
Used to Battle 
Pneumonia Wave 


Pittsburgh, Jan. 7.—Thanks to the 
co-operation of local media, the Gen- 
eral Health Council of Allegheny 
county today is actively engaged in 
combating the alarming increase in 
pneumonia cases with advertising. 

Local radio stations are contribut- 
ing free time for pneumonia control 
programs. Space donated by outdoor 
advertising concerns and the Pitts- 
burgh Railways Company has en- 
abled the health council to add the 
influence of posters and car cards to 
its anti-pneumonia campaign. Plac- 
ards featuring means of cold preven- 
tion are being posted in major indus- 
trial plants by local civic groups. 

“The high incidence of pneumonia 
in Allegheny county is largely due 
to improper care of the common 
eold,” declared Dr. W. W. McFar- 
land, executive director of the coun- 
cil. in outlining the aim of the cam- 
paign. “ITmmediate control of 
respiratory infections by self-imposed 
quarantine of the employe, with the 
co-operation and approval of the em- 
ployer, will do much to cut down the 
pneumonia death rate.” 


Agency for Copeland 


Copeland Refrigeration Corpora- 
tion, Detroit, has appointed Baldwin 
& Strachan, Inc., Buffalo, as its ad- 
vertising agency. Magazines, 
papers and business papers 


news- 
will 


be 


used. 


IN MERGER 


Willard S. French, principal in the New 

York agency merger, becomes executive 

vice-president of Brooke, Smith, French & 
Dorrance, Inc. 


Merger Joins 


Two Agencies 
in New York 


Detroit, Mich., Jan. 7.—The East- 
ern division of Brooke, Smith & 
French, Inc., was merged yesterday 
with Dorrance, Sullivan & Co., New 
York. Executives described the 
merger as an outgrowth of a long 
friendship between Sturges Dorrance 
and the officers of the Detroit agency. 

The new organization, Brooke, 
Smith, French and Dorrance, Inc., 
will serve Eastern advertisers from 
347 Madison ave., New York. 

Brooke, Smith & French, Inc., De- 
troit agency, founded 1907, will con- 
tinue to serve advertisers throughout 
the Middle West, with no change in 
personnel or corporate structure, but 
with facilities of the Eastern organ- 
ization at clients’ disposal. 

Executives in the new organiza- 
tion include Guy O. Smith, chairman 
of the board; Mr. Dorrance, presi- 
dent; Willard S. French, executive 
vice-president; H. H. Ohlmacher, 
secretary; and Charles W. Brooke, 
treasurer. In addition, Shaw New- 
ton, H. M. Overstreet and Henry E. 
Pengel, Jr., have been elected vice- 
presidents of the new company. 

Mr. Dorrance was one of the or- 
ganizers of Dorrance, Sullivan & Co., 
in 1921, and for many years its execu- 
tive head. He was previously with 
Thomas F. Logan, Inc., Collier’s, the 
McClure Company, and International 
Magazine Company. 


Central Adds 10 Planes 

Ten new seven-ton transports are 
to be put into service this month be- 
tween Washington, Pittsburgh, 
Akron, Cleveland, Detroit, Grand 
Rapids and Milwaukee by the Penn- 
sylvania Central Airlines. 


Circulation — 
in a. 


Chain Grocery 
— wea 


“= 
@ Reaches the executives of 
EVERY food and grocery chain, 
plus 22,000 store managers. 


- 


@ 14337 exclusive coverage— 
not duplicated by any other 
paper. 

@ 30,000 
A 


‘SapatstonE, STORE 


total circulation — 


18 East 41st St., New York 
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2 —_- . cm i 
emphasis on safety, comfort, con- ‘D bl M a package of Bremner Bros.’ Elfin a 

BUS RIDE Cartoon Copy venience and limited service. ou e oney brand soda crackers can, on his own ail 

P ° ° In the past, Chicago Motor Coach 5 say-so, get back twice the amount of he, 4 

1M TAKING IT Rides on First advertising has appeared only to Back Promotes ir purchase price plus postage by — 

cope with special situations of an |returning the empty carton. Apply- Ye 


"Thre end of 2 tough day at the office or in the 
stores seeking bargains you board a new 
motor coach and sit in & clean, rest seat 


Bus Promotion 


Chicago, Jan. 7.—-Hitherto num- 
bered among non-advertisers except 
under pressure of emergencies, the 
Chicago Motor Coach Company has 
launched its first sustained advertis- 
ing campaign in all Chicago daily 
newspapers. 


Cartoons illustrate the series of 


emergency nature or as spot an- 
nouncements of a temporary nature 
with which to herald new routes and 
other service developments. 


B-W-H Changes Name 


Bennett-Watts-Haywood Co., Chica- 
go, publisher of Electric Light and 
Power and Electrical Dealer, has 
changed its name to. Electrical 
Publications, Inc. 


Soda Crackers 


| 
| 


Chicago, Jan. 6——Customers—in | 
this case well known Chicago hotels— | 
are being featured by Bremner Bros. | 
biscuit bakers, today in a novel soda | 
| cracker campaign 
pers. The hotels, stressed in illus-| 
trations and copy, include the Edge- | 
water Beach, Drake, Blackstone, | 


in local newspa- | 


ing the guarantee to soda crackers, 
known to the public as a product sub- 
ject to deterioration and staleness, 
has definitely stimulated demand, 
said Gordon Best, vice-president of 
the MeJunkin Advertising Company, 
which handles the Bremner account. 
According to Mr. Best, the bakers 
have yet to hear a money back de- 
mand from a cracker consumer. 


scientifically correct for . with comfort- 16 advertisements which will fea- Se | Sherman, Bismarck, Morrison and Anderson Elected 
, P . _ P P a aie e. 3 
yy te ture the company’s new streamlined Slocum Joins Mathes _| Stevens, with their cuisines giving a} (, jy anderson has been elected 
Srey be henge y yy motor coaches, 160 of which have al-| | \:imer B. Slocum, formerly head | '®8timonial boost to the crackers. vice-president of Sperry Flour Co 
aziag me —— . , ? a . * ee , a © , ~ 2 arep 
ta Ges com — came oe be added soon. ready been put into service, and the of the New England office of N. W. Another feature of the campaign is}san Francisco, Donald D. Davis. 
— sales value of the riding service) Ayer & Son, Inc., has joined J. M. the “double your money back” guar-| president of General Mills, In¢é., 


provided by the new coaches with/| Mathes, Inc., in New York. 


antee under which any purchaser of | Minneapolis, announced. 


a 

of the Chicago 
, featuring car- 
is display inser- 
wspapers. 


WARD CUTS ITS 
MINIMUM ORDER 
ON INSTALMENTS 


Chicago, Jan. 7.—The sharp divi- 
sion of opinion which has long ex- 
isted between tlhe two largest mail 
order houses on the application of 
instalment selling was again illus- 
trated this week as Montgomery 
Ward & Co. slashed their minimum 
from 320 to $10, while Sears, Roe- 
buck & Co. held to the $20 bottom. 

Sears has always felt that instal- 
ment selling should be confined to 
high-priced specialties, and its cata- 
logs have invariably listed products 
which could be purchased on this 
basis. Ward, on the contrary, has 
hrown open the instalment plan to 
its entire range of merchandise, and 
has featured this wide application 
of the idea in its catalogs. 

While Ward has used the $20 
minimum heretofore, it has modified 
the restriction in actual practice, as 
exemplified by this excerpt from a 
recent catalog: 

“After vou 
good credit 

eeting 


@ ios? 


“4 eration 


First sustained camp 

Motor Coach comp 

toon copy, opens with 
tion in Chicago’ 


TO QUALITY 
SEEN THROUGHOUT COUNTRY 


j Up’ trend confirmed by Standard 
Statistics! 


have established a 
record with Ward’s by 
your payments promptly 
d satisfactorily, you will receive 
credit letter entitling you to buy 
more merchandise on the same ac- 
count even before it is all paid. 


“Druggists report increased purchases of best 
types of merchandise! 


Encouraging Time Payments 


“Additional purchases (which 
should always be for not less than 
$5) will be added to your account, 
with the small carrying charge, 
Without further credit inquiry, with- 
out a down payment, and with no in- 
crease in your monthly payments, 
unless the additional purchases in- 
crease the account beyond the origi- 
nal amount, in which event the 
amount of the monthly payment will 
be increased according to the table 
shown at the left.” 

Sears’ list of the products which 
May be bought on time, includes 
Such items as accordions, automatic 
Water heaters, furniture, farm equip- 


ment of many kinds, radios, retrig- 
erators 


“Most druggists reporting more national adver- 


tisers’ brands getting first call; private brand 


sales off!’’ 


So why not put PHOTOPLAY, a quality magazine, on your 
advertising schedule? 


PHOTOPLAY, leading twenty-five cent screen magazine, 
reaches a superior market of young, extravagant women with 


money to spend and living in the modern environment. 


: typewriters, jewelry and 
“ven men’s suits. The fact that the ® ’ 
: connany felt it necessary to. print Advertisers benefit through PHOTOPLAY’S plan to move 
suc a ist, 


aman, _however, indicates that 
dines he — products on which it 
oicbang - lieve time selling is prac- 
The 7 advisable. 
companies for made by the two big 
identical ; Rast financing are almost 
““. Yanging from $2.50 for an 


merchandise from counter to consumer. Let us tell you 
about it. 


Quotations from November 9, 1936, issue of DRUG TRADE NEWS 


4 , teed . $20-$25 to $44 for $500. The 

ye the se payments are also about 
eB  geme until some of the higher Curtis J. HARRISON, Advertising Manager 
ene sti; ave reached. While Ward 


lates 
‘igh . the monthly payments to 
nade on 


; purchases up 
Provides the 
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Mars Ponies 
Pay Big Odds 


in Promotion 


Chicago, Jan. 7.—The big odds in 
advertising of the chocolate coated 
confections of Mars, Inc., paid off 
last year by the racing stable of 
Mrs. Ethel Mars, the company’s 
president, forecast even more suc- 
cess and bigger boost for the candy 
company’s products throughout 1937. 

Good fortune consistently attend- 
ed the white, orange and brown Col- 
ors of the Mars stables, which re- 
flect the vanilla, caramel centers 
and chocolate coatings of the com- 
pany’s products, all through 1936, 
so much so that track winnings for 
the year totaled up to more than 
$200,000. 

Meanwhile the promotion  pub- 
licity accruing to the Milky Way 
candy bar and other Mars products 
accumulated momentum and further 
fostered the impetus given by the 
racehorse tie-ins of Mars, Inc., ad- 
vertising efforts. 


Horse Prize Contest 


radio 
Win- 


Backbone of a Mars, Inc., 
program, “The Milky Way 
ners,” was the offer late in 


1935 of | 


- Ny 
ge Green su 
Suny" . 


a thoroughbred colt, valued in the | 
thousands, as first prize in a radio | 
contest conducted to uncover the 
most fitting name for the yearling. 
The colt, sired by Stimulus, who | 
won $60,000 as a two-year-old, was 
to have been trained and entered 
in all leading races for which it was 
eligible by the candy concern in be- 
half of the contest winner for a pe- 
riod of one year. Any purses won 
were to go to the winner. 
However, the prize winner, having 
named the yearling “Nation’s 


Taste,” chose an alternative award | 
of $2,000 after which ‘“Nation’s | 
Taste” promptly became a favorite 


in the extensive Mars stables and 
proceeded to win several times the 
amount of $2,000 in purses. 


Company officials declined to dis- 
close whether further advertising 
based on the Mars stable would 


mark this year’s Mars candy promo- 
tion. 


Bishop in New York 


W. S. Bishop has been appointed 
public relations manager of Trans- 
continental and Western Air, central 
region. 


Agency for La Choy 


Blackett-Sample-Hummert,  Inc., 
Chicago, has been appointed by La 
Choy Food Products, Inec., as ad- 
vertising agent. 


Sum 


rot 


SHOE BUSINESS — 
GETS SET FOR 
'37 CAMPAIGNS 


Contests, New Products Loom 
on Advertising Horizon 


= 


Chicago, Jan. 7.—-Spurred by ex- 
ceptional sales results achieved in 
1936, plans of shoe manufacturers 
for vigorous sales and advertising 
programs in 1937 were disclosed in 
manufacturers’ exhibits 
tional Shoe Fair this week. 

Wall - Streeter Shoe Company, 
North Adams, Mass., will expand the 
magazine advertising campaign 
which it launched last fall for its 
new product, Styl-Eez shoes for men, 
smart footwear which embodies cor- 
rective features. 


Fall Campaign Important 


The fall campaign played a highly 
important role in securing national 
distribution of the product in six 
months, R. M. S. Walker, president 


A FEATURE OF 235 STATIONS 
“The Monitor Views the News” 


THE 


= This news review and commentary, prepared by The 
Christian Science Monitor, is now radiocast regularly 
by 235 American and Canadian radio stations. 

That these stations desire this service and broadcast 
it to their thousands of listeners indicates a high 
degree of confidence in ‘twhat the Monitor says,” 
whether over the air or in print. 

This confidence is a potent factor always at work 
for Monitor advertisers—winning new and responsive 
buyers. Is it working for you? 


HRISTIAN SCIENCE MONITOR 


Published by The Christian Science Publishing Society 


BRANCH OFFICES: 


Boston, Massachusetts 


New York, Chicago, Detroit, St. Louis, Kansas City. 


San Francisco, Los Angeles, Seattle, Miami . . London, Paris, Geneva 


A DAILY NEWSPAPER FOR ALL THE FAMILY 


at the Na-| 


CARTOON COPY 


IN THE MAKING 


part 
See 


oO. SOGLOW 


We. ieadsattiniedine ting tie ic 


Martin's V. V. O. 10-year-old whisky, and 


of Wadsworth & Walker, Inc., New 
York, the agency in charge, said. 
The shoes were first introduced to 
the trade July 1 in Boot and Shoe 
Recorder and direct mail. On Oct. 
1, consumers read of the new product 
in Christian Science Monitor, Es- 
quire, The Literary Digest, Physical 
Culture and Time and in dealers’ 
newspaper advertising. 


| 


Features Pleased Users 


Magazine copy gave emphasis to 
pictures of pleased users of Styl-Eez 
shoes for men, rather than to photo- 
graphs of the product. Opening copy 
was headlined, “For young men who 
wouldn’t be seen in a comfort shoe.” 
Similar copy appeared in dealer 
newspaper advertising. 
Within a few days, letters started 
coming to Wall-Streeter from hun- 
dreds of men interested in buying 
the shoes, and from dealers who 
wanted to supply the demand, Mr. 
Walker said. Intensive use was made 
of consumer inquiries to aid in se- 
curing outlets. On Dec. 1, the prod- 
uct enjoyed national distribution. 
Each magazine advertisement 
pointed out that Styl-Eez shoes for 
women are made by Selby Shoe Com- 


pany, Portsmouth, O. Wall-Streeter 
makes its Styl-lkez shoes under li- 


cense from Selby. 

The spring campaign for Styl-Eez 
shoes for men will include the maga- 
zines used last fall, and Life and The 
Saturday Evening Post. Copy will 
start in February issues. 


57,000 Enter Contest 


A total of 
ceived in the 


57,000 entries was re- 
recent slogan contest 
conducted by E. T. Wright & Co., 
Inc., Rockland, Mass., on behalf of 
Wright Arch-Preserver shoes’ for 
men, Leo McCarthy, advertising 
manager, said. First prize was a 
$1,000 wardrobe of smart clothes. 
The company is laying plans for a 
similar contest to be held this spring. 

The company’s line ot footwear 
ranges from a sturdy, plain type of 
shoe to “style” shoes. Since July, 
when Wright started intensive pro- 
motion of the “style’’ shoes, its busi- 
ness on this type of shoe increased 
54 per cent. Promotion included a 
contest for Wright salesmen, a win- 
dow display contest for dealers, and 
the consumer contest. 

Wright announced the consumer 
contest in a two-page advertisement 
in the November Esquire. Dealers 
mailed a folder, incorporating the 
advertisement, to selected prospects. 
Many dealers inserted newspaper ad- 
vertising on the contest. 


Test Related 


Through offer of a wardrobe of 
fashionable clothes, Mr. McCarthy 
said, Wright sought to impress the 
consumer with the stylish qualities 
of the shoe. A similar technique 
will be employed this spring. 

Wright requires no evidence of 
purchase by its contest entrants. A 
novel feature of the Wright competi- 
tion was the fact that, in acknowl- 
edging each entry, the company in- 
vited the consumer to inquire at his 
dealer’s for names of winners. Bad- 


Items Sale 


McKesson & Robbins plan to expand the current cartoon copy campaign for 


O. Soglow, cartoonist, is shown at work 


on the latest of the series. 


ger & Browning, Inc., 
handles the account. 

I. Miller & Sons, Inc., Long Island 
City, N. Y., is testing reaction to sale 
of gloves in connection with its 
shoes, in its own retail stores, pre- 
paratory to wholesaling a glove line 
to retailers of Miller shoes, Herman 
Shapiro, buyer, said. 

The company has enjoyed marked 

success with its offer of ‘“harmo- 
nized” accessories both in its own 
and other retail stores. It began to 
feature hosiery in connection with 
shoe sales-some 20 years ago. A 
woman may now purchase hosiery 
and handbags in colors matching her 
selection of shoes. 
The “harmonized accessories” 
builds profit for manufacturer and 
retailer, Mr. Shapiro said. It en 
ables the manufacturer to introduce 
new colors and materials more easily, 
thus stimulating jaded fashion ap- 
petites, and helps the dealer to sel] 
related merchandise. 


plan 


Luxury Business Back 


“Luxury business” is coming back, 
Mr. Shapiro said. The company’s 
best selling handbag three years 
ago was priced at $5. In 1935, the 
best-seller was the $5.95 bag. Last 
fall, the $7.50 bag drew the most 
attention. 

In 1937, I. Miller & Sons, Inc., will 
continue to use magazines and news- 
papers for its 10 retail stores. News: 
paper mats will be furnished to other 
retail outlets. 

Additions to the 1937 magazine list 
of Geo. E, Keith Company, Brockton, 
Mass., maker of Walk-Over shoes, in- 
clude Esquire and Harper’s Bazaar, 
George H. Leach, vice-president, said. 

(Continued on Page 41) 


NEW / /937 
SCOTCH STATIONERY 


IT FOLDS INTO AN ENVELOPE (SAVES 
COST OF ENVELOPE) AND IS USED FOR 
REPLY. . . WHAT MORE COULD YOU ASE? 


FOR LETTERS: Your 
letterhead on Scotch 
‘Stationery becomes your 
letter, envelope. and 
business reply envelope: 
all in one. 


FOR ADVERTISING: Your 
advertising mail piec® 
| makes a sale and there's 
an inquiry form and ' 
turn envelope in yor 
prospect’s hand for im- 
mediate action. 


FOR ORDERS: Order 
blank and business reply 
envelope, all in one- Con: 
venient and different: 


Send for free sample 
forms—use the coupe 


- 
——_——— 


SCOTCH STATIONERY CO. 
MERCHANDISE MART, CHICAGO. ILLINOIS 


Send us samples 
Name 
Address 


ee State se 


*Reg. trade mark. fully protected by patents 
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PICTORIAL REVIEW 
newsstand sales, too, are 
scaling high peaks. Novem- 
ber is 115,000 ahead of the 
same issue a yearago and 
the average for the last 
quarter is 23% over the 
same period in 1935. The 
complete novel and longer 
list of important writers are 
producing more readers for 
us and will produce greater 
returns for you. 
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Be Up in the Money 
To the Editor: Due to the in. 
|creased purchasing power of the 
| farmer which has been made possil)l¢ 
| by the New Deal program, we fee! j; 
| very advantageous at this time to 
| increase our expenditures and take 
| advantage of this situation. 
In fact, our feelings on the subject 
| 
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Tel. BRyant 9-6432 | 
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New York Office, 330 W. 42nd St.......... 2. ......... 

G. D. CRAIN, Jr., President and Publisher 
KENNETH C. CRAIN, Vice-President. O. L. BRUNS, Vice-President. E. KEBBY, Secretary | 


Chicago 


‘ 


x 


MURRAY E. CRAIN, Managing Editor | 
HAROLD MONAHAN, HARRY €. SHUBART, J. M. RUSSAKOFF, DONALD 8B. | 
HARTER, RALPH O. McGRAW and KEITH PAXTON, Associate Editors. 


Correspondents in All Principal Cities 


are that the farmer’s purchasing 
power will be much higher in years 
|to come under the program that 
been set up by the New Deal in re. 
lation to the industrial income than 
it has ever been in the past, and 
naturally we wish, with all resources 


lhe 
Las 
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4 R. H. Krause, 4 
S. R. BERNSTEIN, Director of Research and Promotion Advertising Manager, Wolverine Shoe 7 

—Des Moines Sunday Register & Tanning Corporation, Rockford, 7 

scorn : . _ "So you're making a radio survey, eh? Well, put me down as one am. 3 
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To the Editor: Looking at 1957 ~— 
for the beer industry from an adver- 


We Celebrate a Birthday 


of | ing? 


birthday 
anniversary 
review 


the seventh 
Ack, and the 
justifies a 


This is 
ADVERTISING 


suggests and brief 


‘Vowels Skid Around 
on Mailing Lists 


To the Editor: I noticed the com- 
ment in “Voice of the Advertiser” 


more critical attitude | 
on the part 


has been followed and 


| te ward ae of 


the consumer 


| 


| different from that of the same space | 


|occupied by paid advertising. Some- 

times it is more, sometimes it is less; 

no one can evaluate it correctly. 
Publicity never is and never should 


tising standpoint suggests some an- 
gles from our own experience which 
may be of general interest. 

The only possible way whereby we 
may increase our advertising expen- 
ditures over 1936 is to increase the 


of some of the momentous events| has 
and trends of the period from 1930 
to 1937. It has been one of the most 
significant in the ot adver- 
tising and marketing. 

During that time 
confronted 
5 peculiar to the 
experienced 


perhaps caused a more evident 
disposition to apply advertising 
the regulatory supervision which 
government is employing in increas- 
ing measure to eliminate objection- 
able practices throughout all busi- 
That trend will continue. 
The sentiment the 
field, that regardless 
of what the reform era in which we 
are now living 
tional gal regulation 
ing, advertisers and media should 
themselves institute effective meth- 
eliminating objectionable ad- 
vertising. That 
objectionable 


Dec. 21, about mailing lists and the 
/manner in which names have been 
| spelled and misspelled. ° 
The thought came to me that you 
|might be interested in knowing just 
|how far wrong advertisers can go in 
i/the handling of our name, which 
latter all is fairly well known and 
| really quite simple. 

In the past six months our 
has been spelled as follows: 
addi-| Troycrofters, Toycrafters, Toy 
advertis- | Crafters, Roy Croft, Dear Mr. Croft, 
| Roycrafters, Roy Crofters, Raycroft, 
| Raycrafters, ete. 

I suppose the main difficulty lies 
% | with the fact that the name is a com- 
which paratively simple one in which to | 

lt! change the vowels. In any event, it 
the | does seem to demonstrate how even 
it good|the comparatively simple names can 
business practices, | £0 wrong on the best of regulated 
of all business men,| ™ailing lists. 
have the viewpoint. | 
they do is in the public 


sales, inasmuch as we have a very 
definite per barrel appropriation by 
which we make every effort to abide 

Changes in the brewing industry 
are so rapid and so varied as to make 
definite plans of a long range nature 
impractical. 

We plan advertising in the belief 
that we first have to get our pos. 
sible consumers interested in beer 
before we can sell them brand name 
|None of our advertising for 1937 will 
/be embellished by the usual brewer) 
standbys: pictures of a_ brewery: 
large bottles; excessively large logo 
types; fat, jovial looking men drink: 
ing beer, ete. 


be a substitute for advertising. It 
always is and always will be a valu- 
able and worth while supplement to 
it. But there are very few commer- | 
cial organizations which understand 
|the uses, requirements and _ limita- 
tions of publicity and _ still fewer 
which can get a proper picture of its | 
| results unless they are quoted in ad- | 


to 


— 2 ee 


history 


bth Ms 


advertising has 
the problems 


greatest 


been with ness, 


depression of 
ever De- 

| flation ran its course in many indus- 

tries, and the fact that advertising 

| suffered less, as to volume 

; than other 

| ample testimony 

I 


advertising 
by America. we believe, is name | vertising space rates. 
GrorGE W. Sutrron, JR., 
New York, N. 
yvyvy 
Quality Is Keynote 
’ 
of Today’s Demand 
To the Editor: America is buying 
better goods. | E. A. WITKE, 
This is true of practically all com- | Advertising Manager, Fox Head Wau- 
modities on the market today. It is | kesha Corporation, Waukesha, 
one of the most significant develop- | Wis. 


ments of 1936 in the business world | 


tt <a "= "tele ee 
, toyerot ) Brooks May Disclose 


Sales Manager, The Roycrofters, | Top-quality merchandise of every | 

Salis of advettionke com and | East Aurora, N. Y. Ison is coming eee sclinabides after ‘i To the Editor: : Not that it makes 

blasoned to It v,vegy | long period in which price alone ap-| any particular difference, but do you 
‘Other Side of the | Peared to be king. ‘or any of your readers know who is 

‘credited with authoring the cele: 


the of this publication to | | In motor-cars, in 
present the | Fence on Publicity homes. in tires—in fact brated “saturation point’ phrase in 
have| To the Editor: its connection with the automobile 
fields of | You that I agree with every word in industry. 

Maybe someone can tell us, 


advertisers wilt |YO™ editorial “A Tip to Publicity 
where the famous old character 


the tatertation thes Men” in your issue of Dee. 21. 
‘matio ey| as 
: There however, a great stum- buried. Is it in the same place as 

“Grass will grow in the streets” and 


reaching intelligent | bling block in following your tip. To 
| “He kept us out of war’’? 
} 


produces in * 


of 


and use, le 
business activities is 
to the well-recog- 
American 


business, | ods of 
the world, 
advertis- 


the 


nized fact that 
more than any 
in and 


other in means copy 


believes relies is either 
ing 
| work of distributing goods. 
‘ With 1937 under it 
that use of advertising 


scale 


upon 
indispensable part 


because 
to 
offends 


as an of represents possible damage 


consumer or because 


and — oe 

Advertisers, 
must 
What 
The 


are 


is evident | taste 


will 


Way, proper 


its be be 
‘ 
j upon 


time, 


larger than for a long 
and that advertising will have 
j further opportunities to justify itself 
’ as the essential factor 
distribution 
makes 


a social 


view. | 


in large scale 
and 
large produc- 
On both of these are based the 
opportunity 
consistently 
j sumer, 
What have 
developments 


the world, has | 


Which balances been aim 


fully 
many-sided 


clothing, in 
in all of the 
This is just to tell | present-day necessities of living, the 
trend to better things is the most 
outstanding development as the new 
year dawns. 

There is a firmer undertone in the 
cost of all raw materials. Many of 
the present tax laws tend to favor 
the buyer of top-quality merchandise. 
Conditions in the rubber industry 
should be good for at least the next 
three or four years. 

As the new year opens, every indi- 
cation points to a continuance o. the 
improved conditions that exist today 
throughout our industry. 

W. O’NEIL, 

President, General Tire & Rubber 

Co., Akron, O 
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Now “Xmas” Is “Out” 


To the Editor: Referring to the 
smug announcement made by “Eagle 
Eye” in the Jan. 4 issue of ApvErTIS- 
ING AGr, that the Better Speech 
In our monthly and annual reports|I nstitute of America, located on 
and |to clients we give the number of clip-| Michigan Blvd., Chicago, says that 
mer-| Pings actually received as a result of |Christmas spelled “Xmas” is not| 
our work, the number of agate lines | only accepted, but correct. 
occupied by these clippings, the cir-| The contraction may be “accepted” 
culation of the papers using the stor-|and “correct” with advertising writ- 
ies and, in some cases, the number/ers and headline composers seeking 
of column inches, 20-inch columns! brevity, but when one stops to think 
and 7-column pages. of the meaning of Christmas, the 

But in almost every case we are sacredness connected with it, and the 
compelled also to add the space value | proper dignity and deference due it, 
of the clippings at advertising rates.|to call it “Xmas” is as least bad 
This an entirely erroneous figure |taste, like many other ‘“American’- 
because, as you say, this space can-| isms. 
not be purchased and should not. It| It is not a question of being ac- 
should be occupied only by legiti-| cepted or correct, but something finer 
| mate news or feature material which | and more elusive of definition. While 
gatherings such as | is not suitable for advertising and | hardly comparable, it is in line with 
Fair. its value to the client is bound to be| the abbreviation of “Professor” to/| 

| 


possible scale and impartially 
situations 
this and 


that 


tion. which 
in other 
advertising, 


for greater values and| arisen 


too, 
is 


lower prices to the con- so 


have available 


: is, 
in 


been the outstanding | need 
advertising and 
merchandising 1930? Chief 
among them, believe, has been 
the growth in importance of external 
problems, 
tions as 
think of 


does government 


conclu- 
in sions regarding the basic policies almost every client we have ever 

since which are to control the further de-| had. one line in certain publications R. E. Powers. 
velopment of advertising. /is worth entire pages in others. And 

That journalistic function frequently one line in one paper or 
whose importance is increasing, and magazine worth three hundred 
which shall be still | clippings of an infinitely longer story 
better able to perform in the coming from lesser papers: And I don't 
youre. ) mean cash value for the space ocecu- 
. | pied, either. 

But how can we convince clients of 
this? What magic words can we em- 
|; ploy or invent which will show a 
client that the right message in the | 
right publication at the right time is 
of real tangible value to him and to 
the publication as well? 

The only language the average 
commercial man understands is ‘‘ad- 
vertising space value” for publicity. 


ne The B. F. Goodrich Co. 


Akron, O. 
? FF F 


No, No, 100 Times No 


To the Editor: Statements in the 
spread advertisement of Capper’s 
Farmer in your current issue, col 
cerning “100 bushels of corn per 
acre” and specifically mentioning 
that the “Gibson County, (Indiana! 
system” is producing that yield. 
arouse my interest, and curiositY— 
and credulity. 

I am not a farmer but I 
and reared in Gibson county. 
of my folks have farms there ~ 
most of my kinfolks are farmers. ° 
never heard of 100-bushel yields. al 
though I get “down home” sever! 
times a year and always “talk crore 
with my relatives and old friends. ! 
the advertisement had referred ' . 
the champion corn growing sect!0” 
of Indiana— Johnson County — th 
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ADVERTISING AGE 


Hands betore the clock 


WOMAN is known by the hands she keeps. To the 
well groomed woman immaculate hands are as 
important as a clear complexion and a smart coiffure. 
After Good Housekeeping Bureau has tested hand 
lotions for purity and quality the tests are continued 
in our Beauty Clinic. Here the lotion is applied to the 
hands of groups of women and checked daily. 
To be approved the lotion must accomplish the 


softening effect for which it is purchased—it cannot 
be annoyingly sticky—it must dry quickly. 

Drying time is measured by a stop watch. With 
hand lotions, as with all other products, no guess 
work is employed to determine their fitness. 

Women are satisfied with the products advertised 


in Good Housekeeping because these products must 
first satisfy us. 


Good Housekeeping 


[ EVERYWOMAN’S 


MAGAZINE ] 
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Cluett Resigns 


E. Harold Cluett has resigned as 
chairman of the board of Cluett, 
Peabody & Co., Inc., New York, to 
devote his entire time to his position 
as Congressman from the 29th dis- 
trict of New York. He will continue 
as a member of the board. 


“Airwoman’s” Plan 
Airwoman, New York, founded as 
the organ of the Women’s National 
Aeronautical Association, has been 
reorganized as a national class maga- 
zine. It will treat travel, style and 
flying in a manner to interest air-| 


minded women. 


A 


munity ! 
2. Single 


The Salt Lake 


The Salt ro 


Medium 


yram is the one metropolitan 
medium effectively serving this 


rich, responsive market! 


Independents Organizing 


to Help 


DOUBLE USE IN NEW GILLETTE PACKAGE 


Food Producers 


Chicago, 
and chains concluding arrangements 
for three nation-wide sales of lamb 
and mutton, independent grocers 
have formed the Independent 


ters in this city to extend the same 
type of co-operation to farmers. The 
National Association of Retail Gro- 


cers, steering the movement, said 


NY market of three-quarters of a million people 
is a package worth opening! Particularly when 
the people are active, eager and able buyers, as they are 
in the Salt Lake Market where the per capita retail 
purchases are 15% above the national average. This is 
one of the largest and most productive ewclusive trade 
territories in the United States. 


measured in four dimensions: 


Coverage. *. 


Tribune-Tele-  Telegram’s rate 


field. 


‘UNIFIED mal 
\ *BIG CiTY* : 
market @ 
\ ; 


aoe 


Fiat 


* . 
: * 


~ 


Jan. 7.—With producers, that details will be ironed out within 


Food | 
Distributors’ Council with headquar- | 


newspapers in this area. 
Low Milline Rate. 


100,000 circulation is one of the 


lowest in the entire publishing 


~ Salt 


a week. 
The demonstrated ability of chain | 
stores to dispose of any farm surplus 
| 


paintins ateieee pre eee 


will again be displayed Jan. 21, Feb. 
$ and Feb. 18 in week-end sales,| (im " 
as the result of an agreement reached| @ _ oe bss Ber Se ; 
between 25 producers’ co-operative | Mh / f . 
associations under chairmanship of} 


G 
a 


F. R. Marshall, National Wool Grow- 
3 q 
: [ 
b 
lI 
rl 
ers’ Association, Salt Lake City, and | Agate Club Elects q fl 
the National Association of Food ‘ 
panel re | Green as President h 
, : Norman Green, of Collier’s, is new- Pa. 
Sixth of Its Kind ly-elected president of the Agate S] 

The lamb campaign represents the Club, | Chicago, oldest advertising ir 
sixth national sales effort to be spon- club in the 1 nited States. - a 
‘sored by organized chains, previous Other new officers are. vice-presi- h 
lefforts having covered canned peach- dent, Morris Mudge, Conde Nast 
ee all es as eemeinees ind Publications, Inec.; secretary, John ul 
| es, beef, dried fruits, grape rui and | y Keegan, Harper’s Bazaar; assist- 
| turkeys. As a result, relations be-| ant secretary, Frank W. McDonald, di 
tween chains and the agricultural) Time, Inc.; and treasurer, Frank 
field have reached a degree of cor-| Hunton, Popular Science Monthly. lo 
diality never before existing. — --- 

The Department of Commerce re-| Eller and Sloman D. 
ported that the 1936 lamb crop is 9 “ ” ; 
per cent greater than that of 1935, ; Promoted by Post l 
the increase being 2,750,000 lambs. Winn J. Eller has been appointed 4 
Drought conditions in early lamb Ak ge og A I the New : Ii 
| producing areas delayed marketing, ar Fanci a unite, taaet nbden + 
so that a large volume of lambs is tising manager. j 
coming from the corn belt, increas- Both have been with the Post since B 


ing winter shipments and depressing | gept., 1935. Mr. Eller has been in 


prices. The situation is made more|charge of department store advertis- th 
critical, from the producer’s view-|ing and Mr. Sloman has been in 
point, by a large supply of poultry. | charge of local. a 


The Institute of American Meat | ——— - : : 
Packers and the National Live Stock l¢ 


Association are also co-operating in : 
What's a BOY ir 


the current effort, the former prepar- 


ing some of the advertising, while 2 B 
the latter is issuing bulletins show- I t t d I , 
ing proper preparation of lamb for nh eres e Nn! i 


retailing. 


GRAPEFRUIT GROWERS 


See O.R.F.B. Jan. p. 25 ar 


which was successful in moving the} 
surplus 
tion. 


ISSUE APPEAL FOR AID WwW 
Washington, D. C., Jan. 8—While ha 
the battle of the oranges continues , 
to rage, peace reigns on the grape- a 
fruit front, growers of California, ie 
Florida, Texas and Arizona having 
formed the National Grapefruit, ha 
Committee, with headquarters here. } 
The first objective is to induce the | C 
Its advantages are chains to repeat the sale of 1936,| ef} 
| 


into channels of consump- 


GE PEAT 
el 
ae) 


’ ’ Y ‘ . The Agri P Adjus Ad- 
1. d Four-State Market. 784.- 3. Recognized Reader Influence. she Agriouiturat aPeORS Ad 
cuca, ; ministration has classified grapefruit | 
624 people talking the same That’s why more people pay as the country’s No. 1 surplus prob- ie OF 
buying language—for all prac- more money for Tribune-Tele lem, according to the committee. ~ «Sq 
: , ; , ‘ While the Federal Surplus Com- 
tical purposes, a single com- grams than for any other sir 


modities Corporation is assisting the 
cause by buying grapefruit for re- 
lief uses, the chains are relied on to 
make a more impressive dent in the 
surplus. 


Only one answer to the circulation & h 
curve of O.R.F.B.—6,000 in 1925— | 
300,000 in 1936. Reader Interest! th 
An often-abused term but in_ this 
case proved by the results. 4 T 


Tribune 


per line per 


'Here's a magazine paps a Dr 
. packed with just the kind of reading | 

penenen Renn Guild matter 750,000* red-blooded boys © 
vertising Gud | vant. Stories of sport and adven- 7 

ture. Articles by leading coaches. 7 ct 


Louangel Corporation, New York, 


has appointed the Advertising Guild, 


Inc., New York. Milton Cohen, | Hobby departments. Clubs. Con- b ome 
formerly advertising and publicity | tests. 
counselor, has joined the agency and | . 
is in charge of the account. No page neglected—no advertise- q a 
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i 1, oe re- 
quests for the AIR CON- 
DITIONING BLUE 
BOOK come from every 
branch of the air condition- 
ing and heating industry 

. and they all want it 
right now! 


The BLUE BOOK will 
fill a daily ... almost an 
hourly need. Men who de- 
sign... specify ... sell and 
install air conditioning and 
heating equipment... or 
use such equipment for in- 
dustrial processes .. . have 
long been in need of a com- 
plete reference data book. 
Their response to the an- 
nouncement of the AIR 
CONDITIONING 
BLUE BOOK shows that 


they recognize in it a much- 


needed aid. 


16,695 men in air condition- 
ing will use the BLUE 
BOOK throughout 1937. 
They will design, specify 
and buy from its pages. It 
will be kept constantly at 
hand for ready reference. 


The names of these men 
have been gathered and 
checked in an unmatched 
effort extending over a pe- 
riod of more than two 
vears. These are the men 
02 whom manufacturers’ 
salesmen would call... if 


they knew where to find 
them. 


The closing date is ap- 
proaching. Write today for 


details, agency commission, 
etc. 


AIR CONDITIONING 
BLUE BOOK 


a ‘d by the Publishers of . . . AUTO- 

MATIC HEAT and AIR CONDITION- 

‘NG... DOMESTIC ENGINEERING 
‘HE PLUMBING and HEATING 
CATALOG-DIRECTORY. 


Chicago, III. 


eT NM) P 


rairie Ave. 
ee 


al N its more than 600 pages the AIR CONDI- 
TIONING BLUE BOOK will contain 


1.—More than 150 pages of technical reference data essential 
in figuring air conditioning requirements—an unusual feature 
in this type of publication. 


2.—A classified directory of every product entering into air 
conditioning. 


3.—A trade name section showing every trade name by which 
products in the field are known. 


4—The names and addresses of more than 3,500 manu- 
tacturers. 


3.—Catalogs of leading manufacturers, separately indexed and 
with the names of such manufacturers identified throughout 
the other sections. 
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ADVERTISING AGE 


January 11, 1937 


Patent Office 
Now Considers 


Sound of Marks 


Jan. 7.—Radio, 
printed word, will 
be taken consideration in fu- 
rulings in trade-mark disputes, 
the United States Court of Customs 
and Patent Appeals indicated in 
overturning a decision of a 


Washington, D. C., 
the 
into 


as well 


as 


Lure 


lower 


tribunal because of the sound angle, | 


The 
sioner of 
Edward J 
is entitled 
trade-mark 
the 
Inc., 
“Dew,” a 


Commis- 
Patents, who held that 
O'Connor, of St. Louis, 
register “Voo" 
depilatories, 
opposition. of Marion Lambert, 
of St. Louis, owner of 
trade-mark the same 
class of goods. 


court reversed the 


to as a 


for despite 
also 


for 


Reopenings Not Expected 


Indicating that under former con- 
ditions, no confusion would have 
been likely as to the source of the 
two lines, the court pointed out that 


sound is the new factor which must 
be given consideration, since “the 
effective advertisement of goods be- 
comes increasingly dependent upon 
radio facilities.” 


While admitting that some former 


_ GENERAL MANAGER 


Charles F. McCahill, vice-president and 

former business manager of the Cleve- 

land News, has been named general man- 
ager of the publication. 


decisions might have been reversed 
under this construction, the court 
indicated unofficially that it does not 
expect old cases to be reopened on 
the new basis. 


GRUNOW LIMITS 
37 OUTPUT OF 
REFRIGERATORS 


‘Spends 80% of Appropriation 
on Dealer Copy 


| Chicago, Jan. 5.—General House- 
|hold Utilities Company will restrict 
lits 1937 production of Grunow re- 
|frigerators to 60,000 units, William 
C. Grunow, president, told 325 dis- 
tributors’ executives at a sales con- 
|ference here today. 

This announcement, both an early 
| sales stimulant and an innovation in 
the field, was a highlight of the 
| meeting, devoted to presentation of 
| 1937 sales and advertising plans. Mr. 
| Grunow declared that General House- 
/hold will leave to other companies 


“the problems of turning out 300,000 | 


or 400,000 units annually.’ 
| Meantime, 80 per cent of the com- 
| pany’s 1937 advertising appropriation 
for Grunow refrigerators will be 


and Sunday American 


Average net paid circulation of the Sunday American for six months 
ending September 30, 1936—230,239; the largest in all the South. 


Nationally — Hearst International Advertising Service—R. E. Boone, Gen’l Mgr. 


spent co-operatively with dealers, 
Tod Reed, advertising manager, said. 


Company Prepares Copy 


The company will authorize Gru- 
now refrigerator dealers to use only 
newspapers, radio and posters under 
the co-operative plan, and will re- 
quire dealer use of Grunow-prepared 
copy to qualify for factory allow- 
ances, 

The factory will pay half of the 
dealer’s advertising bill on the co- 
operative basis, the distributor one- 
sixth, and the dealer, one-third. 

Speakers at the conference includ- 
ed, in addition to Mr. Grunow and 
Mr. Reed, Karl A. Frederick, of 
Ruthrauff & Ryan, Inc., the General 
Household agency, and L. J. Me- 
Carthy, International Magazine Com- 
pany, Ine., among others. 


Will Stress Economy 


Mr. Reed pointed out that the com- 


freezing unit. 


money every 


The slogan, “Save 
y day with a Grunow” 

will appear in every advertisement. 
Outlining the company’s’ spring 

Magazine campaign, Mr. Frederick 
said pages would be employed 
The American Home, Good House- 
keeping, Ladies’ Home Journal, Lib- 
erty, Radio Guide and The Saturday 


through June. 


tion campaign include Air Condition- 


ling and Refrigeration News, Electri-| 


COLD BACKGROUND FOR REFRIGERATORS 


|Grunow refrigerators 
| sales 


pany’s magazine advertising and co- | 
operative copy will be built around | 
the theme of an economy test, stress- | 
ing savings effected by the Grunow | 


| 
| 
| 


in| 


;an automatic tuning device. 


Evening Post. In Liberty, the com- | 
pany has scheduled half-pages on 
facing pages. The campaign will 
start in February issues and run 


Business papers for the refrigera- | 


| window 


Against this ‘igloo background, William C. Grunow, president, General House- 
hold Utilities Co., told the annual sales conference in Chicago last week produc- 
tion of refrigerators for 1937 would be limited to 60,000 units. 


air, then passes it over a carbon 
cartridge to eliminate all odors. 
Grunow advertising will continue 
to give prominence Carrene, 
“Super-safe” refrigerant. Ice-making 
capacity of the Grunow will also be 


to 


stressed. Each model freezes 16 
pounds of ice, or 180 cubes. 
Point-of-sale material on the new 


refrigerators includes a series of nine 
stickers, each emphasizing 
one feature of the new Grunow. One 
sticker pictures a man declaring, 
“Lots more ice cubes for parties.” 
An elderly woman tells the passerby, 
“The new Grunow Aerator keeps the 
interior clean, sweet, and pure.” 


Manual Replaces Catalog 


General Household has discarded 
preparation of a de luxe catalog of 
in favor of a 
manual for retail salesmen. 
Each salesman will be provided with 
several copies so that he may leave 
them in homes for study by pros: 
pects. .Special space has been al- 
lotted on the inside front cover for 
insertion of the salesman’s name. 

Although the conference was pri- 
marily a refrigerator meeting, the 
General Household line of Grunow 
radios was also exhibited. The com- 
pany displayed the new Grunow Tele- 


dial automobile radio, said to be the 
first automobile radio equipped with 


Among 
new home radios shown were a SixX- 
tube set for $39.95 and a seven-tube 
for $59.95. 


cal Dealer, Electrical Merchandising, | 


Radio and Electric 


| 

| nal, Radio Retailing, Radio Today | 
land Radio Weekly. 

| General Household chose an Es- 
|kimo setting for display of its new 


|line of refrigerators in the tower of 
igloo | 


|}the Stevens Hotel. A large 
| occupied the center of the stage. Ice 
| Cliffs, penguins, an icebound ship and 
|a multi-colored sunset were depicted 
ion a back-drop. 

of the refrigerator models 
wheeled into view through an 
over-size door in the igloo, and James 
| Davin, sales promotion manager, 
| hired two Filipinos to enact the roles 
| ot Eskimos, 


Each 
| Was 


Feature Odor Elimination 


The new models, reduced in price, 
range from $149.50 to $259.50. 
tures include’ the 


Fea- 


Aerator, which 


Appliance Jour- | 


keeps refrigerator air clean and pure. | 
A small suction pump draws up the 
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HOME DELIVERED 
CIRCULATION FOR 
CHICAGO IN DECEMBER! 


E haven't any comparative !* 
ures, but we suspect that no other 
Chicago evening paper delivers. 
many papers each day directly 1"? 
Chicago homes. 
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Editorial leadership in Farm Market A is 
lifting the eyes of American farmers to rich, 
new horizons. 

Not long ago, the only goal of most farm 
operations was the production of food and 
clothing. Not so today. 

Ahead of American agriculture stretch new 
industrial outlets...markets whose appetites 
are practically insatiable. Expanding fields of 
soy beans feed automotive paint and lacquer 
factories. Cotton suddenly finds its way into 
road building. Slash pine forests . . . quickly 
grown, quickly marketed . . . are transformed 
into a multitude of paper products. 

The Country Home Magazine is a leader 


\ . oe 2 
[ORE THAN 1.500.000 CIRCULATION 


CROWELL] 


PUBLISHING COMPANY SPRINGEIELD, OHLO 


3 untry 


Se ts Gare - 


in this advance of Farm Market A. Through 
its far-visioned, able staff it has taken an 
active part in initiating and directing the 
coordination of science, agriculture and in- 
dustry . . . the formation of the Farm 
Chemurgic Council, and in the development 
of the farm-industry idea in its editorial pages. 

It is through such far-reaching activities 
as this that The Country Home has become 
the respected counsellor of the nation’s lead- 
ing agriculturists . .. the “A” magazine of 
Farm Market A. Through its force, the lot of 
B, C, and D farmers is being improved. And 
eventually many of them may join the ranks 
of the rich upper third... Farm Market A. 


Home M 


OF FARM MARKET A 


PUBLISHERS COLLIER'S «© WOMAN'S HOME 


LARGEST R.F.D. 
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FARM MARKET A 


Eighty per cent of the national farm 
income is earned by farmers living in 
Farm Market A... the rich 35 per 
cent who operate their farms on a busi- 
ness-like basis. The Country Home 
blankets this market . . . avoids the 
rural slums. Yet the Country Home 
Magazine gives you the lowest rate 
per page per thousand, the lowest rate 
me =6per column per thou- « 
sand, and the lowest 
milline rate in the entire 


farm publication field! 


agazine 
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LOWER COST OF 
DISTRIBUTION 
URGED BY ROPER 


Cautions Industry to Heed 
Consumers’ Needs 


Chicago, Jan, 5.—Reporting “splen-| 
did trade results” in 1936, Secretary | 
of Commerce Daniel C. Roper told | 
the National Shoe Fair yesterday | 
that the outlook for business in 1937 | 
is “encouraging.” He emphasized, 
however, that continued progress | 
will depend upon fair treatment of | 
consumers. 

Aggressive sales and advertising 
programs for 1937 were featured in 
manufacturers’ exhibits at the Fair, 
held by the National Boot and Shoe 
Manufacturers Association and Na- 
tional Shoe Retailers Association. 
They are described elsewhere in this 
issue. 

Ultimate realization of balanced 
and substantial progress calls for in- 
creased efforts on the part of indus- 
try to attain, among other things, 
the following objectives, Secretary 
Roper declared: 


Stresses Volume Production 


1. Cheaper production generally at- 
tained in volume production. 

2. Reduction in the spread between 
the cost of production and the price 
to the consumer, involving, among 
other things, lower distribution costs. 

3. Equitable sharing with capital, 
management, labor and consumers of 
the savings resulting from decreased 
costs, 

“The acceptance of these economic 
and social responsibilities,” Secre- 
tary Roper asserted, “will make in- 
creased labor-saving machinery a 
blessing to all society and a deter- 
rent to none. Furthermore, industry 
will be safeguarded and our high 
standards of living increased and as- 
sured.” 

These “universally-needed” objec- 
tives are motivating the Administra- 
tion at Washington, he said, express- 
ing the belief that industry will soon 
generally work to these ends and 
with “very little help” needed from 
the federal government. 

On the basis of preliminary data, 
it is estimated that the national in- 
come paid out in 1936 was approxi- 
mately $60,000,000,000, or 12 to 14 
per cent greater than in 1935, See- 
retary Roper said. 


Purchasing Power Up 


“Industrial production of the coun- 
try in all lines is rapidly approach- 
ing the pre-depression level, with 
some industries producing more 
goods and hence employing more 
persons than in 1929,” he said. “Pur. 
chasing power has been greatly en- 
larged.” 

Recovery in the durable goods in- 
dustries was a significant develop- 
ment of last year, Secretary Roper 
pointed out. 

“Although the output of durable 
goods during 1936 was still rela- 
tively lower than the production of 
non-durable goods, there was a 
greater prpportionate increase in the 
former,” he said. “The expansion 
of activities in the heavy goods field 
coincident with the continued rise 
in consumer goods production evi- 
dences the breaking of the log-jam 
of the deferred demand for replace- 
ments, for new equipment and for 
new construction. Herein lies most 
significant evidence of greater pur- 
chasing power among the people for 
necessities as well as luxuries in 
1937," 

Gross farm income from 19286 pro- 
duction exceeded $9,000,000,000 com. 
pared with $8,500,000,000 in 1935. and 
net income of the farmer, an ac- 


| cent above that of 


curate measurement of his general 
purchasing power, increased propor- 
tionately more than did the gross 
volume, he said. , 
This gain in farm income, together 
with increased employment at higher 
wages, bonus distribution, and 


1936 the best year for retailers since 
1929, Secretary Roper said. 

On a volume foreign 
for 1936 was approximately 10 per 
1935, he declared. 

“Approximately 6,500,000  addi- 
tional persons have been 
in all our industries since 
point of the depression in March, 
1933,” Secretary Roper said, “and 
labor is now sharing in the profits 
of industry to a greater extent than 
ever before. Such is the case, also, 
of agriculture. Ali of these people 
need, wish and will buy shoes along 
with commodities.” 


basis, trade 


the low 


other 


To Norris-Patterson 
William Wright has joined Norris- 
Patterson Advertising Agency, 
Toronto. 


employed | 


Picard Appoints 
Four; Moves Office 
Picard Advertising, Inc., New 
| York, has appointed John A. Gayton, 
|secretary and copy chief; Leslie 
| Fliegel, production manager; Dan 
Napoli, assistant art director, and 
Arnold E. Sylvester, account execu- 
tive. 
Effective Jan. will 
250 


num- 


11, the agency 
be located in the Fisk Bldg., 
West 57th st. The telephone 
ber is Columbus 5-4121. 


School to Broadcast 
The Wanamaker School of Beauty 
Culture. New York, will broadcast a 
52-week program over Station WHN, 
New York. on Sundays. Metropoli- 
tan Advertising Co., New York, is 
ithe agency. 


Says Congress 
Will Shy from 
R-P Act Change 


New York, Jan. 5.—-The Robinson- 
Patman Act will probably not be 
amended during the present term of 
Congress, in the opinion of Richard 
H. Waldo, president, McClure News- 
paper Syndicate, who spoke yester- 
day before the Sales Executives Club 
here. 

Mr. Waldo also predicted that the 
latter part of 1937 and 1938 will find 
1929 sales records equalled and sur- 
passed in many lines. 

Proponents of the 


Robinson-Pat- 


will prefer to observe it in operation 
| before seeking changes, while those 
| who were opposed to it hesitate to re- 
open the matter in fear that its pro- 
visions may be made more stringent. 

Mr. Waldo also expressed the view 
that the payment of some $800,000,- 
000 to stockholders during the past 
two months has materially lessened 
opposition to the undistributed profits 
tax, and accordingly this legislation 
is likely to continue on the statute 
books for the time being. 


Giellerup Promoted 


S. H. Giellerup, formerly secretary, 
has been elected vice-president of 
Marschalk & Pratt, Inc., New York. 


| ecutive, 


A. R. Anderson, formerly account ex- 
was named secretary suc- 


man Act, according to Mr. Waldo, | ceeding Mr. Giellerup. 


ATLANTA JOURNAL - 
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| BALTIMORE SUN - BIRMINGHAM NEWS + BOSTON HERALD - BUFFALO TIMES + CHICAGO DAILY news 
helped to make’ MEMPHIS COMMERCIAL APPEAL + MILWAUKEE JOURNAL - MINNEAPOLIS JOURNAL - NEW ORLEANS ITEM-TRIBUNE - NEW YORK HERALD TRIBUNE 
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White to Bring 


to meet the requirements of specific | 
operations. 


Skiing Tieup 


Tieing in with the current popu- 


WRIGHT CITES 


a. P 4 d Mr. Black said advance orders for larity of skiing and other winter 
Out OW- rice the new series already have topped sports, The Knickerbocker Press and 
500 units and the company expects! prening News, Albany, N. Y., are 


Cleveland, O., Jan. 5.—Plans to en- 
rer the low-price truck and tractor 
feld with a new line priced at less 
than $1,000 were announced today by 


the current year. Manufacture of 
the new truck models will push pro- 
duction schedules 50 per cent over 
1936, he said. 

The new truck will feature stream- | 


editions with slanted advertising by 
local clothing and equipment shops. 


Jamaica Names Wales NEW COPY NOTE 


The Tourist Trade Development | 


HEALTH CHART 


Robert F. Black, president of the |!ine design by Count Alexis de Sakh-| 0.14 of Jamaica, B. W. I. has 
‘ White Motor Company. nofisky, prominent industrial _de- appointed Wales Advertising Co., Boston, Jan. 6.—More frankness, 
¥ Marking the lowest-priced White | 8'®"¢'- D'Arcy Advertising Com-| New York, to handle its advertising |emotional appeal, magnification of 
4 truck ever to be offered, the new line pany, Cleveland, is the agency in in the United States beginning in small qualities, warmth of appear- 
will be in the one and one-and-one- charge. February. ance, and ingenuity of layout char- 
nalf ton field. Production, Mr. Black | ee ee — = acterize changes in copy in the last 
} id, is to be started shortly. Fashion Moves AFA Issues Booklet decade, James H. Wright, vice} prasammatetnenion pone amend ant om 
; The new line will be listed at $985 Fashion Advertising Company, New Advertising Federation of America president, Batten, Barton, Durstine von , . 
and up With available optional fea-| york, has moved to 461 Eighth ave.,|/has issued a new booklet outlining |#"4@ Osborn, Inc., told the Advertis- ye 
tures such as wheelbases, transmis-| where it occupies half of the 16th|the organization, aims and activities|i™¢ Club of Boston at a meeting : 


sions, rear axle ratios and tire sizes 


floor. 


ot the 


Federation. |here yesterday. Advertising of the 


new 6 month fom sow, two month: 
hence 

Ot course this book recommends Ke 
LRaton It couldn't do otherwise, be 
suse Kewl -Retioe is balanced reten = tor 


KEN TRATION 


CONTAINS Eatlyne’ 


Chappel Bros., Inc. offers a health chart 
for a label from Ken-L-Ration in a news- 


paper and radio campaign to open in 
New York, Jan. 10 


future will set a faster tempo, with 
more “punch” and will be highly 
competitive, he said. 

Using a series of 1927 national 
advertisements and comparing them 
with 1936 copy, Mr. Wright pointed 
out how cautious advertisers were a 
decade ago in mentioning persona) 
ailments. He cited in contrast copy 
today for Odo-Ro-No and Lifebuoy 
soap. 

Emotional appeal Mr. Wright 
termed the most noticeable factor 
in the changes that have taken place 


A FIRST CLASS 
MAGAZINE 


j . : : : during the past 10 years. His illus- 
With fiction and articles designed for pe ies “onmnasiies as 
; e ° ° copy run for Lux soap and Goodrich 
poll-faenity readership, in a format de- tires. 


Hits Over-Writing 
signed for advertising visibility . 


The tendency to write much copy 
around small items in merchandise 
and magnify them to dramatic pro- 
portions was decried by the speaker. 

“Mechanical improvements,” he 
said, “also have produced great 
change in advertising from 1927 to 
1936. Warmth of appearance has 
been attributable to the use of more 
and varied type faces, color photog- 
raphy and bleed pages. 

“The depression made advertising 
work harder, and this is reflected in 
many advertisements,” he _ said. 
“Into many pieces of copy are 
thrown several different elements in 
an effort to make the copy more ef- 
fective. In a single advertisement 
one can find mention of severa) 
products of the same company, cou- 
pons, illustrations in the strip tech- 
nique and even photographic illus- 
trations.” 


jwith circulation and proven Long-life 
in 4,500,000 metropolitan-minded 
homes . . . with rich, sales-stimulating 


color at just 4¢ per family for a full 


color page ... and with that exclusive 


“extra quality” that makes THIS WEEK 


tand out from all other magazines... 


WITH 
NEWSPAPER PUNCH 


Color Is Key 


Mr. Wright looked into the future 
of advertising and prophesied that 
advertisements will be hitting hard- 
er all the time, and that the pace 
will be accelerated to keep up with 
ever-tightening competition. As to 
the physical phase of advertising. 
Mr. Wright said he thinks that most 
of the development will be in the 
field of color. 

Mr. Wright also made an appeal 
for maintenance of truth in adver- 
tising, in spite of all the shifts and 
changes that are bound to take 
place. 


_ DRUGGIST, GET ME SOME OF — 
Specifically, the local sales punch of a ah 


71 great metropolitan newspapers .. . 
ithe concentration, averaging 1 in 
Kvery 314 families in these 21 “super 


Phopping centers”. . . the flexibility, 


allowing 21 local copy changes on Club Considers Tax 


for Advertising Uses 


The Advertising Club of Jackson- 
ville, Fla., will study proposals for 
calling a special city election to con- 
sider levying a tax for advertising 
purposes. Rs 

City Commissioner T. C. Imeson 
told the clubmen that the city plans 
to spend $7,500 for posters and 
pamphlets out of surplus earnings of 
the city-owned radio station WJAX. 


“olor pages . . . the dealer-influence and 
Shopper-influence that only the local 
wspaper, that traditional meeting- 


Sound of retailer and public, can 
mmand. 


Anthony in New York 


j S. A. Anthony, Jr., Philadelphia, 
. sales promotion and merchandising 
displays, will open a New York of- 
fice and display room Feb. 1 at 507 
Fifth ave. under the name of An- 
thony & Anthony. 


| 
edd ENQUIRER - CLEVELAND PLAIN DEALER - DALLAS NEWS + DETROIT NEWS + INDIANAPOLIS STAR 
WORLD. HERALD - PHILADELPHIA RECORD - PITTSBURGH PRESS + ST. LOUIS GLOBE-DEMOCRAT - WASHINGTON STAR 
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General Foo d s 
Buys Arbuckle 
Bros. Coffees 


York, Jan. 5——-With 
of Ariosa coffee brand and 
others to General Foods Corporation, 
Arbuckle Brothers, of Brooklyn, 
divested completely of 


the sale 


several 


New 


have 


mselves 


coffee interests and will concentrate 
on the production and distribution 
of sugar The firm sells packaged 
sugar unde its own brand, “Ar- 
buckle’s.”’ 

Previously the Arbuckle firm had 
sold Yuban coffee to the John G. 
Paton Company, New York. The 


Yuban brand is distributed principal- 
ly in the metropolitan New York 
area 

jrands which General Foods ac- 
quired in addition to Ariosa are 
Seven Day, A-B, Certified and Plains- 
man 

Use Premium Promotion 


Ariosa coffee is popular in the 
South and Southwest, where recent 
promotion consisted of premium mer- 
chandising, 
and displays It is 
coffee, with heavy 
time in 


known as a Rio 
flavor, and 
the 


strong 


at one its 75 years on 


Try to Mateh this All-Man Market for 


REAL BUYING POWER 


THEY BUY: 


Gasoline, lubricants, tires, batteries, trailers, 
repair parts and every type of automotive 


specialty 


Keach Over 250,000 
headers with Many 
Wants and Money to 


O THE thoughtful advertiser, it is 

readily apparent that the best 
possible magazine in which to ad- 
vertise any type of man’s product is 
a magazine of interest to men only. 
There can be no doubt that Modern 
Mechanix qualifies 100°; 
score. The fact that it is principally 
devoted to mechanical and scien- 
tific subjects only serves to increase 
assurance of an audience virtually 
100‘, masculine. 

Actually, 99.9", of the 250,000 
Modern Mechanix readers are 
known to be men. Other known 
facts about them make them all the 
more desirable prospects if men are 
your natural customers. For example, 
buying power well above the aver- 
age is definitely established by in- 
formation in a recent survey. Merely 


1501 Broadway, New York ¢ 


1 HOBBIES AND INVENTIONS 


country newspaper space, | 


to maintain present possessions and 
activities will require annual ex- 
penditures of $50,000,000 or more 
by Modern Mechanix readers in the 
following classifications: 
car owners—103,750 home owners 
on this — 
59,000 boat owners—176,250 hunt- 
ers and 196,500 fishermen. Men 
with such interests can well afford 
to buy liberally for many other pur- 
poses besides. 


to the wants and needs of men there 
can be no better audience than 
Modern Mechanix readers for your 
advertising message. You can reach 
them at $1.30, the lowest page rate 
per 1000 in the all-man field. Get 
all the facts. Call or write 
nearest office. 


MODERN MECHANIX PUBLISHING CO. 


360 N. Michigan Avenue, Chicago 
Simpson-Reilly, 536 S. Hill St., Los Angeles ® Simpson-Reilly, 1014 Russ Bldg., San Francisco 
Geo. M. Kohn, Walton Bidg., Atlanta, Ga. 


market outsold all other brands in 
the nation. Another first claimed for 
it is that it is the first paper package 
coffee. 

With the shift in popular taste to 
the Santos type coffee, called sweet 
drinking flavor, Ariosa lost its pre- 
eminent position for the country, but 
continues to be a favorite in the 
South and Southwest. It is under- 
stood that General will pro- 
the brand in the latter area. 


Plan Two ins 
N. 1. A. A. Chapters 


Steps to organize local chapters of 
the National Industrial Advertisers 
Association, Chicago, are under way 
at Toledo, O., and Toronto, Ont. Fol- 
lowing a recent meeting at Toledo, 
R. Louis Towne, advertising manager 
of the Surface Combustion Company, 
said a chapter would be formed soon. 

A committee to draw up by-laws 


Foods 


mote 


for a Toronto chapter has already 
been designated by the local group 


interested in industrial marketing, 
G. A. Brace, manager of Fer- 
ranti Electric, Ltd., said. 


sales 


Restricts Signs 
The city council of Oakland, Calif., 
has given final approval to an ordi- 
nance limiting the size and scope of 
outdoor posters and signs along the 
Oakland approaches to the newly- 
opened San Francisco Bay Bridge. 


UDERN - 


Spend 


194,000 


176,500 work shop owners — 


If, therefore, you cater in any way 


our 


pacer. 


MESRARID 


’ : ae ee 


THEY BUY: 


Building materials and fencing: plumbing, 
heating and electrical accessories; poultry 
and gardening supplies; heating and air con- 
ditioning equipment; everything for remodel- 
ing or modernizing a home. 


THEY BUY: 


Motor driven tools, 


hand tools, 
veneers, glues, ce- 
ments, metal special- 
ties, enamels, var- 
nishes, waxes, stains, 
lubricants, plastics, 
metals, woods, abra- 
sives, 
prints 
and all kinds of ma- 
terials to work with. 


BENSON, MYERS — 


PAINT ROSEAT 
PICTURE OF '37 


Ward Sees Improvement in 


Advertising Standards 


New lines to 


u rosy 


York, 
picture 
week in 
AGE 
Higher standards of art in 
casting are foreseen by C. W. 
president, National Association of 
Broadcasters, while among the “en- 
couraging indicators” noted by John | 
Benson, president of the American 
Association of Advertising Agencies, 
are the growing social sense of busi 
ness. P. KE. Ward, president, Agri- 
cultural Publishers’ Association, re- 
ports improved advertising standards. 
“This is bound to be reflected in 
advertising, which is the mouthpiece 
of business,’ Mr. Benson declared, 


Jan. 6.--More 
1937 


statements to 


added 
ADVEK 


for were 
this 
LISING by association leaders. 

broad- 


Myers 


1 
| 


| LOW 


THEY BUY: 

Outboard and in- 
board motors, motor 
parts; marine glues, 
marine paints and 
varnishes; anti-foul- 
ing compounds; calk- 
ing materials; tools, 
fittings, sails and sail 
making supplies; 
lighting outfits and all 
types of metal fittings. 


motors, 


sprayers, blue 
plans, books 


| taken, 


surprising 


GAS SERVICE IN GLASS HOUSES 
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Said to be the first automotive service station built of glass blocks, this structure 
of the Direct Oil Service Station, Minneapolis, is electrically equipped to glow 
red at night. Arthur Brammer designed the station. 


“and will have a deeper concern for | 
the service and welfare of consumers, | 
| 


tions spent for network broadcasting 
in 1933 was 10.7 per cent, 1934 12.2 


“This fits in very well with the} per cent, 1935 13.4 per cent and, with 
growing demands of the consumer) prospects that this figure will run 


for recognition and for improvement | 
in advertising appeal, in being more | 
informative and reliable as a guide 
to supplying the consumer's need. 
“The major problems to be solved 
n 1937, 1 believe, will include: 

ia | Food and Drugs| 
amendment, which will adequately | 
protect the consumer without ham- 
pering honest advertising. 


sensible 


Clarify Patman Act 

“A clarified Robinson-Patman law, | 
which will rid distribution of some 
of its tricks and devices for attract- 
ing dealers, and put competition on | 
a more even keel, without all of the 
ambiguities and confusion which 
obscure that law. 

“Progress in establishing a more} 
effective and more cooperative cen- 
sorship of copy by the media, sup- 
ported by advertisers and agencies 
as well. 

“More solidarity in newspaper lead- 
ership, so that the industry may 
operate more as a unit and for the 
common welfare of all, and for the| 
correction of inequities and wastes 
which are so largely competitive in 
nature. A reverse movement of the 


rate differential, which should be 
narrowed instead of widened, for the 
best interest of newspaper advertis- 


| ing. 


“Continued progress in radio. re- 
search, to find reliable and accepted 
methods for measuring station COV: | 
erage and listener habits, so that | 
users of radio may know more defi- 
nitely what they get, and more in- | 
telligently how to use it. 

“A thoroughgoing study of 
economies of advertising be 
as has been long 
to determine the effect of advertising 
upon price, quality and service of 
goods promoted; the influence of ad- | 
vertising upon standards of living, 
upon volume and steadiness of pro- 
duction, upon employment and upon 
purchasing power of the masses.” 


the 
under- 
projected, | 


| duce 


Mr. Myers predicted that just as | 
newspapers are turning to rotogra- | 
vure to improve the = artistry. of 
printed advertising, so will radio | 
adopt higher and higher standards 
of art in broadcasting. 

“The world’s best in music, in 


drama, in comedy, and in education,” 


he said, “is scheduled for the radio 
audience of 1937. 
“Programs combining education 


with entertainment are leaping into 
favor, Such productions as the March 
of Time high in audience at- 
tention. ‘Human interest’ programs 


score 


centage of appropriations 


on the air in 1937 
figure. 


expended 
will reach a rather 
According to fig- 
total 


percentage of appropria- 


over 15 per cent in 1936, it is safe to 
assume that network broadcasting 
alone will be allotted between 17 per 


cent and 20 per cent of the total 
appropriations of 1937. With rapidly 
increasing expenditures for “spot” 


broadcasting by national advertisers, 
prospects for 1937 are indeed 
tor the radio industry.” 

Mr. Ward said that during the de- 
pression the frenzied effort to pro- 
sales was reflected in advertis 
ing with advertisers going to lengths 


rosy 


| they would not in normal years and 


publishers, to a certain extent, lift- 
ing bars on their standards of cops 
acceptance, 

“Happily the situation is being 
changed,” he added, “by the pick up 
Standards of adverts 
ing improving; publishers are 
becoming more definite in their re- 
quirements. It is again recognized 
that the confidence of the public is 
too precious to be sacrificed to op- 
portunism., 

“Referring specifically to farm pa- 
the most important advance in 


in business. 


are 


pers, 


|the past year has been the general 


and continuing increase in advertis- 
ing lineage. This has paralleled the 
improvement in farm income. It 
should continue through 1937. Farm 
gross income in 1936 is estimated 
by the U. S. Department of Agricul- 
ture at $9,530,000,000. This is more 
than a billion dollars—or 12% per 
cent—greater than in 1935. 
“Farmers like everybody else de- 
nied themselves many things during 
the lean years. Now they have 
money they are spending it. The 
release of this deferred demand is 


ithe background cause of the increas: 


ing volume of farm paper advertis- 


ling.” 


Calling locker-rooms "'likker-rooms' 
at golf clubs is more than an an- 
tique wise-crack. It's a tip-off to 
where to go after volume and pres- 
tige on quality drinks. 

GOLFING—the ONLY national 
golf magazine, has 300,000 circula- 


‘tion among successful men whose 


ures from the most reliable wong 
ithe 


t 


club and home consumption of 
quality liquor runs high in the mil- 
lions annually. 


14 EAST JACKSON BLVD., CHICAGO 
20 VESEY ST.. NEW YORK 
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such as Community Sing and amateur q 
hours are also among those which | bd ; 
wear well with the radio audience. O ih 

“With radio gaining in favor among 
advertisers as a major medium, per- 
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THE CHICAGO DAILY NEWS has both MORE and BETTER : 


THAN ANY OTHER DAILY NEWSPAPER IN CHICAGO 
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THE CHICAGO DAILY NEWS 
. HAS FORGED AHEAD! 
ws 
. . ° ° 
: ‘Net paid Circulation averaged 426,049 
ral 
: during December, 1936 
ted 
: f THE RECORD — Comparison is with respective month a year previous 
= ; August, 1935... . Gained 1,644 April, 1936..... Gained 22,281 
i : September, 1935. . Gained 4,112 Pany, 1936 ..... Gained 11,301 
is [ October, 1935 ... Gained 9,168 June, 1936 ..... Gained 14,937 
— November, 1935. . Gained 6,284 July, 1936...... Gained 18,084 
December, 1935 . . Gained 4,740 August, 1936. . . . Gained 11,810 

“a January, 1936 ... Gained 9,312 September, 1936. . Gained 8,200 

; February, 1936... Gained 9,150 October, 1936 ... Gained 8,838 
wa | March, 1936 ... . Gained 14,667 November, 1936. . Gained 21,345 
to O& December, 1936 . . Gained 23,287 
“| THE CHICAGO DAILY NEWS Jf 
ula 2 
hose . - 
of - 


nil Chicago’s HOME ‘Newspaper ™ 
WITH THE MOST VALUABLE CIRCULATION IN THE CITY AND SUBURBS . 
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GEORGE A. MCDEVITT CoO., Eastern Advertising Representatives + 444 Madison Ave., NEW YORK © 12 So. 12th St., PHILADELPHIA 
JAMES L. LENOX, Eastern Representative, Photogravure, Color Comics and Retail + 444 Madison Ave., NEW YORK 
J. RAY SCOLARO, JR., Manager Detroit Office + 4-119 General Motors Building, DETROIT 
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SUNKIST LEMON 
COPY PROVOKES 
A MILD PROTEST 


Most Newspapers Carry If 
Without Change, However 


Chicago, Jan. 7—Though most of 
the newspapers in this area have 
asked the California Fruit Growers’ 
Exchange to modify its current copy, 
which suggests use of lemon with 
baking soda as a laxative, none has 
thus far insisted on the change and 
indications are that the admonition 
to “throw away harsh laxatives” and 
“don’t become a laxative slave” will 
appear in all papers on the schedule, 
in contrast with the orange copy. 

The chief reason for the difference 
in attitude of the newspapers is that | 
no names are mentioned in the 
lemon copy and thus far no laxa- 
tive manufacturer has risen in wrath | 
to demand censorship of the copy. | 
In fact, the majority of the laxative 
producers place advertising emphasis 
on dangers of harshness, so that the 
lemon advertising is merely follow- 
ing a popular trail. 


New Assessment Made 


of the country’s population and ab- 
sorb 24 per cent of Sunkist lemon 
sales. 

In addition to 
sectional farm 
schedule. 
cago, Peoria and Rockford, IIL; | 
Evansville, Fort Wayne, Indianapo- 
lis and South Bend, Ind.; Covington 
and Louisville, Ky.; Detroit, Flint 
and Grand Rapids, Mich.; St. Louis; 
Akron, Canton, Cleveland, Cincin- 
nati, Columbus, Dayton, Toledo and 
Youngstown, O., and Madison and 
Milwaukee, Wis. 

In letters to newspapers on the 
controversial orange copy, Don Beld- 
ing, of Lord & Thomas, Los Angeles, 
handling the account of the Califor- 
nia Fruit Growers Exchange, pointed 
out that they ran the following state- 
ments in copy of the Florida Citrus 
Commission: 

“One-fourth more juice, every fifth 
glass free.’ 

“You're not paying for thick skins | 
and heavy useless pulp—-you'’re get- 
ting juice—one-fourth more of it and | 
of course that means more vitamins | 
too.” 


newspapers, four 


Tested in Laboratories | 
“To defend itself from these state- | 
ments,’ Mr. Belding continued, “Sun- | 
kist has for two years been making | 
comparative tests with Florida’s in | 
three accredited laboratories. These | 
oranges have been picked in number 
and size in accordance with the rela- 
tive amount of the various varieties 
moving from the different citrus dis- | 
tricts both in California and in | 
Florida, 

“So authentic was the work con- 
sidered that it was reported at the 
American Chemical Society annual 
meeting at Pittsburgh. Associated | 
Press, International and Universal | 
News Services carried the report and 
most important papers in the coun- | 
try published the item. If you will | 
look in your files, you will probably | 
find that you yourself carried the | 
news item, which specifically men- | 
tioned the fact that California navels | 


| 
| 


carry more Vitamin C than Florida’s. | 
The work is being republished now | 


in scientific journals. 
Cites Government Statement 


“As further evidence that we are} 
correct in the claims which back our 
use of the word Florida, you may | 
find also a release in your paper from 
the United States Department of 
Agriculture under date of Sept. 5, in 
vhich it states that its investigation 
proved California navel orange juice 
richer in Vitamin C than Florida 
yrange juice. 

“In this report and news release 


| Clubs Conduct Test | 


the oranges from two 
areas were designated as ‘California’| withholding nothing. 
and ‘Florida,’ which is evidence that “We do not care to depreciate Flor- 
these designations are the only prop-| ida; all we wish to do is to let the 
er ones of the types of oranges pro-| public have the facts as we found 
duced by the two areas and are so. them.” 
recognized by the highest govern-| 
ment authority.” Joins Harvey-Whipple 
Robert S. Rennicks has joined 
|Harvey-Whipple, Inc., Springfield, 
Mr. Belding said that 1,000 mem-| yass., as sales promotion manager. 
bers of women’s clubs in a number of | for the past five years Mr. Rennicks 
cities conducted tests of the tw0)|has been distributor for Master Kraft 
types of oranges under auspices of/|oil heating equipment in Westchester 


producing | we 


wanted to publish all the facts, 


Erwin, Wasey 
To Remain In 


Old Home Town 


Chicago, Jan. 7.—Erwin, Wasey & 
Co., which developed into an agency 
of international importance after its 
birth here in 1914, has reversed a 
previous decision and will remain in 
the old home town. 


fices in New York and London, Eng. 
land, takes charge of the agency’s 
Chicago offices. 

The determination to remain ac. 
tive in Chicago cancels plans laid 
late last year to abandon operations 
in Chicago with the transfer of Chi 
cago’s creative and production ac. 
tivities to the New York office. 


Chic Feed on Air 


Purina Mills, St. Louis, has signed 
for 130 recordings featuring Purina 


Sunkist. 
Florida 
per cent more juice, he said. 


| the 
“holding no 
Sunkist back, on the premise that 


These tests proved that|County, New York. 
oranges possessed only 14 nae 


“This result we actually put into 
advertising,” he 
point unfavorable 


B.C. 


McKim Promotes Auger 


F. S. Auger has been promoted to 
commented, manager of the Pacific Coast branch 


That the agency will continue to|Startence Baby Chic Starting feed, 
4 : : with Mid-West Recording, Inc., Minne- 
apolis. Fifteen-minute programs, five 
days a week, are to be released about 


serve a number of clients of long 
standing with a Chicago office was 


revealed by the agency this week Feb. 1 on a list of U. S. and Canadian 
simultaneously with announcement | gtations. Time will be handled by 


to | of the A. McKim, Ltd., at Vancouver, 


that Chester R. Vail, for more than|the Gardner Advertising Co., St 
|19 years with the Erwin, Wasey of- | Louis. 


PPRECIATION is due Literary 

Digest subscribers for the part 

they play every year in making it a 

oreat year forthe automotive industry. 

Their purchases of cars, trucks and 

all operating needs form a funda- 
mental unit in total sales. 


In buying new cars or trucks they have 
given support to all the contributing 
industries. Factory and mill whistles 
are calling thousands of steel, glass, 
upholstery, paint and other workers 
back to duty. Six million employees 


have jobs created by motor transport. 


We have often taken a measure of the 
buying power of our readers for auto- 
motive products. Repeated investiga- 
tions have shown that ove out of every 
three Digest subscribers buys a new 
car every twelve months. 


ryN 


e 9 9 
The lemon campaign, confined to | 
the Middle West, was made possible | 
by an assessment of two cents a y/ 
box, making $105,000 available. The 
Central States contain 24 per cent | 


ana one TO AUTOMOTIVE 
Markets cove are Chi-| 
Markets covered are ll e e e e e e . a . 


Checking our entire subscription list 
of Ann Arbor, Michigan, a typical 
American town, against the R. L. Polk 
registration list of new car buyers from 
December, 1935, to October, 1936, 
inclusive we find that among 450 Ann 
Arbor subscribers 150 save bought new 
1936 cars or 33% %. 


This indicates that 600,000 Digest 
readers will purchase at least 176,000 
cars in 1937. 


Another recent survey shows that more 
than fifty per cent of our readers are 
either motor truck owners or officially 
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January 11, 1937 


ADVERTISING AGE 


New Cigarette 
Enterprise Is 


Begun by Helck 


Louisville, Ky., Jan. 7.—Planning 
to manufacture both “domestic 
cigarettes of a higher type and sev- 
eral leading brands of foreign ciga- 
rettes not now sold in this country,” 
Edwin J. Helck, former vice-presi- 
dent of Axton Fisher Tobacco Com- 
pany, has formed the International 
Tobacco Company of America here. 

Simultaneously with this an- 
nouncement, Mr. Helck revealed 
that he had severed his final con- 
nection with Axton Fisher by resign- 
ng as a director. He has also set 


the stage for his new business activ- 
ity by resigning as president of the 
People’s Bank. 

The new tobacco company, capi- 
talized at $500,000, has leased offices 
and plant at 803 S. 12th St. Ma- 
chinery and tobacco have been pur- 
chased, according to Mr. Helck, and 
manufacturing will begin within 60 
days. No public offering of its se- 
curities is necessary, Mr. Helck 
said. 

The new tobacco magnate spent 
15 years with Axton Fisher, direct- 
ing its advertising as well as other 
phases of marketing. When the 
company passed into control of 
Standard Commercial Tobacco Com- 
pany, of New York, last year, Mr. 
Helck resigned, though he retained 
his directorship. 


. Ly eee A SA ry 


Prin a 


connected with concerns operating 


motor trucks. 


The reason why The Digest is an efli- 
client medium to contact automotive 


buyers is plain: 


THE AUDIENCE IS INTELLIGENT 
THE ADVERTISING RATE IS LOW 


The needs of the family, their position 
in life, their activities fix their impor- 


tance as a market. 


The Digest enters 1937 with substan- 
tial gains in subscription renewals and 


new subscriptions; 


in renewal adver- 


lising contracts and new orders. 
Our thanks to old friends and new. 


Stes 


eest 


N. Y. Grange Endorses 
State’s Milk Campaign 


New York’s state milk advertising 
campaign, for a time opposed by 
many dairymen who, with dealers, 
were taxed for supporting funds, has 
so definitely increased milk consump- 
tion that the New York Grange, com- 
posed of representative farmers, 
voted for its continuance for another 
year at the recent annual Grange 
convention. 

Newspaper, magazine and radio 
promotion are carried on under guid- 
ance of Charles O’Donnell of J. M. 
Mathes, Inc., New York. 


Lowe with Hotel 


George R. Lowe has joined the pro- 
motional department of Hotel Vice- 
i\toria, New York. 


McK. & R. DROP 
FOUNTAIN LINE, 
STILL SELL IT 


Make Unusual Sales Arrange- 
ment with Liquid Carbonic 


Chicago, Jan. 7.—Though discon- 
tinuing direct jobbing of soda foun- 
tains, McKesson & Robbins, Inc., 
Bridgeport, Conn., largest wholesale 


ALADDIN COMPANY 
Trailer Homes 
AREHART BROTHERS 
Trailer Coach 
ASSOCIATION OF AMERICAN 
SOAP & GLYCERINE PRO. 
DUCERS 
G. P. A. Products 
Glycerine 
BUICK MOTOR COMPANY 
Buick Cars 
BUNSEN-DAVY COMPANY 
Bunsen Motor Heater 
CADILLAC MOTOR 
COMPANY 
Cadillac Car 
La Salle Car 
Fleetwood Car 
CHEVROLET MOTOR 
COMPANY 
Chevrolet Cars 
Chevrolet Trucks 
Chevrolet Service 
. Chevrolet Accessories 
CHRYSLER CORPORATION 
Chrysler Car 
Plymouth Car 
Dodge Car 
Dodge Truck 
De Soto Car 
CONTINENTAL OIL 
COMPANY 
Conoco Travel Bureau 
Conoco Germ Processed Oil 
COVERED WAGON 
COMPANY 
Trailer Coach 
DELCO REMY CORPORATION 
Delco-Remy Service Parts 
Delco-Remy Corl 
Delco-Remy Klaxon Horn 
Delco Batteries 
DODGE CORPORATION 
Dodge Cars 
Dodge Trucks 
E. I. DU PONT DE NEMOURS 
& COMPANY, INC 
Zerone Anti Freez 
Duco Auto Polish 
Duco Wax 


FIRESTONE TIRE 
COMPANY 
Firestone Ground Grip Tires 
Firestone Truck Tires 
Firestone Tubes 
Firestone Batteries 
Firestone Brake Service 
Firestone Lubricator 
Firestone Auto Supplies 
FISHER BODY CORPORATION 
Fisher Bodies 


GENERAL MOTORS ACCEP1 
ANCE CORPORATION 
“G. M.”’ Time Payment Plan 


GENERAL MOTORS 
CORPORATION 
Buick Cars 
Cadillac Cars 
Chevrolet Cars and Trucks 
La Salle Cars 
Delco-Remy Products 
Fisher Bodies 
Oldsmobile Fights and Sixes 
Pontiac Eights and Sixes 
Institutional Promotion 


. F. GOODRICH COMPANY 

Silvertown Tires tor Cars. 
Trucks & Buses 

Mechanical Goods Division 

Electro-Pak Battery 

Hot Water Car Heater 

Lustre Wax 

Polish & Cleaner 

Radiator Solder & Cleaner 


& RUBBER 


GOODYEAR TIRE & RUBBER 
COMPANY 
Double Eagle Tires 
G *'3"' Car Tires 
Truck & Bus Tires 
Goodyear Battery 
Goodyear Pathfinder Tires 
Allweather Car Tires 
LifeGuard Tubes 
HAYES BODY CORPORATION 
Motor Home 
HUDSON MOTOR CAR 
COMPANY 
Hudson Cars 
Terraplane Cars 
HULL MANUFACTURING CO 
Automobile Compass 
INDIAN REFINING 
COMPANY 
Havoline Motor Oil 
KARAVAN 
Trailer 
KOZAK, INC. 
Dry Wash Cloth 
LIBERTY FOUNDRIES 
COMPANY 
Ha-Dees Car Heater 
MINUTE MAN PRODUCTS co 
Lacquerwax 
MOTOR IMPROVEMENTS, IN¢ 
Pur-O-Lator Oil Filter 
NOBLITT-SPARKS 
INDUSTRIES 
Arvin Car Heater 
OLDS MOTOR WORKS 
Oldsmobile Eights and Sixes 
PALACE TRAVEL COACH 
CORP. 
Palace Travel Coach 
THE PENNZOIL COMPANY 
Pennzoil Motor Oil 
PIERCE-ARROW MOTOR CAR 
COMPANY 
Pierce-Arrow Car 
Pierce-Arrow Travelodge 
Trailer 
PINES WINTERFRONT 
COMPANY 
Wintertront for Radiator 
PLYMOUTH MOTOR CAR CO. 
Plymouth Cars 
PONTIAC MOTOR COMPANY 
Pontiac Eights and Sixes 
REO MOTOR CAR COMPANY 
Reo Speed Wagon 
ROYCROFT COACH COMPANY 
Roycrott Coaches 
SILVER DOME, INC. 
Trailer Coach 
SINCLAIR OIL REFINING CO. 
Sinclair H. C. Gasoline & Oil 
Sinclair Opaline & Penn Oil 
SOCONY-VACUUM 
CORPORATION 
Mobiloil 
Mobilgas 
STUDEBAKER CORPORATION 
OF AMERICA 
Studebaker Cars 
Studebaker Trucks 
SMAIL’S SALES SERVICE, INC. 
Detectalite Headlight Signal 
THE TEXAS COMPANY 
Texaco Fire Chiet Gasoline 
Texaco Motor Oil & Marfak 
Texaco Touring Service 
TROPIC-AIRE COMPANY 
Tropic-Aire Car Heater 
U. S. GAUGE COMPANY 
Auto Compass 
WATERVLIET TOOL CO. 
Hinge Pins for Cars 
WOLFE BODIES, INC. 


Trailer Coach 


Counter card is offered with opening of 
national distribution by McKesson & 
Robbins, Inc., of saccharin in these 
100-tablet purse packages. 


house in the United States, 
continue to promote fountains 
and enjoy the prestige carried by 
that line in the eyes of retailers, 
through an arrangement with Liquid 
Carbonic Corporation, Chicago. The 
latter is the world’s largest manu- 
facturer of carbonated beverage dis- 
pensing equipment. The new agree- 
ment is described as a _ simplifica- 
tion of the McKesson & Robbins 
sales structure. 

The soda fountain has become es- 
tablished as the greatest individual 
profit maker in the retail drug store, 
hence McKesson & Robbins, Inc., 
has long identified itself with this 
product. Handicaps were the fact 
that fountains require speedy in- 
stallations and service, necessitat- 
ing heavy inventories. This result- 
ed in a decision by the drug com- 
pany to merge its fountain business 
with that of the Chicago concern. 


To Sell New Line 


drug 
will 


Under the new arrangement, 
which took effect Jan. 1, the 700 
salesmen of McKesson & Robbins 
continue to carry sales and mer- 
chandising information about foun- 
tains and will present the merits of 
the Liquid Carbonic line to retail- 
ers on whom they call in their reg- 
ular rounds. 

Actual design and layout, how- 

ever, are left to the 130 specially 
trained men who comprise the 
Liquid Carbonic fountain — sales 
force. Installations will be handled 
by Liquid Carbonic’s service force 
of 75 technical experts. 
McKesson & Robbins have closed 
out all fountain lines formerly car- 
ried. In spite of the fact that none 
of the 64 branches will carry stock, 
the company’s stake in the fountain 
field will be maintained by exclu- 
sive Liquid Carbonic showrooms in 
40 principal branch houses. Liquid 
Carbonic itself has such displays in 
its own 23 branches. 

“Under the present plan,” said an 

announcement by Liquid Carbonic 
Corporation, “the wholesale drug 
salesmen will concentrate on the 
merchandising features of the foun- 
tain sale, which they know best, the 
more technical details of engineer- 
ing and layout will be handled by 
Liquid Carbonic’s specially trained 
sales organization, and the pur- 
chaser will be assured of an instal- 
lation by veteran service men who 
know every detail of fountain man- 
ufacture and operation. 
“In addition to having the largest 
crew of fountain experts in the 
world at its disposal, McKesson & 
Robbins will be relieved of carry- 
ing costly inventories of fountain 
equipment, and will at the same 
time be in a_ better position to 
advise customers on new refine- 
ments in design or technical details 
than had been possible previously.” 
The compensation to be paid Mc- 
Kesson & Robbins for salesmen’s 
promotion of fountains was not 
divulged. 


KOL Buys Building 
KOL, Seattle, has purchased the- 
former Olympic Theater Building in 


Seattle, and plans to remodel the 
building at a cost of $50,000. 
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store, or the nearby village store | SINGLE WORD, SINGLE PICTURE MESSAGE 


Time, Distance 
Switch As Farm 
Sales Factors 


Philadelphia, Jan. 5.—Interchange 
of time and distance factors in 
farm were outlined by M. G. 
Kirkpatrick, technical farming edi 
tor of the Farm Journal at the an- 
nual Journal advertising department 
convention here last week. 

“Distance was at one time a 
ous handicap to the agricultural in- 
dustry, because it limited the 
of the farmer’s markets both in buy- 
ing and selling,” Mr. Kirkpatrick 
pointed “But that condition is 
longer true. 

“Pacific Coast eggs are being laid 
down in the New York City market 
at prices that make nearby poultry 
men scramble. Vegetables 
fruits are being sent from Florida 
by motor truck to the New York and 
Philadelphia markets and laid down 
at prices which make nearby pro- 
ducers scratch their heads.” 


sales 


seri 


scope 


oul 


ho 


Travels to Buy 


Distance also has been eliminated 


in the farmer’s buying operations, 
Mr. Kirkpatrick added. Instead of 
being dependent on the crossroads 


for his supplies, he shops in cities 


'75 or 100 miles away and gets back 
| home the same day. 


This elimination of distance has 
likewise changed the farmer’s think- 
ing and eliminated  provincialism 
from his buying tastes. 
time has 

the former 
stimulating new 


become a 
leisurely 
buying 


Conversely 
vital 
farmer, 


needs, 


Joins Robert Heller 


A. M. Griffith has resigned as man- 
ager of the Central district copy de- 
partment at the Cleveland office of 
the McGraw-Hill Publishing Com- 
pany, Inc., New York, to join Robert 
Heller & Associates, Cleveland com- 
mercial engineers. He was formerly 
with the United States Chamber of 
Commerce and the Public 
Corporation of New Jersey. 


factor to 


Mealey New Hotpoint 


and} 


Refrigerator Head 

Harry C. Mealey, for 18 years with 
the General Electric Company, 
been named to head the Hotpoint re- 


.frigerator division of the Edison Gen- 


| luxe 


eral Electric Appliance 
Chicago. 

Three new lines 
frigerators for 1937 
and Standard 


Company, 


of Hotpoint re- 
Imperial, De- 
made a recent 


debut at a preview for utility mer- | 
|chandising executives in Chicago. 


Service | 


has | 


MILLION SALE 
MARK PASSED 
MITCHELL NO 


—— 


Advertising Backs ‘Gone 


With The Wind’’ Success 


— 


New York, Jan. 5.—With a 


| 
| 
| 


record | 


of more than a million copies sold | 


plans were being 
resume 


the Wind,” 


in six months, 
made today to 
of “Gone with 


advertising | 
historical | 


novel by Margaret Mitchell published 


| by the Macmillan Company. 


no signs of abating, according to 
Maemillan officials, and meanwhile 
two printers and three binders are 
|diligently turning out copies to sat- 
isfy the demand. 

In attaining the million mark, 
“Gone with the Wind” broke through 
the circle which circumscribes the 
market for most books. Advertising 
and promotion were brought into ef- 
fective use, echoing the intensive 


one 


U.S. group! 


AN UNUSUAL MARKET 


is Los Angeles; but a fertile 


2,313,343 people in its trading area buy 
more goods per capita than any other 


The 


for advertisers. 


ies the usual Saturday “No” men. 


eee) 


“WHAT IS COAL?” 


had never seen coal! 


annually. 


SATURDAY CALLS 


by salesmen are not taboo in this town. 
Housewives’ day-of-week preference for 
downtown shopping in Los Angeles is 
Monday first (334), Saturday a poor 
second (124%). Hence, retailers are not 


The 7-year-old who asked that question 
Nor have most 
children born in Los Angeles. Yet other 
kinds of heating equipment (gas and elec- 
» tric) sell to the tune of $2,400,000 


rated AA, A, B, 


utterly new way 


ROUTE LISTS 


of drug and grocery stores, corrected daily, 
can be had by any salesman who sells 
Times-advertised products. Stores are 


type, and volume. 


THE *“PURLINE” 


measures advertising costs here in an 
. A Purline is the cost per 
line per billion dollars of purchasing power 


and C, according to size, 


reached. For The Times, it is only 47c— 


dollars. 


For further Purline data, or in- ~ 
formation on local selling problems of any 


for other newspapers, from $1.00 to $1.16. 
Thus, in Los Angeles, The Times obviously 
doubles the sales expectancy of advertising 


nature, write The Times, Los Angeles. 


LOS ANGELES TIMES g 


Largest Morning Circulation 


in the West 


. FHSS T ETE aos thee 
aye . y * 


PROS « 
; CRS 5 2 Ee 


inks x x Sy a ale 


The popularity of the book shows | 


URNOVER har ao variety of mwanings . - 


. but in Retailing it is simply the record of 


how many times during the vear cach dollar of your money comes back to the tll HE your dollar (io 


the form of “lazy” merchandise «pend too long @ time on your shelves, they're antomaticalls devalued 


How to keep stock investment at a minimur and build turnever to a maximam is 


the constant conceru of sll merchants. The solution which har proved itself in many 


successful men’s wear stores — large aod small— may be found in the Piencer purchase 


plan . 


Se AC ESN @aamrTrens-: 


. - Your Pioneer representative will gladly explain how it will work for you. 


PEON EE Bipot. Cnpury 


spetrrs 


Beemeteg8kn 


Unusual institutional copy of Pioneer Suspender Company, Philadelphia, employs 
this dominant illustration to stress turnover" in the opening shot of a trade cam- 
paign. Succeeding messages likewise wil! use single dominant word and picture. 


campaign put back of another his- | 
torical novel, ‘Anthony Adverse,” | 
published by Farrar and Rinehart | 


three years ago, which attained a/| 


| sale of approximately 720,000 copies. | 


|} confident that it would enjoy a heavy 


| fully 


Seek Wider Market 


channels followed 
marketing and advertising 
result in intensive cultivation of a 
relatively small book-buying  au- 
dience. However, with the instan- 
taneous sales success scored by 
“Gone ‘with the Wind,” advertising 
funds were made available for a 
much wider circulation. 

When the book was 
June 30, Macmillan 


The customary 
in book 


published. 
officials were 


sale, inasmuch as they had “pre- 
tested” it on several hundred book 
dealers who were invited to express 
opinions as to its probable demand 
emong their clientele. The replies 
were accompanied by large 
in advance of publication. 

Another factor in the book's 
lion sales was the expansion in out- 
Not only were book and de- 
partment stores stocked, but drug 
and tobacco and rental li- 
braries found a ready sale for it. 

The publishers already have re- 
leased three newspaper advertise- 
ments in cities of 100,000 and over, 
and a page in The Saturday Evening 
Post. The newspaper has been 
160 lines, and augmented in most 
cases by considerable” tie-in) copy 
local outlets. Several farm 
papers are also on the list. 


oraers 


lets. 


stores 


Copy 


from 


Use News Hinge 
News offer 
on 


were found to 
a springboard for more copy 
“Gone with the Wind.” At the time 
of the Presidential election, “Gone 
with the Wind” “elected by ac- 
Clamation,” and later during the 
Thanksgiving holiday, it was help 
suggested to that the 
would make a suitable “bread- 
and-butter” gift to their hosts. 
Strategy dictated that advertising 


events 


Was 


guests 


book 


,on the book be temporarily suspended 


| during the Christmas season, for ir 
was felt that would-be givers might 
hesitate to select it as a gift, and 
heavy promotion of its million sales 
and popularity might lead them to 
feel that the recipient already had 
the book, or may receive it) from 


others. 

The book also has received a great 
deal of attention from advertisers 
who want to tie in with its wide pop- 
ularity, Among them 


were dress 


mil- | 


shops, department oculists 
and even cigars. Dutch Masters 
cigar copy showed the book and a 
lighted cigar, over the _ heading, 
“Good companions.” 

The book sells at $3, and this price 
is maintained for the most part, 
though some distributors have 
yielded to the lure of using it as a 
leader in building store traffic by 
cutting the price. 


stores, 


Continental Network 
Plans Conventions 


The Continental Agency Network, 
association of regional advertising 


agencies, will meet during three suc- 
cessive weeks in January, holding di- 
visional conventions. 

The Eastern group will meet Jan. 
16-17 in New York, the Mid-Western 
division Jan, 24-25, probably in Bloom- 
ington. Ill. The Western group met 
in San Francisco Jan. 8-9. Market- 
ing, merchandising, and sales prob- 
lems will be discussed. 


B. C. Seeks Tourists 


The Fish &:+ Game Department of 
British Columbia will stage an ad- 


vertising campaign to sell the hunt- 
ing and fishing resources of the prov- 
ince to tourists. The Provincial 
Government has appropriated $5,000 
tor this purpose. 


YOUNG 
EXECUTIVE 


Matured and seasoned 
in the fields of Adver- 
tising, Merchandising 
and Creative Art. 

Invites an inquiry from 
an exceptionally wide 
awake organization sens- 
ing the need of such a 
Address Box 958, 


man. 


Advertising Age, 
Chicago. 
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TENAPLATE ELECTROTYPES . 
MATRICES AND STEREOTYPES 


Five trucks on the constant go! 

Five truck drivers in constant touch with our “Truck 
Dispatcher’ here in the office! And able messengers 
for their complement. 

Service, friendly reader, service! 

You can get Loop pick-ups from P. & A. within fifteen 
minutes. (Ask the man who calls one.) 

But more: 

While speedy dispatch looms large when you need 
our products, there are other big factors that will make 
you happy with the P. & A. way of serving. There’s 


You Can Get Truck Service from P. & A. 


thirty-six years of “know-how” waiting here for you 
—a fund of Experience constantly helpful to Typog- 
raphers, Advertising Agencies, Advertising Managers. 

We know production. There’s little waste motion here. 

Resulting in a first-quality product upon which you 
can constantly rely. 

Only your test of us will prove how soundly we serve, 
how well we deliver the well known one hundred cents 
worth on your dollar. The number, sir, well worth 
ringing now: 


HARRISON 3732 


Partridge & Anderson Company 


For Thirty-six Years Proponents of the Best in 


NICKELTYPES 


7212-732 Federal Street -« 


LEAD MOULDS . 
RUBBER PRINTING PLATES 


Chicago 


MAGAZINE AND NEWSPAPER 
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NEEDLES and 
HAYSTACKS 


@ One hundred fifty-eight mil- 
lion people spending Sixty Bu- 
Li0N Dotiars A YEAR. There is 
a haystack for you—the Amer- 
ican market, the richest in the 
world! And somewhere in it is 
a needle—your share of this 
business. 

But analyze this huge hay- 
stack, and you will discover it 
is composed of myriads of little 
ones—16,876 towns and cities 
ranging in population from 
2500 to 6,000,000 souls, tens of 
thousands of villages. and some 
9,000,000 farms. 

Admittedly, advertising —na- 
tional, sectional or local—is the 


quickest and most economical 
method of putting your product 


before these consumers. But, 
where do they live? How are 
they concentrated? How can 
you reach them? 

The 1937 Edition of N. W. 
Ayer & Son’s Directory oF 


NEWSPAPERS AND PERIODICALS, 
just off the press. will tell you. 
But successful advertising de- 
pends on more than circulation. 
Thousands of correlative facts 
have important bearings. 


W here the 


sources — agricultural. 


are natural re- 
mineral, 
forestry —upon which the 
wealth of the nation is built? 
Where are things produced and 
value? 
What is the set-up of trading 


in what volume and 


centers? Will weeklies or daily 
newspapers give you the best 
coverage in Illinois? What pro- 
portion of the population of 
California is of foreign extrac- 
tion? 

How many Mis- 
souri have radio sets? How 
many homes in Delaware have 
What 
of the population in Alabama 
What are the urban 
and rural population percent- 
ages of New York? What is the 
nearest next largest trading cen- 
What 


paper in Terre Haute, Indiana, 


families in 


telephones? percentage 


is white? 


ter to Prescott, Arizona? 


has a Sunday rotogravure sup- 
plement? 

The Ayer Directory has been 
compiled, edited. 
brought up-to-date annually by 
us for 69 years for the intelli- 


revised, and 


gent serving of our own clients. 
We again take pleasure in offer- 
ing it to business builders as 
the most comprehensive, useful 
and valuable book of its kind 
in the world. 


Over 4500 important changes 


occurred in the publication 
field during 1936. These 
pensions, consolidations, addi- 
tions. ete., make it impractical 
to rely on previous editions. 
The price of the 1937 volume 
is $15. postage prepaid, in the 
United States and Canada. Or- 
der direct from us, 


sus- 


or write if 
further particulars are desired. 


”N. W. AYER & SON 


INCORPORATED 
WASHINGTON SQUARE, PHILADELPHIA 


CLERGY FAILS 
TO PARTICIPATE 
IN INCOME GAIN 


Numbers in Professions Con- 
tinue to Increase 


Washington, D. C., Jan. 5. 
fessional men generally made income 
gains in 1935, according to 
alysis of income tax 
Bureau of Foreign 
Commerce, the 
clergymen, 
boom only from reading about it. 

Clergymen also proved the excep- 
tion in another phase of the analysis, 
their numbers showing a slight de- 
cline as against an increase along the 
broad front of professions which has 
been constant despite the reduced 
curve of earnings since 1929. 

The number of clergymen dropped 
from 146,217 in 1934 to 146,207 in 
1935. This trend has been notice- 
able since 1931 when the peak of 
150,190 was reached. 


an 


and Domestic 
exception being 


Clergymen Average $1,567 


Compensation of clergymen 
amounted to $241,092,000 in 1934, de- 
clining to $239,221,000 in 1935. The 
per capita salary in 1935 was only 
$1,567. 

A brighter picture is seen in fig- 
ures for the medical profession, 
which increased its income from 
$991,325,000 in 1934, to $1,054,317,000 
in 1935, still far from the peak of 
$1,394,826,000, however, and the per 
capita income showing a much 
greater disparity with the constant 
increase in numbers the profes- 
sion. 

Per capita earnings of enteprene- 
urs in the medical profession, includ- 
ing physicians and surgeons, dentists 
and nurses for 1935 was $2,180 as 
against $2,051 in 1934 and $3,290 in 
1929. 


in 


Dentists Earn $2,884 


Dentists increased in number from 
57,218 in 1929, to 65,368 in 1935 with 
per capita earnings declining $4,087 
in 1929, to $2,884 in 1935. The per 
|capita income in 19385, however, 
marked an increase over the $2,780 
| recorded in 1934. 
| Lawyers presented somewhat the 
same picture. Total income of law- 
|yers jumped trom $667,897.000 in 1934 
| to $740,736,000 in 1935, considerably 
over the $704,839,000 
1929. 
| Number of those engaged 
legal profession, however, 
creased from 196,737 in 1929, to 
529 in 1935 and per capita ineome 
for 1935 was $2,988 compared with 
$3.570 in 1929. 

Total income in 
gained from $206,775,000 in 
$216,072,000 in 1935. Consulting en- 
gineers increased their revenue from 
$61,547,000 $70,679,000, 


recorded 


the 
in- 


OF 2, 


ave 


in 
has 


to 


Would Ban Advertising 
of New Liquor Stores 


Under a proposal for establishment 
of county liquor stores in North Caro- 


lina, the stores would not be per- 
mitted to advertise and no radio 
|} broadcast tending to advertise bev- 
erages of more than 5 per cent alco- 
holic content would be allowed. 

Plans for the stores have been | 


drawn up by the State Liquor Study 
Commission, and will be submitted 
to the 1987 General Assembly. 


Boost Mo: onypenny 
T. EF. Monypenny, formerly 
president and director of sales for 
the Imperial Varnish and Color Co.. 
Ltd., Toronto, has been elected presi- 
dent to succeed the late John M. 
Sparrow. 


vice- 


Sawin Promoted 

W. Sawin, formerly 
district manager, has 
vice-president and 
| manager of The B. F. Goodrich 
| ber Company of Canada, Ltd., 
ener, Ont., succeeding the late 
G. Morley, 


George 
delphia 
| named 


Phila- 
been 


Frank 


Pro- i 
an- | 


returns by the | 


who know of the current | 


in | 


educational fields | 
1934 to| 
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UNIT KITCHEN MAKES BOW 


interchangable units feature this new standardized, pre-fabricated kitchen intro- 
duced by the eicakanings and merchandise po Capertennet of General Boeirie Compeny. 


Anderson Seen 
Heavy Rise in 
Prices Coming 


| Chicago, Jan. 7.—A great rise in 
|commodity prices is inevitable as a 
result of problems raised by devalu- 
ation of the dollar, Dr. Benjamin M. 
Anderson, economist of the Chase 
National Bank, New York, told the 
Chicago Association of Commerce 
yesterday. 

Currency 
rency 
great 


debasement and 
manipulation in general, in a 
country, are not quick, sure 
and automatic methods of raising 
prices, he declared. 

“None the less,” he said, “over 
longer periods of time and in ways 
impossible to forecast with any ex- 
lactness, the great debasement of 
‘the dollar and of other currencies, 
with resultant immense _ increase 
both in the existing number of gold 


cur- 


monetary units and in the number 
jannually added by current produc- 
/tion, must work out its result in the 


i ‘ 
form of higher 


| ties, for real 
| equities.” 


prices for 
estate and 


commodi- 
for other 


Must Keep Order 


The problem 
he said, is the 
|process orderly, 
|over many possible, 
avoiding violent booms followed by 
violent setbacks as the process goes 
on and preventing a growth in debt 
parallelling or even exceeding 
|rises in prices. 

“We shall lower the value 
in the world as we lower 
as we stabilize currencies, and this 
will tend to raise Commodity prices 
expressed in the new units.” he said. 

“On the other hand. we shall in- 
crease commodity production — tre- 
mendously throughout the world as 
|we do these two things, and this 
will tend to prevent runaways in 
commodity prices. It will operate 
ito make the rising prices of com- 


the country faces, 
one of making 
spreading it 
vears 


as as 


of gold 


tariffs and | 


this | 
out | 


modities widespread throughout the 
world. It will tend to bring al] 
classes of commodities into the rise 
and thus tend to prevent the great 
discrepancies in prices of different 
classes of goods and the uneven de- 
velopment of prosperity in different 
industries, which so surely cut un- 
der a business revival.” 


Labor Is Factor 


There are two important factors 
which determine whether recovery 
in this country will continue, the 
situation abroad and the labor prob- 
lem here, he said. Without com- 
menting on the labor problem, Dr 
Anderson said he finds a “quiet con 
fidence’ among American business 
men that Europe will work things 
out without resorting to war. 

Dr. Anderson emphasized the fact 
that, since the NRA passed into ob- 
livion, America began to make defi- 
nite business recovery. 


Pays Employes’ Debts 

J. Harvey Gravell, president ot 
American Chemical Paint Company, 
Ambler, Pa.. distributed $100,000 to 
his employes over the holidays to 
start them on 1937 free from debt 
Debts ranged from mortgages to the 
balance due on household appliances 
Debt-free employes received bonuses 
from $100 up. 


the | 


NEW CREATIO 
AIT WITH AD MEN! 


New and Better kind of Photostats 


N SCORES 


@ It's been 4 winner from the word "go'—this new kind of photostat 
just recently created by ATLAS. There's nothing like it and any Art 
Director who hasn't seen the ATLASTAT is missing a bet! 


The ATLASTAT reproduces more tones and more snap than the best 


of ordinary photostats. 


Records ALL tone values from extreme blacks 


to pure whites and stands out in your comprehensive layouts like rea! 


photographs. 


but a few pennies more than photostats. 


Made on either MATTE or GLOSSY paper and costs 


Call ATLAS today for com- 


parative samples that prove you, too, want ATLASTATS. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Office, 225 No. Michigan Ave- 


4 Chicago Locations @ All Phones: FRAnklin 3470 
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CITATIONS 


Summary for 1936 


RADIO —Febr uary 1. New York World-Telegram an- 


it 

it nounces results of its Annual Radio Poll of 239 

? of the leading Radio Editors of the country: First 

r Awards for Favorite Program, Favorite Comedian 
and Favorite Classical Singer go to radio shows pro- 

- duced by Young & Rubicam. 

¥ a 

b- 

M- 

yr 

- MAGAZINES & NEWSPAPERS-February 26. 
Presentation of Annual Advertising Awards, for ex- 

ae cellence in newspaper and magazine advertising: Of 

efi- f a total of 22 such awards, 6 go to Young & Rubicam 
—the highest number received by any advertising 

agency. 
ot & 
ge 
to 
ebt 


ses ' RESEARCH — February 26. Annual Advertising 


Awards also present Medal to Dr. George Gallup, 
Young & Rubicam’s Director of Research for his “‘dis- 


— 


tinguished contribution to Advertising Research.” 


OUTDOOR _ November 14. Outdoor Advertising, 


Inc., writes a check for $3,000 for the best poster in a 
competition open to all Art Directors of all agencies. 
The winner: John Zwinak of Young & Rubicam. 


Young & 


NEW YORK - 
HOLLYWOOD - 


15 


FORECAST 


for 1937 


THE NEWSPAP ERS, these past few months, 


have been full of news about pay increases, bonuses, 
wage boosts, added dividends. 

Thrown back into circulation, most of this money 
will return to industry. 

All manufacturers, all merchants will share in that 
return. But a /arger share will come to those who 
give better values and whose advertising does a bet- 
ter job than the other fellow’s. 


Rubicam, Inc. 


ADVERTISING 
CHICAGO - DETROIT 
MONTREAL + TORONTO 
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Higher Prices 
of Cars Create 
a New Problem 


Detroit, Jan. 7.—In addition to 
strikes and rumors of strikes, the 
automotive industry is wrestling 
with application of the new pricing 
system recently adopted by the Au- 
tomobile Manufacturers’ Associa- 
tion. This is complicated by a gen- 
eral increase in car prices which 
has been forced by higher wages 
and prices of materials. 

The question confronting the man- 
ufacturers is whether to take the 
public into their confidence or to 
issue new and higher delivered 
prices and let buyers guess as to 
whether this is merely the sum of 
all factors or whether it represents 
a plus element. 

Most of the leading manufactur- 
ers have issued new delivered price 
scales and then torn them up for a 
second look at the problem. They 
take the view that there is no hurry 
in getting the answer, as there will 
be little or no advertising until the 
strike is settled. The shortage of 
materials, particularly glass, has 
affected the entire industry. 


FARM PAPERS IN 
18.09 PER CENT 
DECEMBER GAIN 


New York, Jan. 7.—-Led by month- 
lies, farm papers in December 
amassed 675,942 lines of advertising, 
for a gain of 18.09 per cent over the 
546,343 published in December, 1935, 
according to an analysis of figures 
compiled by Publishers’ Information 
Bureau. 

The increase by monthlies amount- 
ed to 39.72 per cent, this class pub- 
lishing 256,160 lines, compared with 
179,309 lines in December, 1935. This 
total excludes one magazine for 
which December, 1935, figures are 
not available. 

Semi-monthlies published 87,098 
lines of advertising in December, 
1936, compared with 79,528 lines for 
the corresponding month of 1935, for 
a gain of 9.51 per cent. Bi-weeklies 
made a slightly higher gain, 9.67 per 
cent, based on publication of 260,618 
lines in December, 1936. 

Weekly farm papers enjoyed a gain 
of 5.94 per cent over the 49,881 lines 


y —— 


commercial 


TAXI CARDS GIVE EYE-LINE VIEW TO SALES MESSAGE 


—— 
—$— 


Installation of taxi cards in 7,400 taxis in New York starts Jan. 10. The cards are 5!/, by !0!/, inches, two cards to a cab, 


and arranged to flank the operator's license. 


J. H. Livingston, Jr. Advertising Co. is handling the installations. 


carried in December, 1935. Figures 
for this type of publication, however, 


are incomplete. 


Individual figures for farm papers’ 
lineage for December, 


NEW YORK , 


BOSTON ,. CHICAGO . DETROIT 


THE NEW YORK TIMES 

*THE BOSTON GLOBE 

*THE BALTIMORE SUN 
CLEVELAND PLAIN DEALER 
THE MINNEAPOLIS TRIBUNE 


are represented by 


Kastere 


We take pleasure in announcing | 


the appointment of 


Mr. ARBA J. IRVIN 


as Western Manager and his election as Vice 1 


President and a Director of this Company 


Joun B. Woopwarp, Inc. | 


National Advertising Representatives 


*THE BOSTON GLOBE and THE BALTIMORE SUN | 
| 


this 


and Pacific Coast 


« KANSAS CITY , SAN FRANCISCO , 


THE DALLAS NEWS 
THE DALLAS JOURNAL | 
THE ST. PAUL DAILY NEWS | 
THE SPOKESMAN-REVIEW | 
SPOKANE DAILY CHRONICLE 


organization in 


territories 


LOS ANGELES 


the 


- —— - t 

Plans Merger 

of Magazines 
in Movie Field 


r 


New York, Jan. 6.—Fawcett Publi. | 
cations will combine its two movie | 
magazines in the Fawcett Women’s 
Group, with Movie Classic and Mo 
tion Picture to be joined under the | 
title Motion Picture-Movie Classi 
effective with the March issue. 

The publishers say that the new 
magazine will contain more color 
more pages and more features. 


os 


Arpecwre = 


Start Architect’s Display 


Backed by a committee of West 
chester County architects, builder: 
and building material companies, an 
architect’s sample display has bee 
started in White Plains, N. Y., at 2 
Depot Plaza. C. J. Nuttall, forme 
publishers’ representative in Ne 
York, is directing the enterprise. 


excluding baby chick, livestock and 
classified, are given in the following 
tabulation: 

Monthlies 1936 1935 
Country Gentleman 26,694 24,491 
Capper’s Farmer ...... 22,433 16,033 
Progressive Farmer and 

Southern Ruralist: 

Mississippi Valley 

BUR. aba ee we arses 20,368 14,023 

Carolinas-Virginia 

pO ere 19,945 14,075 
Georgia-Alabama 

BCID scsccncsnes B9911 126:850 
Kentucky-Tennessee 

I eek ikea 19,874 14,066 

Texas Edition ....... 18,332 14,004 

All Editions ......... 16,632 11,768 

Average 5 Editions.. 19,686 14,005 
Successful Farming.... 19,659 14,878 
California Citrograph.. 17,727 8,776 
Country Home ........ 14,674 9,183 
Parm GOULRA! .icsccscx 12,968 »,002 
Southern Agriculturist. 12,768 12,211 
Southern Planter ...... 9,940 5,442 
Rural Progress Maga- 

ee eee eee eee | ktcea 
National Life Stock 

a ee ,267 3,254 
Wyoming Stockman- 

EE ae ee 3,329 3,099 
Breeder's Gazette ..... 3,193 3,224 
The Nation's Agricul- 

IE a) ir SG xlehc xan. ¥. 0% 2,154 1,392 
| Arkansas Farmer ..... 2,308 2,297 
pi) a ere eee 256,160 179,309 
| .Semi-Monthlies 
Missouri Farmer ...... 14,966 13,266 
Montana Farmer ...... 12,047 8,930 
Arizona Producer ..... 11,855 11,543 
| The Farmer Stockman. 11,679 12,365 
|FParm & Ranch........ 10,454 10,563 
| Utah POPMOP sasciccs 8,943 9,447 
Western Farm Life.... 7,638 4,880 


Hoard’s Dairyman 


PUG casio sees 87.098 79,528 
Bi-Weeklies 
California Cultivator... 17,923 15,959 
| The Farmer: 
Lecai BGition ....... 17,294 14,397 
General Edition ..... 11,441 12,335 
| Washington Farmer... 15,260 13,077 
| Zone Advertising.... 708 840 
|Oregon Farmer ....... 15,131 13,042 
| Zone Advertising.... 37 28 
Wallace’s Farmer & 
Iowa Homestead..... 13,085 13,732 
American Agriculturist 12,629 9,903 
Local Zone Advertis- 
Se) Way aia hie See ie. kre 1,120 910 
Prairie Farmer: 
Illinois Edition ...... 12,484 12,085 
Indiana Edition ..... 9,846 8,400 
Idaho Farmer ......... 2,349 11,008 
Wisconsin Agriculturist 
SNG PATMer ...isiccs 11,202 10,878 
Pennsylvania Farmer.. 11,062 10,496 
Zone Advertising..... 182 252 
Nebraska Farmer...... 10,893 11,264 
Zone Advertising.... 6,522 3,808 


Average 4 Editions.. 12,171 12,256 


Michigan Farmer...... 10,592 8,703 
Rural New Yorker..... 10,591 9,812 
Ohio Farmer ..... cove Lee 9,13 
Dakota Farmer ...... 9,298 7,054 
New England Home- 

BOGE? Se c0 Siew sen ox 55 8,531 7,459 
Indiana Farmer's Giuide 7,987 6,414 
Kansas Farmer (Mail & 

EETOOEO?) <i.sisic b sn ees », 100 643 
Missouri Ruralist...... 5,679 6,739 

ROSE a 8e% ' 260,618 237,625 

Weeklies 
Pacific Rural Press 

Northern California 

MERE, ihe pists wh 26,74 24,211 
Southern California 
| REEIOM: Sve waawess 25,147 
| Weekly Kansas City 

Star: 

Missouri Edition 11,542 
| Kansas Edition...... 11,542 
| Arkansas-Oklahoma 
MOtION) oi p60 sess PTSS6) ak ccs 
| Semi-Weekly Farm News: 

| Tuesday Edition 6.686 6,886 
Friday Hdition 5,152 6,930 
}Capper’s Weekly ..... », 166 7,972 
Dairymen’'s League 
News . »,168 3,882 
Total .106,965 49,881 


WORRIED BY RUSHES 
AND 


DELIVERY DELAYS? 


Relax 
Cool Down 


SHIP... 


by THE ONLY NATION-WIDE 
AIR EXPRESS 


2,500 MILES OVERNIGHT 


It’s the natural and only answer. Yo! 
save days on deliveries and bask in rt 
lief because... 


* Nation-Wide Air Express gives 
you day and night service direct 
to 216 key cities in the United 
States and Canada, to Hono- 
lulu, Guam, Manila and 32 
Latin-American countries. 

* Nation-Wide Air Express 
reaches your farthest-off Amer- 
ican customers overnight. 
nearer-bys in a matter of hours: 

* You get quick connections 4! 
key junction points with fast 
Railway Express trains for any 
center or section you need to 
serve. 

* Pick-up and delivery, doort” 
door and prompt. without ¢™ 
tra charge, in all cities and 
principal towns. 

* Low, economical rates. 

* One organization. One respo™ 
sibility. One waybill. 

The only Air Express service that £8" 
you nation-wide coverage. It is mat tle 

your specifications. Write for hoo 4 

“How to Profit with Air Expres* |” 

dress General Sales Department, *"" 

way Express Agency, 230 Park Ave." 

York, N. Y. For service and in — 

tion, phone any Railway Express °™ 


AIR EXPRESS 


DIVISION 
RAILWAY EXPRESS AG 


enc? 
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Publi: | 
movie | 


play 
West 
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achievement 
— 1936 


* In 1936, as always, ‘‘All the news that’s fit to 
print ” 


* In 1936, as always, the highest standard of 
advertising acceptability maintained 


* First in New York in advertising volume 
in 1936—as for eighteen consecutive years 


* First in New York in advertising gain 
* Highest circulation in Times history 


* First in New York with opportunities for 
advertisers who look ahead to their own 
greater achievement in 1937 


Che New York Cimes 
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plans increased newspaper advertis- ules, including those on the Pacific 
ing in Chicago and New York areas coast, however, were re-instated this 
later this month. This will herald week, according to Mr. Crary. 


WATER STREAMLINE 


Agency for Salt U. AL Adds Spot 


Erwin, Wasey & Co., San Fran- 


cisco, has been appointed by Leslie- di S 
California Salt Co. to handle its ad- Ra to hots to 


|similar expansion at points on and In addition to increasing its news- ae 

vertising. Posters, magazines and | tributary to UAL’s mid-continent air-| paper appropriations for 1937, UAL be 
z business papers will be used. Louis 1937 Campaign way when its New York-Chicago sery-| has scheduled a magazine campaign ne 
? Honig is account executive. ice is extended to the Pacific coast; which will employ Business Week, ry 
3 NT upon receipt by the air line of addi-| Collier's, Forbes, Life. The Neu ey 
Fengereon in New Post Chicago, Jan. 7.—Use of spot radio| tional! 12-ton, twin-engined Doug- Yorker, The Saturday Evening Post 7 


’ announcements on four stations in| lases. These are now being deliv- and Time. 

cg R. S. Torgerson has been appointed | | y key citi : : nin: anil ak ti it alt tiene ee 

peli ch ‘of Barrel & Box & Packages, os eo U si. be ae was recouped - " E tae b OR. ; eee 

m Chicago, He formerly was vice-presi- | rated by nites ir Lines today with 1e Eastern newspaper campaign " 
; dent of Mass Transportation, Chi-| the possibility of more stations to be| will run on the heels of the 800- S. O. Dealers Rewarded ~ 
is cago, |added on the air transport corpora-| line advertisements which began Thirty-one Standard Oil dealers, 


| . , Q7 . . : : . 7 « 7 ‘ . ivrici 
|tion’s expanded 1937 advertising| appearing in Western newspapers “ne from each of the sales divisions 
| 

| 


L’H ste Promoted 


' schedule, Harold Crary, vice-presi- | following recent inauguration of the ©! Standard Oil Company of Indiana gs 
' a |dent, announced. The present 100-| 21-passenger plane service on the 2 13 Midwest states, were guests of a 
5 R. F. L’Hote, manager of Allied | ati rapt _ a ae ee ae id . the company last week on an all- oy 
Kes products division of American Radi- | Word announcements mark the first) West Coast. This s« hedule was In uxpense trip to Chicago as winners 

4 ator Co., New York, has been named|USe of the medium by UAL, Mr. | ‘errupted by the plane accident near 


of a six-month contest for showing 


L a vice-president. He has been with | Crary said. Burbank, Calif., two weeks ago which outstanding ability in merchandising 
Q the company since 1910. | At the same time the corporation | cost 12 lives. All newspaper sched-| and service to the public. 

Ee 

. 


¢ Streamlining marks the new Evinrude out- | 
' board motor for 1937 introduced by Out- 
board Motors Corporation, Milwaukee. | 
New Outboard 
3 
_ Motor Also Can 


| Water the Lawn 


: Milwaukee, Jan. 6.—With new | 
streamline designs, Outboard Motors 
Corporation, manufacturer of Evin- | 


F 6rude and Elto outboard motors, un- 
folded 1957 models here yesterday as | 
expanded plans for promotion during | 
the forthcoming boating season were | 
: heing prepared. 
Lust year was a record year in 
init-volume for the corporation, H. 
Biersach, advertising manager, said, 
F and current plans call for a more 
forceful bid than ever to meet the 
ublic's appetite for motor boating. 
One of the unique adjuncts of the 
new Evinrude motor models to be | 3 S N I N t M 
promoted is a small fitting which | P R E E T 
slips on in place of the propeller 
ud pumps running water to the 
iwn, garden, cottage or garage. 
“Thus the outboard owner real- e bd 
zes extra utility from the ever-will- ia N 
ing outboard during intervals when ] 
t isn't being used for boating,” Mr. 
Biersach explained. 
Three Racing Models ; ‘O {; 
Vith outboard racing showing a 1,000,000 STR N 
me ded increase in 19386, the com- 
y pany will stress three racing models | 
during the current year, ranging 
lrom the 38-pound midget capable of | os 2 
. speed of a ree a to the United—welded togethe audience ot INCREASING PURCHASING POW ER 
i) cubie ineh model ‘460. % 
M Biersach also announced re-| & 17e] isc a iP > “The TI- "Tk? . : : 
lied prices tot mate at the 200, Comparable size in this country—readers of The Ameri [wo factors are responsible for the factual increase of 
models offered j both the Evinr ia | : ° eS at e : — . ‘ . e ° 
as the ona el ee See eee _ can Legion Monthly share a common interest, forged in purchasing power of this mighty audience. 
: ns : — } . . . i 
First official showing of the a the stress of a nation’s imperative summons to adventure = . ; ‘ ; 
els was to be made at the annual | he first factor is the more than proportional share of this 
Motor Boat Show in the Grand Cen-| on a scale unprecedented in this generation. 
tral Palace, New York, opening| audience in the increased purchasing power of the coun- 
Jan, & } 49° " . . — > : , — ° ° : : 
Scoit-Pelander, Ine. Milwaukee, is| OV€r @ million readers constitute this great audience try at large. This audience is almost entirely concentrated 
cv in charge. stl; We ry “31 7eNC 2 . _ 
over a million active, buying citizens of proved purchas in the actively earning group, logically first to feel the up- 
mae ing power—over a million potential customers for your trend in national purchasing power. 
7 / product. Reach them most effectively through the one The second factor emerges from an impartial survey by 
. . . . aS - a « 
MIAMI magazine edited to their known interest, that deep-rooted, Dr. Starch, internationally famous research expert: Dr 
/ ° « ’ 2 « é ‘ S PeCar. xX . . 
Oxy) wwe common interest which binds them together today— Bin achite Whasuies +thee meee 
wy Solid bine nen otarc urvey ana WATE: this great audience in terms 
a OO 4 - ye . 4 
eens of age and earning capacity reveals an additional marked 
%:’ & LOCATION Copy of this survey mailed upon request. uptrend in purchasing power. 
COMFORT : a 
SERVICE Vs, ae — -_ 7 
MOD E RATE me eR PEER et eS : - ca 
pdr i: hese Ti Rates Assure 
This 


ine hotel features every 
advantage at exceptionally low 
cost. Entirely fireproof, with 


eS ; High Returns On A Proved- . 
. Sound Investment © «a The oAmerican 
ee ’ yy get 
| -» 1 Page Black and White © yo 
Coloectimecones, =| A $1600 fe 
sonomy combination that is | 4 gpd apaeb of Iedetver}. | 
truly rare r $2300 - 
620 ROOMS, i? 50. WN.! BATH a Page plus l added color -z 


{LCOMODORO, ‘a a” Monthly 


miles * 4 ADAMS, Manager 
ttt 3 & FIRST St. S.w. 


ew | CHICAGO: 307 N. MICHIGAN AVENUF . NEW YORK: 3821 FIFTH AVENUF . DETROIT: GENERAL MOTORS BLDG. 


ae ee abe 
Pia Mice Me 2 
a ata Sen 
el Nera sage t i 
4 ; . dy ~ ia 
x * eb = 
. , a si 
Pa 
# 
aes 
= oe 
‘ . 
aed 
4 
ia 
= 
= a 
: - | \ 
' Se ae ' : 
pre ae u 
é ‘4 ‘ . baal oe 
: wei | | | 
4 as Pe | E 
ware A 
| , ce es 
Sg 
“hod 
bts 
: oe 
ae 
" x ~— 
ee 
ae 
DP tee 
- €, ¢ iF << ; & ’ 
. fo ~e 
5 Poa Nae ee 
} ; , 4 o - ais ae: 
: Pes 
: <7 ee ee 
- : » t Ly: asl 
; eat 
| ~ es 3 Pod a. Se 
F , i Se 
-_ sett een ee, b 
é 7 Meet 
: oa 
7 - Oe, ee 
y =. 
, a. - 
a fe? a : — a 
ae 
ays. 
he 
ogi 
ne] 
Eade 
Pats 
ees 
ee 
eS 
ae. 
ied 
. we 
ay 
a3 
Se 
pane 
oe a 
a. 
Se 
mae 
ee 
eh 
vase Be 
wee 
a 
+ aint 
ae 
"4 
7 
eet 
kK 
ne : 
ie 
et a aa 
eens 
aA . 
a. 
> age 
roe 
era 
Hah eR 
- 
Fagus aN 
<cahagt 
- es 
ka 
are 
oon eS 
eee 
TC ae 
; mae 
re ns 
i - as 
Pepys Me 
' | ‘. rig q ae ee 2 
) is BN * 
: oe: ae 
hs ee ae 
S| imei: 
To), es % 
LA cae 
ia seh ry 
a Re aa 
4 a 
cae <i 
| Be ae ope 
| f eee Fe 
eo ‘ ‘ \ : . / oe pie 
ahs, SPS 1 sal sah caer Park oir f | . ‘ We ase 
eee 4 gta Dee ss er oes ees a2 Se . ‘ae Goa i oo ¥ r a - ‘ 5 ne x “Te ne ee ee » * Pie = al ate th ~ “ Ce eran, rp 5 ate BS ean ae inl Sa Shee pea ead AS LN, nia acy pea Be: 
Pgs ed abn PEA RP ce ed a OR GOP hrs aes re “ 5 is: NP en Mie aes Eee PR Tyg een aoe des So St PE BRL isles SE Sy Sh RR NR EAT He Be A te 3 Sy tt Sete sme oe 4 = 2 & y 
- ree Ag tamed ec hc Mapai ‘ Fie Tce Pty hed Page vic hs SVS te Se aes aks BR A aie MMPI ade on ot gy ait Damian mS 2 tse Tes ae Pies eta) tt aaa ee SW, ha ate os Sete ma is. oP 1 oe SE sy a ert eaten, AP Sar eho Ete: = c - : tees 3h hee tee . eee S ot 
Re facies SSS Te MCs aed c SEF ht Oe RRO sor, oy ee oe praia hah lege ie fete Dee Se ee ge Seer Tre ee UE ener feat Pie y's Sle cS a a . aN edge mc IN ASE cee Ne : Aa Sn ee aes 
le BORER ACEN AVER aded AI Sere serge mee een OY SoA. Sd entero fee wine : sated Bie eet ener kz itl = ss nfl nies Sine Merete mea a aaa PEI yeh oe 4 iti a aed 
Se ZEEE ETI Bae i She SOG ete ORS Se CORI ae Oe Fapacks Chea Oy Cig NG aaa Ria AR: Pe Wet eae: ar Beet, 1 alien aera iS pis Rae ea Rat c x ee + ORS 
f wi : ng ag poly Reta . en eee fan ae ke ney oF aa y Sippm iy F Wadi SS aor ae Fo, 2 wien Gwe ce rye oe a ots oe ee . : | . oa 
enor 4 is et 7 re Pare veka ag ie SNA Wee = eb oe est Toe Py has ene of Tata 5 pire hs bE Te ee es choathntae ie Sti eg ee > 2 Y : ns orem ¥ ae Pen ge 
3 Monde & 0 hed eee he ens Co Saree s hese Nee ee aia as 5a ada ee Oe ad sar rt Geren tee aa ft Fy Bee ee ht MS: 5 ; ; : . 


34 


ADVERTISING AGE 


Ce = ee > ame a, a TSE PER 3 al Fa 


January 11, 1937 


Line Up Varied 
Appeals for ’37 
Shoe Campaigns 


Chicago, Jan. 7.—Boot and shoe 
manufacturers will seek to corral 
new consumer and dealer business in 
1937 with a variety of appeals, rang- 
ing from “stop-watch” tests on shoe 
selling time to novel styling of rub- 
ber footwear, it was evidenced at the 
annual Shoe Fair winding up here 
today. 

Johnson, Stephens & Shinkle Shoe 
Company, St. Louis, Mo., played up 
“actual stop-watch tests” in business 
paper advertising to buyers at the 
fair. Rhythm Step shoes have cut 
shoe selling time from eight to 20 
minutes, to four to eight minutes, 
copy asserted. The product was 
given its advertising debut in 1934. 
Ruthrauff & Ryan, Inc., Chicago, is 
the agency. 

Cambridge Rubber Company, Cam- 
bridge, Mass., gave emphasis in its 
Chicago sales office exhibit to the 
Spiralboot, recently introduced, The 
company has specialized in unusual 
styling of rubber footwear. 

This shoe requires no hooks or 
fasteners of any kind and slips easily 
on and off the foot. It is made in 
both velvet and all-rubber upper sur- 
face in plain models as well as those 
trimmed with fur. 

Cambridge footwear, 
Spiralboot, will be advertised this 
spring in Child Life, Esquire, Good 
Housekeeping, Harper's Bazaar, 
Vogue, and Woman's Home Com- 
panion. R. D. Northrup Company, 
Boston, handles the account. 

Florsheim Shoe Company has 
planned an aggressive campaign for 


including 


INSTALMENT LICENSE PLAN AT WORK 


aN 


Temporarily 


1937. It has raised its appropriation 
for its men’s shoes one-third over the 
1936 fund, and will continue its ex- 
tensive advertising of women’s shoes, 
an appropriation which in 1936 was 
double that for 1935. 


Will Stress Slogans 


Two Florsheim slogans which dem- 
onstrated pulling power last year 
will again receive prominence, Miller 
Munson, advertising manager, said. 
They are “The extra wear of a sec- 
ond pair,” utilized for men’s foot- 
wear, and “Boulevard style and bou- 
doir comfort,’ for women’s shoes. 

Florsheim will advertise men’s 
shoes in Collier’s, Esquire, Life, The 


Oo\R STATE CVE 
° LICENSE HERE 


UME Dy 


7", 1avh? 


“strapped” motorists get this unusual service from Waggoner's 35 
Chicago service stations as the 1937 license deadline goes into effect. 


Saturday Evening Post and Time, 
its women’s shoes in Good House- 
keeping, Harper’s Bazaar, Ladies’ 


Home Journal, McCall's, Vogue, and 
Woman’s Home Companion, and both 
|types in Boot and Shoe Recorder. 
/Its own and other retail stores will 
| receive a wide variety of advertising 
materials. McJunkin Advertising 
Company, Chicago, is the agency in 
charge. 


Glass to Rumrill 


F. E. Reed Glass Co., Rochester, 

Y., has appointed Charles L. Rum- 
rill & Co., Rochester, to handle its 
advertising account. 
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. 
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Tuo Million Plus 


13,136,786 


lines of paid advertising for the year 1936 


2,071,269 


lines more than for the year 1935 ™ 


6,846,532 lines of local advertising—which is 


944,846 


lines more than for 
1935 


2,374,468 lines of national advertising—which is 


559,625 


lines more than fer 
1935 per 


3,915,786 lines of classified advertising—which is 


566,798 


lines more than for 
1935 


This increase of more than 2 million lines is also 


a heavy gain over the 114 


excess of 1934. 


million lines for 1935 in 


San Antonio and its trade territory, where sales 
opportunities are greatest, are most readily and ef- 
fectively reached through San Antonio Express and 
San Antonio Evening News. 


These two newspapers’ concentrated circulation 
in the homes influences all the families who have the 


means to buv. 


This concentrated home-coverage 


circulation offers the advertiser, in a comnact field, 
the best medium for reaching a rich potential market 


in sales. 


The Express and The Evening News practice 
intelligent, fair censorship of all proffered adver- 


tising. 


Sau Antonio Express 


SAN ANTONIO 


EVENING NEWS 


Texas’ Foremost Newspapers 


ARMOUR RENEWS 
MEAL OF MONTH 
ON LARGE SCALE 


‘No Box Tops Needed,’ Slogan 
in Prize Contest 


Chicago, Jan. 7.—Using 115 daily 
newspapers in 82 cities, in addition 
to its regular magazine schedule, 
Armour and Company have launched 
their 70th anniversary year with 
what is probably the largest adver- 
tising program in their history. 

January advertisements announce 
a $10,700 cash prize contest for meat 
recipes using corned beef hash, pork | 
sausage, ham, bacon, and rendy-to- | 
serve meats. The contest is open to 
housewives in every section of the 
country, who are being told that it 
is unnecessary that they send in 
labels, wrappers or box tops in order 
to compete. The contest is entirely 
a good will gesture with nothing to 
buy. 

Copy for January advertisements 
varies from 400 to 1200 lines, and 
newspapers on the list will receive 
from two to three advertisements 
during the month. 


Two Capital Prizes 


One grand prize of $5,000 will be 
awarded to the woman submitting 
the best recipe and letter. In addi- 
tion, there will be one first prize of 
$800 for the recipe which makes the 
best suggestion for cooking each of 


a 
es 


MEAL PROMOTION 


Houser”? 700.00 
IM FREE CASH or 


AaMOUNS JOMILEE RECIPE COnTasT 


Gowen ae 


1937 advertising, Armour & 
back their meal-of-the. 
innovation with a  heavily-pro. 
moted prize contest. 


Launching 


Co., Chicago, 


month 


Radio Events Boosts 
Backus and Koehler 


Georgia Backus was elevated from 
the presidency of Radio Events, Inc.,, 
New York, to chairman of the board 
and Joseph M. Koehler, former vice 
president and general manager, was 
named president at the annual stock- 
holders’ meeting. 

Miss Backus will continue in 
charge of all Radio Events’ network 
productions. Mr. Koehler will handle 
commercial phases of script produc 
tion. An advertising appropriation for 
both commercial and script library 
divisions was approved. Kelsey, Prins 
and Kiefer, Inc., New York, is the 


|agency in charge. 


Form New Agency 


the five Armour products specified. 
There are five second prizes of $100 
each, ten $25 prizes and twenty-five 
$10 prizes. Six hundred other cash 
awards will be paid to housewives 
and there are substantial prizes for | 
the dealers whom the women patron- | 
ize. 

Armour and Company’s Meal of 
the Month advertising, inaugurated 
two years ago, has been highly suc- 
cessful. It is based on selling an 
entire meal built around an Armour 
meat product. Dealers are pleased 
with the advertising because it helps 
them to sell other items in their 
stock and women shoppers have ex- 
pressed their appreciation of the un- 
usual menu suggestions worked out 
by Maris Gifford, Armour Food Econ- 
omist. 

Because of this acceptance it was 
believed wise to extend the Meal of 
the Month advertising program and 
make use of the popular food pages 
of daily newspapers at points where 
distribution of Armour products is 
concentrated. 


Use Magazines Too 


In addition to the daily newspa- 

pers, Armour advertising, much in 
color, will appear during 1937 in The 
American Weekly and in Good 
Housekeeping, Ladies’ Home Journal, 
McCall’s and Woman’s Home Com- 
panion., 
R. H. Cabell, president, made the 
following statement regarding the 
1937 advertising budget in his an- 
nual report to stockholders: 

“Our confidence in the near future 
is illustrated by our advertising ap- 
propriation for 1937. Our budget is 
a large one, especially that portion 
of it which applies to newspaper ad- 
vertising. We believe the daily press 
offers the right kind of publicity and 
reaches the right kind of clientele 
to make our sales program most ef- 
fective. In tests that have been con- 
ducted in various places, the use of 
newspapers and the assistance they 
have given in promoting sales have 
justified our faith in them.” 

As far as the records show. the 
program outlined is the most exten- 
sive in use of newspaper space in the 
company’s history. Armour has been 


a national advertiser for about 50 
years. The agency is Lord @& 
Thomas. 


Palmer with “McCall’s” 


Cort N. Palmer has been added to 
the promotion staff of the McCall 
Corporation, New York. He was pre- 
viously with Peterson & Kempner, 
| New York agency. 


Creative Advertising Co., North 


| Bergen, N. J., has been organized by 
|Carl G. Spandau, Ernest J. Modarelli 


and Michael A. Puso at 5494 Hudson 
Blvd. 


New Backing for WNBX 
New financing and management for 
WNBxX, 1,000-watt station at Spring- 
field, Vt., has been arranged for by 


| Vermont and New York interests. 


LEXINGTON 
CONVENIENCE 


aves you time 
IN NEW YORK 


Thousands of travelers tell us 
that they find the Lexington the 
most convenient hotel in New 
York. And so it is! The location 
saves you all unnecessary steps 
—right in the center of every- 
thing except turmoil. 


You'll enjoy the cheerful com- 
fort of the Lexington, too. And 
remember—room rates as low 
as $3.50 a day. 


Lexington Features 
Every room with radio and bath. 
3 blocks from Grand Central. 
Near Radio City and smart 
shops. Garage in connection. 
Famous orchestras play nightly 
in the gay Silver Grill. 


HOTEL 


LEXINGTON 


48th STREET at LEXINGTON AVENUE. ®- N.Y: 


; Charles E. Rochester, Manage? 
i ceattiteneiaeaen 


National Hotel Management 
Company, Inc. 
Ralph Hitz, President . 
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FROM 12 TO 116 PAGES IN 5 YEARS 


An Idea that developed into an Institution 


EDITORIAL 
SCOPE OF 
RETAILING 


Briefly,everything that 


can be sold for use in 


’ the heme... is accura- 


tely and promptly cov- 
ered by Retailing’s com- 
plete weekly news and 


idea reporting service. 


Here are the fields: 


DRAPERIES and 
CURTAINS 


DRAPERY 
HARDWARE 
and TRIMMINGS 


UPHOLSTERIES and 
SLIP COVERS 


FLOOR COVERINGS 
FURNITURE 
LAMPS 
RADIOS 
CHINA and GLASS 
HOUSEWARES 


ELECTRICAL 
HOUSEWARES 


MAJOR APPLIANCES 


RETAILING 
is a 
FAIRCHILD 
PUBLICATION 


and enjoys the world- 
Wide news gathering 
facilities of the world’s 
sreatest trade paper 


organization. © 


116 pages, includ- 
ing 4-page, 4 color 


insert. 


Over 81,000 lines 
of paid advertis- 


ing. 


ee ot’ 
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Retailing 
Puts Out Its 
Largest Issue 


116-Page Market Special 
Sets New Record; Marks 


Five Years of Steady 
Growth of Publication 


RETAILING made history last week. 
As its own battery of presses started 
running on Thursday the largest 
issue this newspaper ever printed 
began to see the light of day. The 
press run took several hours longer 
than usua' and a whole squad of 
‘extras’? was needed to accommo- 
date the unusual folding and mail- 
ing demands the giant issue brought 
with it. Moreover from the point 
of view of advertising  linage. 
RETAILING—Home Furnishings broke 
all records of any of the Fairchild 
Publications, of which it is a mem- 
ber. 

The issue climaxes five years of 
steady growth in which RetalLinG 
has become established as publica- 
tion number one for the home fur- 
nishings field. Launched in the 
teeth of the depression, its own de- 
velopment and expansion has been 
closely intertwined with the welfare 
and progress of the industries which 
it serves, 


RETAILING | 


lite, § 


ae 
aes 


e The largest volume 


of advertising ever 
carried in a single 
issue of a Fairchild 
trade newspaper. 


An advertising line- 
up that reads like a 
“Who's Who”. 


RETAILING’S amazing success and 


dominant leadership in its field is the re- 
sult of the responsive readership accorded 


to a sound, basic editorial policy. 


FIVE YEARS ago, Retailing was 


started as the first “ensemble” publica- 
tion, the first weekly newspaper in the 
home furnishings field . . . dedicated to 
the policy of reporting home furnishings 
news and ideas in relation to the com- 


plete “room ensemble”. 


TODAY, the “ensemble” is the most im- 


portant theme in selling home furnishings. 


TODAY, Retailing is without doubt 
the most important trade publication in 


the home furnishings field. 


READERSHIP and editorial service 


resulted in advertising leadership. 


ANY ISSUE of Retailing talks for 


itself. If you are interested in the mar- 
keting of any product in any of the fields 
listed at the left . . . get the facts about 
the market and about RETAILING ... 


HOME FURNISHINGS Edition 


8 EAST 13th STREET, NEW YORK, N. Y. 


Fairchild 


Trade 


Publication 


QUICK FACTS | 


ABOUT 


~ 
z 


RETAILING 


to consider 
when buying 
advertising space! 


@ The only Home 
furnishings Weekly 
Newspaper (permitting 
proper “timing”). 


@ The only Newspaper 


(in a field where re-. 


tailers are newspaper- — 


conscious and spend 


90% of their own 


money On newspaper. és 


advertising). 


@ The only complete 


home furnishings pub- — 


lication. 


@ CIRCULATION 
COVERAGE of 3100 
department stores 
(rated $50,000 and 


-gver) 3500 Home Fur- 


nishings and F urniture _ 


Stores (rated $35,000 
and over) All Resident 
Buying offices, Chain, 
Syndicate and Mail 


Order headquarters — | : 


offices. 


@ Net Circulation: 


11,168 
* 


hs OEM 


@ In point of ADVER- _ 


TISING RECOGNI- 
TION ,.. Retailing can 
point with pride to a 
list of news in almost 
every field covered... 
including virtually all 
of the leaders in each 
field! 


List of these advertis- 


ers, circulation state- 


ment, rates, other mar- _ : 


ket data on request. 
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WIDE HERALDRY 
MARKS DEBUTS 
OF NET OUTLETS 


Special Promotion Drives 


Give '37 Send-Off 


Los Angeles, Jan. 7.—-With 
a score of stations on the 
Coast and others throughout the 
country taken under new network 
banners over the turn of the year, 
heavy promotion programs’ were 
staged by Columbia Broadcasting 
System, National Broadcasting Com- 
pany and Mutual Broadcasting Sys- 
tem to mark the moves. 

Columbia announced the taking 
over of Columbia service Dec. 29 by 
KNX, Los Angeles, and KSFO, San 
Francisco, with a full page adver- 
tisement in 32 California newspa- 


nearly 


Pacific | 


were to be distributed to listeners di- 


rect and through 


pers in 23 communities. 

This insertion was to be followed | 
up with 400-line copy on the follow- | 
ing three Fridays for weekday-only | 
papers and on the following three 
Sunday editions of seven-day papers. 
The series was also to appear in a 
special list of 11 papers covering 
small communities. 

A quarter-showing of posters was 
scheduled for January in Los An- 
geles, San Francisco and Oakland, a 
total of 107 boards. 


Cover Two Cities 


Dash cards were used on 400 street 
cars in Los Angeles and 400 in San 
Francisco for the first week in Janu- 
ary, and a page of institutional copy 
which incorporates the announce- 
ment of the acquisition of the two 


| KGNC, 


with special letters calling attention 


to programs of cultural interest 


radio advertisers, | 


MILWAUKEEANS MOVE TO "ARREST" VISITORS 


MILWAUK 
ADVERTISING CLUB 


COPY OF 1887 
USED NUDES T 
GET ATTENTI 


Calkins Reminisces on Ad- 
vertising 50 Years Ago 


New York, Jan. 5.—Harking back 
+ a half century and more to the days 
: /when some magazine publishers dis. 
| dained “the announcements of trades 
| people” as a source of revenue, Ern. 


3 


~ 


The Milwaukee Advertising Club is sponsoring six posters on major highways, similar to the one unveiled here, in co-operation 
with seven local companies. New civic messages to visitors will be presented monthly. 


ment was dispatched from New York 
announcing the additions. 
Reversing the usual procedure, the 


four California stations, all owned by 


mailed to women’s clubs, parent-| the McClatchy newspapers, saluted 
teachers’ associations and similar| NBC in a broadcast over the NBC- 
bodies Blue network at 9:30 p. m., Dec. 29%. 


NBC, in intensifying its California 
coverage with the addition of KF BK, 


Sacramento; KMJ, Fresno; KWG, 
Stockton, and KERN, Bakersfield, 


Dec, 29, and in adding WTCN, Min- 
neapolis; KGFH, Pueblo; WEAN, 
Providence; WICC, Bridgeport; 
Amarillo, and KARK, Little 
Rock, to its networks, conducted a 
special promotion campaign in many 
directions. 

Following a series of eight teaser 
advertisements scattered through the 
Sacramento Bee, Fresno Bee, Stock- 
ton Record, Modesto Bee and Stock- 


stations appears in the January issue 
of Sunset. 

Approximately 20,000 complete logs 
of KNX and KSFO schedules also 


| 


ton Independent, the same papers on 
Dec. 28 each carried a full page 
“dedicatory” section. 


A special rotogravure announce- 


Changed Its Name on 


In 1935 and 1936 The 


| ing. 
| daily circulation was in 
a new high. 


keeping always in mind 
' 
' . 
our policy to be otherw 


name as well as by deed. 


shall be maintained. 


Scranton’s oldest, 


newspaper ts now 


Che Scraut 


Dedicating Itself to 
Greater Community Usefulness 


THE SCRANTON REPUBLICAN 


Che Scranton Tribune 


gained in excess of a million lines of advertis- 
For the past three months the average 


Mere material progress, however, is not enough. 
We have always maintained a “free hand” to 
support good Republicans or good Democrats. 
to condemn bad Republicans or bad Democrats. 


community. The name “Republican” indicated 


to “THE SCRANTON TRIBUNE” so that by 


and yet newest, 


December 26th. to— 


» Seranton Republican 


excess of 37.500 daily. 


the best interests of the 


ise. Hence the change 


our independent policy 


daily 


an Criluutwe 


Vember of 


fudit Bureau 


of Circulations 


New y ork 
Atlanta 


Chieage 


Kansas City 


NATIONAL REPRESENTATIVES 


TENNEY. WOODWARD AND COMPANY, Ine. 


Detroit Boston 


Los Angeles San Franeisee 


Guy C. Hamilton, vice-president 
/and general business director of the 
McClatchy newspapers and stations, 
| gvave a welcoming address. 
| <A second “initiation surprise pro- 
|gram” was broadcast over the coast- 
| to-coast NBC-Blue network at 11:00 
| p.m. last Sunday, as a salute to the 
|four California stations and the 
others which joined the networks on 
| December 29 and January 1. 

Also slated for recognition during 
1937 with their addition to NBC are 


WFEA, Manchester, March 1; WSPD, 
Toledo, May 2, and WOWO, Fort 
Wayne. 


| 
| Two Days’ Celebration 
| Mutual's celebration of the addi- 
| tion of the Don Lee Golden Network 
group of 10 stations on the Pacific 
| Coast Dec. 29, and coast-to-coast ex- 
pansion included an elaborate pres- 
entation of special programs over a 
| two-day period. 
| The programs also were a salute to 
the new affiliation of the Iowa 
| work group of three stations, 
nial network, and KFEL, Denver; 
| ONL, Omaha, and KWK, St. Louis. 
Anning S. Prall, Federal Commu- 
| 
| 
| 


net- 
Colo- 


| nications Commission chairman, de- 

livered the President's welcoming 
|; address on the dedicatory programs, 
| with the Don Lee Stations. WOR, 


| New York-Newark; WGN, Chicago, 
and WLW, Cincinnati, contributing 


the major portion 
ment features. 


of the entertain- 


Alfred J. McCosker, president of 
WOR, W. E. Macfarlane, Mutual 
president, and Fred Weber, Mutual 


coordinator, also delivered addresses 
on the programs. 


New Cork Campaign 

The Cork Institute of America, 
New York, composition division, has 
launched an institutional campaign, 
featuring advantages of composition 
cork as a liner material for closures 
in packaging of products in the 
spirit, pharmaceutical, drug and cos- 
metic fields. Business papers will 
be used. John Gilbert Craig, Ine., 
Wilmington, Del., is the agency. 


Kelly Promoted 


Kk. P. Kelly, sales manager of the 
Peaslee Gaulbert Paint and Varnish 
Co., Devoe & Raynolds division at 
Louisville, Ky., has been made vice- 
president and general manager. He 
succeeds the late S. FE. Booker. 


BP RAAAAHAAA OA AAAAOEE OOOOH OEM | 


Six | 


1 (est Elmo Calkins, writing in the 50th 
anniversary issue of Scribner's fo; 
| January, makes it clear that frank. 
|; hess in advertising was practiced 
even then and that publishing and 
advertising practices on which some 
- — modern marketers pride themselves 
| . were already old stuff years ago. 

Milwaukee Club | ‘The first issue of Scribner's, pub- 
lished in 1887, carried the copy of 


| 
Backs ‘Welcome a medicated toilet paper manufac. 
” ! # turer. The manufacturer of a folding 
To City’ Drive 


bath tub that opened out from the 
Milwaukee, 


wall like a panel bed employed an 
illustration of a lady, discreetly nude, 


Jan. 6.—Six illuminat-|toe add attention value to his adver- 


led “Welcome to Milwaukee” posters |tisement in the same issue. 

are being placed today on leading A Warner Brothers’ insertion in 
|highways entering the city through | that first issue featured corsets, not 
ithe sponsorship of the Milwaukee | talkies. 

| Advertising Club and seven Milwau- Small space advertisers were 


kee companies. numerous a half century ago. Some 


The project was conceived by the|insertion orders called for as little 
‘Welcome-to-Milwaukee” committee |as two agate lines. 
ft the advertising club, composed of : 
|Charles A. Neidhoefer, Neidhoefer | “Anything Goes,” Medical Motto 


|& Co., chairman; Arnold A. Naulin, | 


Publishers accepted not the slight- 


president, Milwaukee Advertising est responsibility tor what was said 
Pclub; Harry J. Fitzgerald, vice-|)y their advertisers and all media 
president, Outdoor Displays, Ine. | carried patent medicine advertise 
Clinton K. Thorne, president, Sales | ments without fear or favor in behalt 
| Managers association ; Ralph Olm- | o¢ advertisers who. as Mr. Calkins 
Ipemeves acvertiaing ers candy | points out, omitted only those dis- 
|division, Robert A. Johnston Co.; eases not then known to medical 


| Lloyd Mueller, advertising manager, 
| biscuit division, Robert A. Johnston 
Co.; Robert A. Brown, First Wis- 
consin National bank; Henry Dropp., 
Milwaukee Light Co.; Hugo 
Biersach, Evinrude Motors Corpora- 
tion; George M. Harris, Schroeder 
hotels; Alvin Van Antwerpen, Radio 
Specialty Co., and Norman Ott, Pate 
Oil Co. 


| science from the list of ailments for 
| which their remedies were said to lh 
| certain specifics. 

Examination of old advertisements 
reproduced in the current Scribner's 
speedily reveals that the art of typog- 
raphy was unheard of 50 years ago 

Piano, typewriter and __ bicyel 
manufacturers took high rank on the 


Gas 


| Panels on the signs bear the word- — <i rong advertisers in 
ling: Mittenubksee Grecte You those early days but most of the 
|Twelfth Largest City—Population names, then well established, have 
|716,342—-Milwauke e Advertising | ken the course of all things mortal. 
| Club. Rach sign will carry a dif Automotive Great Appear 
ferent civic message and another 

panel will carry the advertising of That is likewise true of most of 


lone of the sponsoring companies. the names of the automotive great 
that appeared on the roll eall of 
automotive advertisers in Scribner's 
|; during 1905. 

Issues of 1905 also yield evidence 
to show that efforts to lure the reader 
into the advertising section by inter: 
spersing advertisements with cal- 
toons, an acceptable current practice, 
was already in vogue as an astute 
publishing idea at that time. 


CONDITIONING 


| HEADQUARTERS 


—" 


Heibert Changes 

| Kred G. Heibert. formerly with 
; Consolidated Press _ Publications, 
| Toronto, and advertising representa- | 
tive for Marketing, has become 
Toronto representative for Canadian 
street Car Co., Montreal, placer of 
street car card advertising through- 
fount the Dominion. 


i /] Effective coverage in this Important Dual Market 
... two monthly papers which have the greatest 


subscriber audience in air conditioning. Come to 


@ Residential 
Air Conditioning 


“Headquarters” for complete market and media data. 


@ Industria! KEENEY PUBLISHING COMPANY 
ee meal 6 N. MICHIGAN . . CHICAGO 
onditioning ace ES 


Lewis Advanced 
Ted Lewis, Wisconsin manager for 
|Gooderham & Worts, Ltd., Detroit, | 
| distillers, has been promoted to dis- 
| trict 
| 


manager for metropolitan New 
York, Long Island and Connecticut. 
{Shay Tannert succeeds him at Mil- 


| waukee, 


The corporate 
Kirkgasser & 


lame 
Co., 


of George J. 
Chicago, was 


| 
| Now Kirkgasser-Drew 
| 


changed to Kirkgasser-Drew,  Ine., 
| Jan. 1. Leslie A. Drew has been an 
|}executive with the agency since 


shortly after its founding in 1920, 


NEW. timely 


STOCK PHOTOGRAPHS 


Ready-to-use ‘‘Reserve Illustra’ 
tions’ submitted 10 days approv4! 
by mail from world’s largest file. 
Cost only $10 each. Model releases 
for advertising use. 


UNDERWOOD & UNDERWOOD 


: i" 
NEW YORK CHICAGO DETRO 
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PRINTING AND 
LITHOGRAPH COMPANY, 


proguct 
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Z pow 
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O-ORDINATION at the point-of-sale is the key to _ It is true economy to buy “U-S” Unified Service ...not only 
volume and turnover. Haphazard, unrelated efforts may in the saving of money, effort and time, but also in the 
produce results, but efforts that are skillfully planned and assurance of co-ordinated sales-spot promotion, and better 
timed get better results. co-operation from retailers. 


A 


~The UNITED STATES PRINTING & LITHOGRAPH COMPANY 
AND DIVISIONS © 0e© © © ee e© e« RANTES CCD DIVISION 


Home OFFICE: 320 BEECH ST.... CINCINNATI [im MUUUCROLULUCS ST TET 
* DONALDSON LITHOGRAPHING DIVISION =—s_—» 


different types of resale-aids. Put your Sales-Spot 
requirements up to “U-S”, A free copy of “CHECK 
CHART ‘X’ ”, loaded with ideas that increase sales, 


will be sent to you upon request. Use the coupon. 


cs SALES AND SERVICE OFFICES: ® ERIE LITHOGRAPHING & PRINTING DIVISION 
NTA CINCINNAT LOS ANGEL 
tALTIMORE CLEVELAND | KANSAS CITY aot 7 yaaa * PALMER ADVERTISING SERVICE DIVISION 
! MILWAU SAN _ FRANCISCO a 
BUR OKLYN (Dearborn Station) MINNEAPOLIS SEATTLE * W. F. POWERS DIVISION — , 
1E, PA NEWPORT, KY. ST. CHARLES, ILL. 


CHIC » PA. 
nICAGO INDIANAPOLIS NEW YORK ST. LOUIS 
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ADVERTISING AGE 


January 11, 1937 


FAIR TRADE LAW 
VICTORY THEME 
OF ADVERTISERS 


Congratulations on Decision 
Deluge Drug Field 


New York, 
portant drug advertisers, seizing 


upon the timely copy theme provided 
by the recent unanimous United 
States Supreme court decision in sup- | 
port of the Illinois and California 
fair trade acts, used space in gener- 
ous amounts in papers to congratu- 
late the nation’s druggists on the vic- 
tory achieved before the supreme 
tribunal. 

Copy of various advertisers played 
upon the congratulatory theme in a 
variety of ways. There was consider- | 
able “pointing with pride” on the! 
part of those advertisers who have 
in the past been identified with ef- 
forts to promote and uphold fair 
trade legislation. 

Bristol-Myers Company, controlling 
a number of trade names potent in 
the drug field, declared the fair | 
trade acts and the _ Bristol-Myers 
policy to be parallel all the way and | 
went on to say: 

“Three ago, Bristol-Myers’ 
policy of price stabilization attempted 
to bring fair profits to the retailer in 
every state of the Union such as fair 
trade acts do in a few. We are still 
defending our policy by legal pro- 
cedures such as ‘refusal to sell’ and 
under this decision .. . it now seems 
possible, by a_ succession of fair 
trade state laws, to accomplish 
everything that the Bristol-Myers’ 
stabilization plan promised. So, happy 
New Year for 1937.” 


years 


Cites Honorable Scars 


The Maryland Pharmaceutical Co., 
Baltimore, makers of Rem and Rel, | 


NEW BREAKDOWN OF SALES TAX AREAS PRESENTED 


LEGEND 


[} NO TAX (28) 

P77 PER STORE TAX (i7) 

ESS PER STORE AND GROSS RECEIPTS TAXES (2) 
AVERAGE INVESTED CAPITAL TAX (1) 


AA 
SEIKI D2 
OOO SoS) 
<9 5790.9! . 
DF RR 


Focusing a picture of state sales tax areas in the country and the type of tax imposed. The American Retail Federation is 
preparing a new book featuring this graphic breakdown. 


displayed its “honorable scars” by| states as soon as it became legally 
citing a Federal Trade Commission | possible to do so, McKesson & Rob- 
“cease and desist’ order issued | bins, Inc., prominent in both the drug 
against the company in 1929 for ef-| and liquor fields, pledged strict com- | 
forts to maintain retail prices on|pliance with the Arizona fair trade | 
Rem. | law as soon as it becomes effective on 
Weco Products Co., Chicago, mak-| February 28. 
ers of Dr. West tooth brushes and | Scott & Bowne, Bloomfield, N. J., 
tooth paste, reminded the trade that | makers of Scott’s Emulsion, likewise 
the price and profit protection policy | listed the 11 states in which the com- 
with which Dr, West tooth brushes | pany is operating in compliance with 
were introduced in 1920 resulted in| fair trade acts and the dates on 
the first successful suits filed under which such compliance took effect. 
the California fair trade act. The| 
company also pointed out that a suit | 
it now has on the Wisconsin Supreme| Copy of Pinaud, Inc., urged a final 
court calendar will be pleaded by its| push in every state where fair trade 
fair trade attorney, Edwin S. Rogers, | legislation doesn’t as yet prevail. 
who with Stanley A. Weigel, Weco Eli Lilly & Company, Indianapolis 
fair trade counsel in California,| pharmaceutical house, declared its 
figured in the United States Supreme | one-price policy, “more than a half- 
court hearing. century old” is greatly strengthened 
Stressing its operation by the U. S. Supreme court decision. 
terms of the fair trade Hailing the Washington 
the Noxzema Chemical Co., 
more, recalled the fact that its prod- 


Urges Laws’ Extension 


under the 
laws in 14 


ulation, ranks: 
returns— 

Third in percentage of 
1930— 


hundred million dollars. 


and is only one of the ten 
Radio offers you. 


WBAL ..BALTIMORE 
KTSA SAN ANTONIO 
KYA. SAN FRANCISCO 
KEHE. LOS ANGELES 


WINS.. .. NEW YORK 


The California 


one to ten markets and 
two networks— Here's 
one major market — 


ey the nation’ 
Fifth in percentage of population filing income tax 
Third in percentage of home ownership— 
Sixth in percentage of homes with telephones— 
Seventh in retail sales per capita. 
The annual retail sales in Milwaukee are over four 


This is a market that you cannot afford to overlook, |, B A. 


When you deal with Hearst Radio, one organization 
services you in ten major markets from the time your 
order is placed until the final program is broadcast. 


HEARST RADIO 


New York « Chicago * Los Angeles « San Francisco 


The New York State Broadcasting System 


uct was originated by an ex-druggist, 
G. A. Bunting, former secretary of 
the Maryland Board of Pharmacy. 

Miles Laboratories, Inc., Elkhart, 
Ind., producers of Alka-Seltzer, took 
occasion to claim that Miles was first 
to carry a price maintenance case to 
the United States Supreme court 
(Miles vs. Parks) in 1910; first to 
comply fully with the California fair 
trade act; and first to bring a case 
into court to enforce fair trade prin- 
ciples. 

Pledges of support in future efforts 
of the drug field to further fair trade 
legislation and protect retailers’ prof- 
its were another common feature of 
the insertions, 


We handle from 


s 12th largest city in pop- 


Eason to Manage 


. 
Chicago Office 
French L. Eason has been appoint- 
ed vice-president and manager of the 
Chicago office of L. W. Ramsey Co., 
Advertising, Davenport, Ia. A serv- 
ice office only has been maintained 
in Chicago. Mr. Eason was formerly 
with Stack-Goble Advertising 
Agency, Chicago. 
Trizil will become’ space 
and production manager in 
the Chicago office effective Jan. 15. 


New J. & J. First 
Aid Boosts Sales 


A new plan for establishing John- 
son & Johnson First Aid depart- 
ments, which increased sales of sur- 
gical dressings from 19 to 300 per 
;} cent when tested, is now being made 
available by Johnson & Johnson Red 
|Cross Products, as a_profit-building 


population increase 1920- 


| buyer 
great markets that Hearst fewe 


tie-in with the “Back to the Phar- 
WCAE PITTSBURGH macy"? movement. 
KOMA. OKLAHOMA CITY “piri np 
KNOW |... AUSTIN  Y & R Stockholders 
Effective Jan. 1, the following 
Exist ook MILWAUKEE members of Young & Rubicam, Inc., 
waco... WACO New York, became _ stockholders: 


John E. Grimm, Jr., vice-president, 
contact department; William R. 
Stuhler, director of radio; D. G. 
Schneider, manager, Chicago office; 
Arthur H. Eaton, copy director, Chi- 
cago office, and Curtis G. Pratt, man- 


Radio System 


ager, merchandising department. 


victory, | 


| 


Balti- | 


Club Sponsors 
Junior Course 
in Advertising 


Chicago, Dec. 7.—Prominent adver- 
tising men and women in Chicago 
will join to give young persons hold- 
ing minor positions in the advertis- 
ing profession an opportunity to fur- 
ther themselves through a new lec- 
ture course, J. Kenneth Laird, vice- 
president of Weco Products Com- 
pany and newly elected president of 
the Chicago Federated Advertising 
Club, announced today. 

The course “Careers in Advertis- 
ing,”’ will consist of 12 weekly eve- 
ning lectures to be given at the 
Club’s headquarters in the Hotel 
Sherman beginning Feb. 1. 

Men and women who have distin- 
guished themselves in the particular 
fields of advertising they cover in the 
course will discuss the various phases 
of advertising, giving the students a 
picture of what advertising is all 
about and where the greatest possi- 
bilities for each student’s special tal- 
ents may lie, as well as affording the 
juniors an opportunity to become fa- 
miliar with leaders in Chicago adver- 
tising, their success formulas and 
their methods of thinking. 


Tatham Heads Committee 
Arthur E. Tatham, advertising 


manager, Bauer & Black, and chair- 
man of the club’s newly appointed 


educational committee, will direct 
the course. 
Mr. Tatham will be assisted by 


Lloyd D. Herrold, first vice-president 
of the club, and professor of adver- 
tising at Northwestern University. A 
small fee will be charged for the 
course to cover the actual cost of 
necessary printed material, hall rent, 
ete. 

Mr. Laird also announced the ap- 
pointment of Leo Nejelski, advertis- 
ing manager, Swift & Co., as chair- 
man of the club’s new committee on 
awards and honors. Annual awards 
for copy writing and distinctive work 
by young men and women in the field 
are planned. 


Appoints Rooney 
Tyrell Hygienic Institute, New 
York, makers of the J. B. L. Cascade, 
has appointed Alfred Rooney Com- 
pany to handle its advertising ac- 
count. Magazines will be used. 


Start “Congratulations” 


Congratulations, 
given by 


a new 
hospitals to 


magazine 
mothers, has 


heen started by Milestone Publishing 
Circulation of 
pub- 


Company, New York. 
35,000 is 
lishers. 


guaranteed by the 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON Eng 


Estimate "36 2 
Retail Sales 
at 38 Billion 


Washington, D. C., Jan. 6.—With 
most retail buying indexes during the 
last three months of 1936 showing 
sharp advances, continued retail sales 
gains in the early months of 1937 
were predicted today by the Ameri- 
can Retail Federation in releasing its 
estimate of 1936 retail sales at be. 
tween $37,500,000,000 and $38,000. 
| 000,000. This represents an increase 
of about 14 per cent over 1935 but 
still under 1929 by 24 per cent. 

Estimates based on statistics for 
_the first 11 months of 1936 emanat 
ing from official and other reliable 
sources, supplemented by regional 
reports on December business, show 
|that the dollar value of food store 
| sales in 1936 was within 20 per cent 
of the 1929 total; general merchan- 
dise stores, 21 per cent; the appare] 
group, 30 per cent; automotive, in. 
cluding filling stations, 20 per cent; 
furniture-household group, 45 per 
cent; lumber - building - hardware 
group, 40 per cent; drug stores, 22 
per cent; and jewelry stores, 45 pe 
cent. 


Buying Habits Change 


Changes in the buying habits of 
consumers resulting from increased 
buying power are significantly shown 
in the upsurge of sales in the per- 
sonal wares, housewares, automotive 
and lumber - building - hardware 
groups. 

Whereas the grocery outlets en- 
joyed an increase of only about 5 
per cent in sales during 1936 and 
drug stores only about 8 per cent as 
compared with 1935, the store groups 
handling principally personal and 
home wares (department, dry goods 
mail order, 


apparel, jewelry, and 
variety stores) increased about 12 
‘per cent; furniture-household about 


22 per cent; automotive about 19 per 
cent; lumber - building - hardware 
about 25 per cent, and restaurants 
and eating places about 15 per cent. 

The Federation stated that on 
tonnage or quantity basis, merchan 
dise sold in 1936 approached thr 
1929 total because of lower price lev 
els. 

Sales in food and variety stores 
filing stations, mail-order houses 
restaurants and drinking places un 
doubtedly exeed 1929, it 


sald 


was 


Announces New Rates 


Better Homes and Gardens, Des 
Moines, Ia., has announced new rates 
of $10.25 per agate line and $4,351! 
for black and white page _ effective 
September, 1937, based on average 
net paid circulation of 1,500,000. The 
new circulation figure is effective 
with the March issue. 


Make Yous OFFICE BOY 
Your COMPOSITOR 


So simple is the FOTOTYPE method of 
setting type for photographic reproduc: 
tion that anyone can learn, in a [ew 
minutes’ time, to compose headings tha! 
have the appearance of type set by the 
most skilled compositor. The cardboard 
letters fit into special composing “stick. 
Automatically self-aligned as set --° 
ready for instant use as display lines. 
Easy ... no experience needed. [he 
cost is pennies—not dollars. 


FOTOTYPE ALPHABETS will save yo" 
hours of time and many dollars in tyP® 
setting or art costs for pasteups. Write 
today for illustrated folder, showing the 
modern faces available in FOTOTYP 


THE FOTOTYPE COMPANY 


629 WASHINGTON BLVD. CHICAGO, ILL 
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FOCUS your 


Where, When, 


As You Want It 


National Farm Paper Coverage— 
HAZY coverage of many markets 
means no certain markets clearly 
and powerfully. 


6 


1 Actual P Post Office 5 eneiictdan Count. tie 


: 2—Twice as many FARMS reached | as any | 
_ National Farm paper, and more than all _ 
five National farm papers combined. 5 


3 ae merchandising power, backed by 7 
. ‘a to 1 dealer preference, 


4 inCiedsest reader preference. Seis i 


Midwest Farm Paper Coverage— 
FOCUSED, concentrated Farm 
Circulation, in DOMINANT 
VOLUME, in each market you 


choose to cover. | 


In MIDWEST 
FARM PAPERS 


Verified by Post Office Count * 


Agricultural America is not one market, but MANY markets. 

Pick these Midwest Farm Papers which point squarely at YOUR 
markets, and get over 19° greater actual farm coverage in the eight 
midwest states, than with ALL 5 National Farm Papers combined 


—and 9 times greater proven dealer acceptance. 


With “Focused” advertising in Midwest Farm Papers, you direct 
big volume pressure exactly where you want it—with twice the cov- 
erage on QUALITY farms of any national farm paper—closest on- 
the-ground contact with your distributors and dealers—lowest cost 
per actual farm reached—and instant flexibility to shift your attack 
at will. 


Get the up-to-the-minute story of what “Focused” advertising 
in Midwest Farm Papers can do for YOU. It’s the most important 
story today in selling merchandise to farmers. 


Actual Postoffice count of subscribers, on every rural route, out of 
every postoffice in every county in every state. Before you buy 
space in ANY farm papers, demand to see verified Postoffice Count. 
KNOW what you are getting. 


THE MIDWEST ie FARM PAPERS 


NEBRASKA FARMER PRAIRIE FARMER 
THE FARMER, ST. PAUL 


Chicago—g No. Michigan Ave. New York—250 Park Ave.; 420 Lexington Ave. 


WALLACES’ FARMER & IOWA HOMESTEAD 
WISCONSIN AGRICULTURIST AND FARMER 


San Francisco—1548 Russ Bldg. Detroit—542 New Center Bldg. 
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Getting Personal CURTISS CANDY 
WILL FEATURE 


Gil Hodges, Ed Sutphin and William Dewart, Jr., acted as judges 
for a mock Good Will Court, the feature of the entertainment at the 


annual luncheon of the New York Sun advertising staff Dec. 31. Einar 
Peterson was master of ceremonies. . . 

Frank Lederle, who is leaving New York to take charge of the 
Chicago and mid-western territory, was tendered a farewell dinner 


Jan. 4 by 26 members of the Haire Publishing Company who have been 
with the company 10 years or more. . 


Peggy Finneran, Benton & Bowles radio writer, has nodded assent 
L. J. Lambert, in partnership with her brother in an automobile 
agency at Port Chester. Peggy's father is Emmett Finneran, s. & a.m. 
of National Dairy Products, and her uncle, Jack Finneran, is also with 
B&B. 


to 


W. Waters Schwab, president of J. R. Wood and Sons, Inc., has 


been elected president of the Jewelers 24-Karat Club. 


Col. Charles Wayne Kerwood, of Harriet Hubbard Ayer, Inc., has 
been named Commander of Air Service Post, No. 501, American Legion. 
He is also an officer of several other associatons of military fliers. 
During the war he flew with the Lafayette Escadrille, and afterwards 
became chief of the Greek Air Service. Later he commanded the 
aviators in the Moroccan campaign of the French against the Riffs. . . 


ADVERTISING WOMAN IS HONORED 


Backstage’ as Miss Erma Proetz, vice-president, Gardner Advertising Co., St. 
Louis, goes through her scene as one of seven most outstanding business women 
> featured in a January episode of the March of Time cinema news. 


Combining business with pleasure, Norman S. Rose, a.m.. Christian 
Science Monitor, is making a four weeks’ tour to the Pacific Coast. 
Western Canada, with in-between stops at Chicago and Kansas City. . . 


Nate Pumpian, Henri, Hurst & McDonald space buyer, and Bob 
Boniel, of Petry, spent Christmas and New Year’s at the Macfadden 
Deauville at Miami Beach. Nate lost his mustache somewhere along 
the way. . 


J. Stirling Getchell and his bride, honeymooning at Lou R. Wasey’s 


Bahama Isle, Cat Cay, caught a 322-pound blue marlin on Christmas 


Day. Reports don’t specify which one caught the fish, but Mr. Getchell 
will no doubt gallantly credit the achievement to Mrs. Getchell. The 
fish was the largest blue marlin ever taken in the Bahamas in 


December. .. 


Edward A. Filene, the Boston department store man, philosophized 
a bit in his holiday card, with the expression tied up to his initials. 
The “bits,” he admitted, were “selected for their alphabetical conveni- 
ence rather than their philosophical unity.” . . . 


B. P. Newton, vice-president of Gulf Oil Company, Pittsburgh, has 
received the decoration “Chevalier de Ordre de Leopold” from King 
Leopold III, of Belgium. Mr. Newton, who is foreign representative of 
the company, is one of the few Americans so honored since the order 
was founded in 1882. .. Morris Scheck, head of the Newark agency of 
that name, has left for a month’s vacation on the Pacific Coast. . . 


Doug Maxwell, who toils in the New York offices of The American 
Legion Monthly, has just received the skins of two Canadian black 
bears he shot this fall. After counting the bullet holes, Doug esti- 
mated that one silver shot over any pawnbroker’s counter would have 
cost only a fraction. .. John Bruenig, art director for Needham, Louis 
& Brorby, Chicago, is back at his office again after an interlude in 
which he parted company with his appendix. . . 


George R. Ashbey, secretary of Larchar-Horton Company, Provi- 
dence agency, has taken a wife, May Agnes LaPoine, fair daughter of 
Providence. With printing of its papers now being handled in Al- 
bany, McGraw-Hill Publishing Company has conferred the title of resi- 
dent editor upon Raymond L. Sutliffe, assigned to the death watch at 
the capital. .. 


Arthur G. Osborn, veteran v.-p., United States Printing & Litho- 
graphing Co., Cincinnati, is taking a leave of absence and plans to start 
an extensive European tour this month with his wife and = grand- 
daughter... 

Victor Van Der Linde, of NBC, aiso sailed for a European trip 
recently with his wife, who was director of radio for Donahue & 


Coe until her marriage Dec, 5. 


Charlie Younggreen, Chicago agency man, is in Georgia at present, 


soaking up a lot of sunshine to offset a recent attack of the flu. . 


ae 


Other Manufacturers Reveal 


in Baby Ruth candy bars, first fea- 
| tured in 1936, will be exploited more 
vigorously 
| Schnering, 


'proved an 


‘Special Weeks 


Make Calendar 
Stretch a Bit 


DEXTROSE USE Chicago, Jan. 5.—Special weeks 
|have been developed on a _ national! 
ree scale for practically every week in 


1937 Strategy 


Chicago, Jan. 7.—Use of Dextrose 


than ever in 1937, Otto 

president of Curtiss 
Candy Company, indicated in a New 
Year’s statement. All classes of | 
media will be utilized in 1937, in an 
extension of the strategy which | 
outstanding success in) 
Chicago last year. The appropria- 
tion has been doubled. 

Half pages in The Comic Weekly 
and selected newspapers will be sup-| 
ported by both spot and network ra- 
dio advertising, Mr. Schnering said. 
In other markets, black and white 
newspaper advertising will be em-| 
ployed. Magazine advertising will 
be confined to a few boys’ publica- | 
tions and juvenile comics. 

Road signs will be a feature of an | 
elaborate outdoor campaign. Thou-| 
sands of these signs, informing the 
public that it can buy Curtiss ‘‘Baby 
Ruth and Butterfinger candy at the 
next stand” already line over 50,000 
miles of American highways, chiefly 
in the Middle West. New territory 
will be added during the year. 


Offer Two Premiums | 
| 


Two consumer premiums will be 


| 
offered. One is an aviation instruc-| 


ition book in exchange for two five- | 


cent Baby Ruth and one five-cent But- | 


terfinger wrapper, plus 15 cents. The | 
other gives a choice of cosmetics for | 
the return of wrappers plus hand- | 
ling charges. | 

Charles T. Maeding, president of 
Kathleen Mary Quinlan, Ine.. New 
York, is optimistic about 1937 pros- 
pects and will adopt a long-range 
program, details of which are now 
being determined, he said. 

While the appropriation of Health 
Products Corporation, Newark, par- 
allels the fiscal year, starting July 1, 
the campaign up to that date in 1937 
represents a substantial increase over | 
1935-36, Gifford R. Hart, advertising | 
manager, said. 

The newspaper budget has been in- | 
creased 58 per cent, magazines, 50 
per cent, and radio about the same, 
he said. The Feen-a-mint National | 
Amateur Night became a_ coast-to- | 
coast program Jan. 3 with addition 
of Don Lee network to the Mutual 
Broadcasting System. 

A heavy campaign has also been 
placed back of Dillard’s Aspergum, 
effort being concentrated on the med- 
ical profession, with pages and | 
spreads in color in papers reaching | 
that field. Sampling to the profes- | 
sion will also be carried out on a) 
large scale. 

A four-point program for White’s | 
cod liver oil concentrate will em- 


brace missionary work among doc- 
| tors and dentists, extensive sampling. 
|a heavy direct mail campaign and 
/advertising in medical journals. 


Market for Planes | 


B. B. DeWeese, president of Stin-| 
son Aircraft Corporation, Wayne, | 


Mich., believes that the airplane mar- | 
ket is gradually broadening to em- | 
brace a large utility class, rather | 
than the luxury field which has been | 
| its chief user in the past. 

Stinson will place most of its 1937) 
efforts behind the Reliant 4-5 place| 
single motor airplane, which in 1936 | 
outsold all other planes of this type 
combined. This happy result was due | 
‘in part to efficiency in distribution, 
jand much of the company’s 1937 
promotion will be designed to stimu- 
late activities of distributors. While 
some magazine and trade paper ad- 
vertising will be done, a considerable 
/part of the appropriation will be 
placed behind house organs, includ- 
!ing “Stinson Plane News” and “Stin- 
son Plane Talk.” 


for 
sions, 
months have their following for ex- 
tended efforts. 


| mittee. 


ithe year and local or regional special) 
week 
dar far beyond its original outline. 


celebrations stretch the calen- 
Special days also dot the calendai 
concentrated promotional 


a survey shows, and 


OcCa- 
special 


The month of May has seven spe- 


cial weeks in the major category and 
four special days. 
cial weeks and one month. 


April has 10 spe- 


Weeks Are Posted 
Major special celebrations include: 
American Education Week, Sept 
25; American Forest Week, Apr. 26- 


May 2; Apple Week, Oct. 31-Nov. 6; 
| Art week, Nov. 2-11; Baby Week, 


). 


Apr. 26-May 2; Baseball Week, Apr. 
4-11; Be Kind to Animals Week, Apr. 
26-May 2; Better Homes Week, Apr. 


26-May 2. 
Book Week (Children’s), Nov. 8-14; 


Boy Scout Anniversary Week, Feb. 
7-13; Business Women’s Week, Mar. 
15-21; Candy Week, Oct. 12-17; Cheese 
| Week, Nov. 8-14; Child Health Day, 
May 1; Constitution Week, Sept. 
13-19. 

Cotton Week, June 1-6; Egg Week, 
May 1-7; Electrical Housekeeping 
Month, April; Electrical Wedding 


Month, June; Electrical Buffet Serv- 
ing Month, October; Father’s Day, 
June 21st; Father and Son Week, 
Nov. 8-14; Felt Hat Day, Sept. 12. 


Fire Prevention Week, Oct. 4-10; 
First Aid Week, May 3-9; Fisher- 
men’s Week, Apr. 25-May 2; Foot 


Health Week, Apr. 13-18; Fur Week, 
Nov. 8-14; Furniture Week, Sept. 28- 
Oct. 3; Garden Week, Apr. 19-25; Girl 
Scout Anniversary Week, Mar. 12-18: 
Girl Scout Week, Oct. 25-31; Golf 
Week, May 2-9. 

Hearing Week, May National 
Hospital Day, May 12; Life Insurance 
Week, May 11-16; Mother’s Day. May 
10; Music Week, May 3-9; Negro 
Health Week, Apr. 5-11; Own Your 
Own Home Week, Apr. 5-11; Phar- 
macy Week, Oct. 19-24; Picture Week, 
Oct. 19-24. 

Prosperity Week, Noy. 30-Dec. 7; 
Railroad Week; Silk Parade, Sept. 
21-26; Straw Hat Day, May 15; Swim 
for Health Week, June 22-28; Tennis 
Week, May 23-30; Thrift Week, Jan. 
17-23, and Y. W. C. A. World Fellow- 
ship Week, Nov. 2-9. 


9a. 
o-9 5 


“ ” 
New “Green Book 
The New York Employing Printers 
Association will issue in the near fu- 
ture a revision of its “Green Book, 
a handbook on printing costs and 


| production standards. Wm. F. Riecker. 
| president, Lenz & Riecker, is chair: 


man of the cost and production com- 
Rising costs of production 
are said to have been considered in 
preparing the new book. 


L00 


Compared with January 
1936, the same issue this 
year shows a lineage gain 
of more than 


40% 


Mr. Needs is going to town 
in the Golf Field. 


The Golf 


Also publishers of Golfing 
The National Players’ Magazine 


Business Journal of 


14 East Jackson Boulevard, Chicas° 
20 Vesey Street New York Cit) 
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> SHOE BUSINESS 
> GETS SET FOR 


(Continued from Page 10) 


rhe others are Collier's, Vogue, and 
woman's Home Companion. The 

npany will also use professional 
ind business papers. Ferry-Hanly 
Advertising Company, New York, is 
the Keith agency. 

The Keith talking motion picture, 

ently launched by the company 
as a demonstration for orthopedic 
shoes, has had a “wonderful” recep- 
rion from dealers and consumers, he 
said. 

Dealers Get Medals 


Keith entertained 100 retailers at 
. gathering Sunday night. rold 
medals were presented to dealers 
who have been Keith customers for 
»5 years. There are now 250 such 
customers, Mr. Leach said. 

Wohl Shoe Company, St. Louis, 


: . | . : 
’ PAIGNS |nal, McCall's, Pictorial Review, }equipped with windows. 
Vogue, and Woman's Home Com-|trucks are placed in parking 


\io.. maker of Paris Fashion, Natural 
Poise..and other brands of shoes, en- | 
joyed a success with its recent prize 


r. “7 contest, despite the fact that only a| 
se  cmall portion of the company’s maga- 
yY. | zine advertisements was devoted to) 
it. ' the competition. | 

; The company received 75,000 in-| 
k, ' quiries and letters as a result of the | 
1g — contest, J. B. Johans, advertising | 
1g |) manager, said. One hundred prizes, | 
Vv: » of eight pairs of shoes, were awarded | 


the | 


y, to writers of best letters on 
k merits of Paris Fashion shoes. 
Magazines on the Wohl 1937 list | 
0; include Delineator, Good Housekeep- | 
ay ing, Harper's Bazaar, Ladies’ Home | 
ot Journal, Love and Romance, Mce- 
ke. Call's, Movie Mirror, Pictorial Re-| 
2. view, True Experiences, True Ro-| 
irl mances, True Story, Vogue, and Wo-| 
8: jman's Home Companion. Louis E. | 
nit Westheimer & Co., St. Louis, handle | 
Wohl advertising. 
ial Show Insulated Shoe 
=e » First showing of an insulated shoe 
Ha B was made at the exposition by The 
ied >» Walter T. Dickerson Company, Co- 
lumbus, O. Insulwhyte-Besto filler, 
a Pincorporating spun glass, is placed 
ek ‘between the inner and outer sole. 
‘ It is said to be a non-conductor of | 
v9 heat or cold, and impervious to fire | 
pt. or water. North American Chemical | 
hos Company, Cambridge, Mass.,_ sells | 
nis Insulwhyte-Besto. | 
an. Three weeks ago the 60-year-old | 
yW- Selby Shoe Company, Portsmouth, O., | 
jhad the biggest sales week in its | 
history, W. E. Lawson, assistant ad- 
Vertising manager, said. He at- 
ors jtributed the record to a trend to- 
fu- Ward quality shoes, and to the fact 
k.” that consumers are spending more 
and freely, 
Ker, A handsome photographic cut-out 
air: has been designed as a window dis- | 
om: play for the company’s new line, 
- Selby Arch-Preserver Sports. The 


display pictures a young woman in| 
Sports attire. Selby has found that 
large, almost life-size cut-outs of this | 


NEW | 
DATA 


BOOKLET 


for building prod- 
ucts advertisers 
| and their agen- 
Cies. 


If you have a building 
Product to sell ask us 
‘o send you a copy. 


Americanfimberman 


431 So. Dearborn St. 


type are invaluable to dealers, Mr. | the store modernization models have 
Lawson said. | been shown to 18,000 retailers, archi- 
The company's line of women’s | tects, and builders since last Septem- 
shoes, including the Tru-Poise, Styl-| ber, at trade expositions, utility of- 
Eez, and Arch Preserver shoes, will} fices, and in parking lots, and have 
be advertised this year with pages in | proved to be effective advertising. 
Cosmopolitan, Good Housekeeping,| Two specially-built trucks trans- 
Harper's Bazaar, Ladies’ Home Jour-| port the miniatures. The trucks are 
When 
lots, 
panion, Selby’s appropriation is 10} business men in the vicinity may 
per cent above 1936. Henri, Hurst| easily view the miniatures through 
& McDonald, Inc., is the agency. | the windows. 


Show Model Store Front 


The Pittsburgh Plate Glass Com. | 
pany’s display of miniature model | 
Store fronts, including one for a shoe | 
store, attracted attention at the shoe | 
fair. 

E. L. Patton, advertising manager 
of the company’s glass division, said 


Grunig Promoted 


Edmond Grunig, sales manager of 
Pierre Amouroux, Inc., New York, 
importer of Molinard, Bienaime and 
Marcel Rochas perfumes, has been 
made vice-president of the company, 
and has also become a stockholder. 


the | 


Campaign for 
Well Dressed 
Windows Opens 


Philadelphia, Jan. 6—The Win- 
'dow Shade Institute, members of 
which represent 75 to 80 per cent of 
the manufacturers of cloth window 


shades and rollers in the country, 


a consumer booklet, titled “Well 
Dressed Windows,” as the opening 
shot of its 1937 campaign. 

A complete treatise on the prin- 
ciples of window decoration, the 
booklet is lavishly illustrated in 
color as well as black and white. It 


What! No Presidents? 


today was preparing distribution of | 


is directed entirely to the woman of 
the home and contains news and 
pictorial information on the _ en- 
semble idea in decoration. The in- 
formation ties in processed cloth 
window shades with curtains, drap- 
|eries and walls and furnishings. 

Distribution will be both directly 
from the Institute and through de- 
|partment stores and window shade 
shops. N. W. Ayer & Son, Inc., is 
the agency in charge. 


Agency for Scovill 


Seovill Manufacturing Co., Water- 
bury, Conn., has appointed Needham, 
Louis and Brorby, Inc., Chicago, to 
handle advertising of a new type of 


snap fastener for men’s wear. Es- 
quire and Good Housekeeping will 
| be used. 


No, Just Professional Men, Governors and Half a 
Million Substantial Citizens Who BUY—Not Just Shop. 
People Who Have Money and SPEND IT...! 


Not all the readers, of course, of the Detective 
Group are intellectual aristocrats, legislative 
geniuses or captains of industry. There’s half a 
million or so just plain, ordinary everyday mortals. 
With this distinction. They're considerably better 
off materially than the man in the street. For ex- 
ample—an honest, painstaking, scientifically con- 
ducted investigation* proved that—last year they 
purchased over 150,000 automobiles—they own 


230,000 homes (worth about $6,000 each)—their 


average income is better than $2,100 a year and 


their average age is 37 (mostly men, by the way). 
A mighty good audience to advertise to, we’d say. 


And a lot of smart advertisers 


with us. They’re easy to reach. 


for the Detective Group has ar. 
space buyer just can’t turn his 


*Based upon new Daniel Starch 
Survey—copies available upon re- 
quest. 


are coming to agree 
Inexpensive, too, 
ate that the toughest 
nose up at. 


‘ANOTHER 
MACFADDEN 
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BOOSTER/ 
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ADVERTISING AGE 


January 11, 1937 


ALBERT KOBLER, 
PUBLISHER, IS 
TAKEN BY DEATH 


New York, Jan. 5.—-Albert J. Kob- 
ler, former president of The Ameri- 
can Weekly and publisher of The 
Daily Mirror from 1928 through 1931, 
died Thursday of influenza after a 
brief illness. He was 60 years old. 

A native of Vienna, Mr. Kobler 
came to this country at the age of 
20. After eight years in the textile 
business, he joined the old New York 
Globe as an advertising solicitor. 

In 1917 he took charge of The 
American Weekly, and under his di- 
rection its advertising revenue made 
heavy gains. 

The late Arthur Brisbane once 
vividly described in his column how | 
Mr. Kobler created a job for himself 
on The American Weekly that soon 
paid him “twice as much as the peo- 
ple pay the President of the United 
States and a good deal more.” 


“Kobler told William Randolph 
Hearst, ‘I would like to run your 
color advertising’,”” Mr. Brisbane 
related. 


“*What makes you think you can 
get color advertising?’ asked Hearst. 

“*This,’ said Kobler, hauling out 
several contracts for full-page adver- 
tisements. Kobler got the advertis- 
ing before applying for the job. 

“*How much salary do you want?’ 
asked Hearst. 

“‘No salary,’ said Kobler. ‘Look 
at these contracts. They call for 
$5,000 a page, whereas your rate now 
is $4,000 a page. I want to make the 
rate $5,000, I to get half of that ex- 


7 - rn 

All types including New 10 ounce, 110-v., 

beck geared motor unit thet plugs into light circuit. 
Ne transf 


No batteries. No radio intert 
Cool running. F ion for any ting—eny positi 
Syreees 3 $1.10 in thousand lots. 
Lom. 


TURNTABLES, TOO 


MANUFACTURING CO. 


"STAR" 


Long active in Canadian advertising 

circles, F. B. Housser, of the Toronto 

Star, died recently. His most recent 

post was financial editor of the Toronto 
newspaper. 


tra thousand dollars, the other 


half.’”’ 
Mr. Brisbane 


you 


admiringly termed 
Mr. Kobler the “bloodhound of ad- 
vertising’ for the latter’s uncanny 
ability to perceive a prospect’s inten- 
tion to advertise and to sell him 
dominant space. 

Leaving The American Weekly in 
1928, Mr. Kobler took over The Daily 
Mirror from Alexander P. Moore. 
During Mr. Kobler’s management a 
Sunday edition was added, and a 16- 


story building acquired at 235-247 
East 45th Street, where it is now 
published. 


In 1929 Mr. Kobler purchased the 
Boston Advertiser, also from Mr. | 
Moore, who had previously bought it 
from Mr. Hearst. Mr. Kobler 
changed its name to the Boston Rec- 
ord, 

Mr. Kobler left The Mirror in De- 
cember, 1934, but remained with the 
Hearst organization until last Octo- 
ber. Since then he had been organ- 
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No Mushroom Growth/ 


Without forcing without 
mushroom growth, the circula- 
‘tion of The Minneapolis Journal 
is growing steadily and soundly, 
as population increases and eco- 
nomic conditions improve. 


Today .. . over 125,000 families 
are regular Journal readers 
daily ... the highest circula- 


tion in Journal history . . 
most responsive 
audience available to advertis- 
ers interested in Minneapolis 
and its trade terr?ftory. 


. the 
mass-buying 


It is comparatively easy for any 
newspaper to buy new subscrib- 
ers; but the confidence of read- 
ers in a newspaper must be 
earned by years of community 
service. 


izing the Waltan Publications, Inc. 


Any newspaper circulation that 
grows naturally and_ steadily 
can be used to advantage by ad- 
vertisers, according to Walter 
Ek. Thwing, one of America's 
leading circulation analysts. 
But circulation artificially pro- 
duced and maintained, in order 
fo talk bigness, has doubtful 
value. 


STEADY ADVERTISING GAIN 
In advertising lineage, as well 
as circulation, The Minneapolis 
Journal is enjoying substantial 
gains ... In all classifications, 
local, national, and classified, 
and in both Daily and Sunday 
editions, 


THE MINNEAPOLIS 


JOURNAL 


“Circulation Can Be Bought—Reader Confidence Must Be Earned” 


O'Mara & Ormsbee, | 


'ed public 


nc., Representatives 


W. B. Conant Dead 

Chicago, Jan. 5.—Funeral services 
were held today for Willis B. Conant, 
representative of a number of dental 
papers, who died Jan. 3 in the Illi- 
nois Central hospital. 

Mr. Conant, who was 52 years old, | 
fell in his home at 1372 East 52nd 
st., Dec. 3, sustaining injuries which 
were regarded as trivial. Complica- 
tions developed and he was removed 
to the hospital Dec. 29, where he 
passed away of an embolism. A 
widow and several children survive. 

He represented Oral Hygiene, | 
Dental Digest, Proofs and other pub- | 

} 


lications in the dental field. 


Death Claims Dohrmann, 


Founder of Emporium 

San Francisco, Jan. 6.—A. B. C. 
Dohrmann, 68, nationally-known for 
his development of the Emporium 
Department Store of San Francisco 
into one of the outstanding establish- 
ments of its kind in the country, 
died suddenly at his home here re- 
cently of a heart attack. 

Mr. Dohrmann assisted his father 
and brother in organizing the store 
in 1897, and served as its president 
for more than 30 years. He used ad- 
vertising extensively to promote the 
Emporium, and, in intrastore activi- 
ties, placed emphasis on effective dis- 
play of merchandise. 

As a director, he guided the sales 
and promotion plans of the Yosemite 
Park & Curry Company, which holds 
the Federal concession on food and 
lodging, retail selling, and transpor- 
tation in the California national 
park. 

Largely because of Mr. Dohr- 
mann’s suggestions, this company 
has followed a policy of national ad- 
vertising and publicity. Yosemite 
has become one of the most heavily 
patronized playgrounds in the West. 


Auto Accident Kills 
Hoiles, Ohio Publisher 


Alliance, O., Jan. 5.—Frank Austin 
Hoiles, 71 years old, for more than 
42 years publisher of the Alliance 
Review, was killed Dec. 29 in an 
automobile accident near Salem, O. 

In addition to carrying on his 
publishing duties, he was president 
of the Alliance Brick Company, op- 
erating face brick and fireproofing 
plants, and of the Electric Furnace 
Company, Salem. He _ served two 
terms in the Ohio legislature. 


Ralph Edmunds Taken 


New York, Jan. 5.—Ralph Eda- 
munds, publicity director of the 
Metropolitan Opera House here many 
years ago, died Saturday in the 
French hospital. He was at one time 
business manager of the Philadel- 
phia Philharmonic Orchestra. 


Henry Hoey Succumbs 

Boston, Mass., Jan. 6.—Henry 
Hoey, 60, a member of the advertis- 
ing department of the Boston Amer- 
ican and Sunday Advertiser for more 
than 380 years, died recently at his 
home in Scituate, after a three-day 
illness. He was formerly an employe 
of the Boston Herald. 


Dies at 102 


Southington, Conn., Jan. 5.—Mrs. 
Betsey A. Haviland, 102, believed to 
be the oldest retired woman _ pub- 
lisher in America, died here Thurs- 
day. She was the widow of Barnes 
H. Haviland, founder of the South- 
ington News, weekly newspaper, and 
conducted the paper for several years 
after the death of her husband and 
son, 


City Advertising 
Fund Raised $500 


A fund created to advertise for 
new industries for Manchester, N. H., 


has been increased $500 upon recom- | 


mendation of Gov. H. Styles Bridges, 
who, with the executive council, 
sanctioned expenditure of state 
money for this purpose. 


Knowles in New Post 
Vernon Knowles has been appoint- 
relations adviser of the 
Canadian Bankers’ Association, S. H. 
Logan, president, announced. Mr. 
Knowles was with the Toronto Daily 
Star for the past three years. 


UNION PACIFIC 
RESORT THROWS 
ITS DOORS WIDE 


Special Appropriation Put Back 
of New Sport Center 


Ketchum, Idaho, Jan. 7.—With the 
gods conferring a plentiful supply of 
snow, the first railroad-sponsored re- 
sort in this country got off to a fly- 
ing start last week, when guests 
from Hollywood joined others from 
the East at the million-dollar Sun 
Valley Lodge constructed by the 
Union Pacific Railroad. 

The official opening of the winter 
paradise was set for Dec. 21, but the 


snow necessary to enjoyment of 
skiing was conspicuous by its ab- 
sence. Whereupon W. Averell Har- 
riman, youthful chairman of the 


board of the U. P., himself an ardent 
ski fan, sent word to the hundreds 
who had made reservations to come 
on for the opening and live at Sun 
Jalley Lodge as the company’s 
guests as long as the snow held off. 


Visit the Mountains 


Most of those who had made res- 
ervations accepted the _ invitation. 
Pressing buses into service, Mr. 
Harriman gave the ski fans daily 
trips into the foothills of Sawtooth 
Mountains, where there is always 
snow. A ski course had been con- 
structed in advance, so that the ad- 
dicts to this sport had their fill. 

Last week some 14 inches of snow 
fell in the valley, so that guests at 
Sun Valley Lodge had to go on a 
paying basis. 

Present plans of the Union Paci- 
fic are to convert the lodge into a 
year-round center. In the summer, 
it will be a dude ranch, with all of 
the trimmings. In the winter, it will 


offer not only all of the standard 
sports, but a few new ones. At 
present, for example, seeing the 


country by dog team has become a 
favorite form of diversion with the 
effete Easterners who hitherto have 
regarded the motor car as the nat- 
ural means of locomotion. 


First of Kind 


Sun Valley 


in U. S. 


represents the 
first venture of the kind by an 
American railroad, though the Ca- 
nadian National paved the way by 
creation of complete hotel and other 
facilities at Lake Louise and Banff. 
The C. N., however, can offer the 
traveler little besides good food and 
lots of scenery, while the U. P. 
backs up both of these advantages 
with a host of other attractions. 

Advertisingly speaking, the new 
sports center was promoted in win- 
ter travel and sport sections of a 
considerable list of newspapers and 
in a number of class magazines, by 
virtue of a _ special appropriation 
which was provided by the railroad. 
Some special advertising in Idaho 
newspapers thanked the neighboring 
folk for their aid to and interest 
in the enterprise and solicited their 
hospitality to visitors. 

Caples Company, Chicago, is the 
agency for the Union Pacific. 


Deane to “New York Post’ 


R. B. Deane, Jr., has joined the 
food advertising staff of the New 
York Post, of which his father is 
also a member. He was previously 
with the Scripps-Howard national ad- 
vertising department. 
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Associated Oil | 
to Have Sportcasts 


Broadcasts of 80 Pacific Coast in 
tercollegiate basketball games will be 
sponsored by Associated Oil Co., San 


KALE 
KTRO 


Francisco; KQW, San Jose; 
Portland; KORE, Eugene; 
Seattle and KHQ, Spokane. 

The sportcasts will be the theme 
of an extensive dealer tie-in can 
paign. 


Rector Joins Phillips 


George Rector, food authority, ha: 
joined Phillips Packing Co., Cam 
bridge, Md., as master chef. The 
Phillips Company celebrates its 35th 
anniversary this year and will in 
crease advertising expenditures. 


Guck in Detroit 


Homer Guck, chairman of the 
board of the Chicago Herald & Ez 
aminer, is substituting for Willian 
KE. Anderman on the Detroit Time 
while Mr. Anderman is recuperatil: 
from a recent illness. 


Technical Christmas Tre 


A Christmas tree decorated with 
objects representing the industries 0 
Bridgeport, Conn., was dressed DP! 
the technology department of thé 
Bridgeport Public Library. Twenty 
eight companies were represented. 


Ferro Joins Freund 


David Jacques Ferro, forme! 
agency principal and recently ass 
ciated with John Thomas Miller, ha 
joined Morton Freund Advertisiné 
New York, in an executive capacit! 
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Ferry-Hanly for Casco 

Casco Products Corporation, 
Bridgeport, Conn., automatic cigar- 
ette lighter for automobiles, has ap- 


pointed Ferry-Hanly Company, New 
York, as its advertising agency. Na- 
| tional magazines and spot radio will 
| be used. 


_ Stodel Markets Record 


| Stodel Advertising Co., Los Ange- 
les, has launched promotion on the 
West Coast of an electrical trans- 
cription for home use of the Edward 
VIII farewell radio speech. 


exclusively. 


Golfing 
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AGENCY HEADS 
SEE CONTINUED 
BUSINESS RISE 


Chicago, Jan. 6 —Executives of 
advertising agencies in all parts of 
the country continue this week to 
voice optimistic forecasts for busi- 
ness in 1937. 

Deeper merchandising studies, ap- 
pearance of new advertisers and re- 
turn to advertising of companies out 
of the fold for several years are 
among the trends noted by agency 
leaders in statements to ADVERTISING 


AGE. 


Long Range Plans 


jtmil Brisacher, Emil Brisacher 
and Staff, San Francisco: 

‘We look for substantial increases 
in Far Western business during 1937, 
although we will probably get off to 
a slower start than many other sec- 
tions of the United States because 
the maritime strike has slowed pro- 
duction and distribution in practi- 
ally every industry. 

“Most of the fundamental causes of 
improved business are existent 
throughout this area plus general 
optimism in the outlook ahead for 
several years. Business executives 
now talk less about the havoc to re- 
sult when the Government withdraws 
its artificial aids, and are more in- 
clined to tackle each year as a unit.” 


Coast Prospects Rosy 


John Condon, The Condon Com- 
pany, Inc., Tacoma, Wash.: 

“Advertising prospects on the Pa- 
cific Coast are better for 1937 than 
for any year of the 20 that we have 
been in the agency business. I do 
think that the highly competitive age 
that we are in will force new copy 
trends, deeper merchandising studies 
and better all-around production than 
we have had in the past. Through 
our conditions advertisers have had 
to demand more for their money and 
{ think that we will have to measure 


| up to this standard to get and hold 


the business.” 

Bruce Farson, Farson & Huff Ad- 
vertising, Louisville: 

“We are being considerably im- 
pigssed with the number of compa- 
hies considering advertising for 1937 
who have never advertised before. 
Then there are the firms whose adver- 
ising has been nil during the last 
two or three years who are back in 
the publications once more with siz- 
able schedules. A trend toward de- 
centralization is bringing the head- 
quarters of several concerns from 
New York back to this territory.” 


Strikes at “Hokum” 


Chet Crank, Chet Crank, Inc., Los 
Angeles, Calif.: 

“After the job that the Democratic 
Committee did to sell Mr. Roose- 
velt to the public I look for a fur- 
ther revival of confidence in adver- 
Using. 

“But this revival will continue only 
if what is advertised is worthy of 
being sold to the public. 

“It is up to the advertising frater- 
ity to eliminate the ‘hokum’ that has 
crept into advertisements. To enjoy 
public confidence is to merit it.” 
Harold S. Chamberlin, Harold S. 
Chamberlin & Associates, St. Paul: 

‘Conditions here in the Northwest 
show every indication of continued 
improvement and_ solid, healthy 


srowth, and it seems to be the opin- 
ey of everyone whom we contact 
ie vere not only on the road to 
, pies but have actually ar- 
(ee 
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Cordiner Advanced 


Ralph J. Cordiner, formerly man- 
ager of the General Eiectric Co. radio 
sales division and chairman of its 
radio management committee, has 
been appointed assistant manager of 
the department. 


Joins Vautrain 


Frances M. Dobbs, formerly in the 
advertising departments of Ameri- 
can Writing Paper Co. and Hamp- 
shire Paper Co., has joined Charles 
E. Vautrain Associates, Holyoke, 
Mass., as secretary. 


Cole Expands 


F. E. M. Cole & Co., Chicago, pub- 
lishers’ representatives, have taken 
larger quarters in Mather Tower, 75 


nounced in its copy, was taken by 
Edward F. Sullivan, 65 Rockne ave., 
Dorchester, Mass., who is $2,500 
richer. Followed names of the win- 
ners, respectively, of $1,000, $500 
and $250. 

The advertisement here utilized 
six-point type, set across six col- 
umns, tc report the names and ad- 
dresses of 10 winners of $100; 20 
winners of $50; 30 takers of $25; 
100 victors to the extent of $10, 
and finally, the 400 winners of $5 
prizes. 

Final 


564 Winners 
Are Announced 


in 1,440 Lines 


5.—American Oil 
Company made a sporting gesture 
this week and last when it took 
1,440-line space in a number of news- 
papers to announce names and ad- 
dresses of the 564 winners in its 
recent “American Party” contest. 
While the names of the capital prize 
winners were given featured list- 
ing, every one who received any 
award whatsoever, including the 400 
who got $5 each, was identified. 


Baltimore, Jan. 


Gracious Touch 


Except in the case of a few pub- 
lications which specify that all win- 
ners must be announced, common 
practice heretofore has been to ad- 
vertise winners of chief prizes and 


mail. American Oil Company de- 
cided, however, to be as gracious at 
the end as at the beginning of the 
contest and make a final bid for 
good will by running the complete 
list. The cost was in addition to 
the postage which must be spent to 
mail checks to winners. 

Judges in the contest, the produ- 
cers of Amoco gas added inits copy, 
were Robert L. Johnson, vice-presi- 
dent of Time and Fortune; Leon 
Levy, president of Station WCAU, 
Philadelphia, and Fred C. Kendall, 
of Advertising & Selling. 


Changes Agency Name 


R. D. Ludlow, Buffalo, has changed 
his agency’s name from Ludlow- 
Mansfield, Inc., to Ludlow Mail Ad- 
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AND NOW FOR 1937! 


RocErs ENGRAVING COMPANY 


Another year lies behind us. Another leaf in our record 
of accomplishment has been turned. What mistakes we 
have made are history—and valued experience; and 
our successful achievements have been entered on the 
side of sound and liquid assets. 

Now for 1937! 


Between us and the horizon of this new year gleam 
brighter and more promising opportunities. Industry, 
commerce, business— enlivened and stimulated by new 
hope, renewed faith and newly fired determination, 
are driving on toward greater accomplishments and 
more satisfying successes. This will be a year of brilliant 
records —and a year of gratifying rewards. 


ADOLPH F. BUECHELE, President 


MASTER CRAFTSMEN OF PHOTO-ENGRAVING 


2001 CALUMET AVENUE - 


Phone CAl.umet 4137 . 


CHICAGO, ILLINOIS 
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JACK BENNY IS SELLING are 
RADIO EDITORS’ 
1936 nepal 


Cal led Best All- Round Star; | Ded hed been foresighted—knew that You, too, cam be as secure and ay care 
ye mn be to advantage 


free im the years to come if you folio 


| rood the ue © sstently his example 
red Allen Secon =: cectnddibiiendie | 
| ings and loan plan has been used to 


] 
| 
| 
| So Mother has « debt-free roof over mance home building. lt has been wide | 
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Information 
for 
Advertisers 


The following documents may be 
secured without charge from compa- 
nies sponsoring them, or through 
ADVERTISING AGE, by any national ad- | 
vertiser or advertising agency execu: | 
tive writing on his business letter- | 


| hee bead today, because Dad Granced imuated but never excelled. No bene 


head. | | the home the savings amd loom way. safer method has yer been devised 
| New York, Jan. 7.—Jack Benny,| | SAVINGS AND LOAN ASSOCIATIONS ne 
No, 1083. Columbus Went Shopping? | star of the Jell-O program, was the oF New Vous Sues ened 
Where and Why. “supercolossal radio champion of a estab 
/ This market survey, issued by The 1936,” according to a poll of 400 from our oficers who haww you community sad are equipped 10 belp you and } 
oh Columbus Citizen, contains a wealth radio editors conducted by Fame, Sevings ond security of home ownership such | 
4 a of information about purchases and Quigley publication. While Fred] dre stressed in a new campaign launched tion, | 
conditions created by the buying Allen, of Bristol-Myers, placed sec-| in 52 newspapers throughout the state shall | 
habits of Columbus housewives. It ond in voting for all-around leader,| by the New York State League of Sav. the di 
shows, for instance, what items were he received but 20 per cent of the} ings and Loan Associations. the co 
bought at certain department stores votes, as compared with 66 per cent | ae able a 


and women’s wear stores, the shift in 
purchases, and the reasons for quit- 
ting one store for another. In addi- 
tion to the department store data, 
the study contains a section on gro- 


for Benny. 


Rudy Vallee, of the Fleischmann D b G . ” 
Yeast progr placed third, while ecem er ain (b. 


program, ‘ 
lief is 


Major Bowes, whose amateur shows f W kl . hs 
have been on several different pro- or ee | es, injure: 


te. st paral A buying habits, and lists brand 3 . Se ee grams, found the experts exceeding- P C ed \ 
Pig preferences in many classes of prod- ly fickle and finished in the ruck. 15. 61 er ent - we 
ae ucts, Bringing the penguin of Brown & Williamson Tobacco Company's Kool cigarette salggi 
No. 1059. Atlanta and 8 Prosperous promotion to life, this mobile display is touring the South. A circus dwarf fills Other Radio Favorites ure 2 
. . —a : sail be the 
Cities Within Its Retail Trading the penguin robes and travels in this ne built car. While Jessica Dragonette, who re- New York, Jan. 7. Weekly and ea 
Zone. | —— : cently finished an eight-year shift saci cmgagy ge yore pee the | “(¢) 
; ‘to have similarly human tastes in for Cities Service Company, was | Year in a blaze of glory, roiling up Pao 
In this 24 — — eT | programs Fost Savers’ well down in the list of all around | 599.226 lines in December, for a gain Facts 
lanta Journal gives a graphic picture | sa ; ; pa f 15.61 per cent over the 510,504 provisi 
. stars, she led in popularity as a|® ve Dp : " , A 
of the sales possibilities for adver- | No 1085. The Agricultural Outlook. ‘Unlaced’ Test <i gal la sddy_|PUblished in December, 1935, Pub: f thi 
tisers in the eight principal cities ; | eminine vocalist. Nelson Eddy, | © + : proof 
ae decane seers aoe Figures on farm income, prices, currently working on the Vick pro- lishers’ Information Bureau reports, she 
" ie 5 , 5 ort T j SC 
6 implement sales and farm electrifica- Gi ven Encore gram, was acclaimed the leading These figures do not include the ok al 
No. 1084. The Verw Rich. tion progress are some of the farm-| male vocalist. while Burns and Al-|imerease recorded by This Week, sn Re: 
‘ i 3 j j ee ‘ ‘ ’ rhie is ¢ Ww ing, ’ 
Columbia Broadcasting System has|>USiness high spots of this folder = ae len, toiling for Campbell's Soup, ao - age hone P oerrad besa mgs 
issued this study of radio ownership | 20°@ by Midwest Farm Paper | nit. Chicago, Jan. 6.—Capitalizing upon | ranked first among comedy teams. ae Se ieee Te t the 
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me : , : test,” The Julian & Kokenge Co.,| leading commentator, and Lux Radio| V@CemPer, t¥e8, lineage Ww a ? 
90 Lesngpecanr ene average for the| ie, Sie. Sow Wee he Bvieges Columbus, O., will re-emphasize the|Theater was called the best drama compared with 7,743 for the same mdi 
tamilies included in the survey was| Affect San Francisco Business? ent ie mi ania marasine uieentin. seid nae D Wils i" orks | month of 1935, for a gain of 13,593 or may h 
three radios for each family. Kigh- This brochure contains a forecast : . “ " g : e I id got _ cig Ag edocs 175.42 per cent If this figure were such di 
2 teen per cent owned five or more,|of the ch i i d ing for Foot Savers, and in dealer}on the Jell-O program tor NBC, won hee I : : = § ye “(a) 
al ip Rg: ahha inee split) the changes in traveling and buy-) ¢o.operative newspaper copy in 500| first place among announcers, fol- included in the magazine total, the plied, 1 
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“ce diag 14 nee aleper » ves he wren és the Golden Gate and San Francisco Advertising will invite women to|lance. Milton Cross, of NBC, took| ‘Mdividual figures for weekly and a ae 
zady and Judy O'Grady are shown | Oakland Bay bridges, and is based on try on a pair of the shoes and to|/third place, being followed in order semi-monthly a are Given Ss act al 
: an analysis * 12,469 personal inter-| notice how comfortable they are at|by David Ross, James Wallingford, | the attached table: be had. 
views made or the San Francisco} the toes, yet how they cling to the|Ted Husing and Hugh Conrad, all| Weekliex & Semi-Monthlies 
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7 - a ; These features are made possible by| The General Motors concerts | Business Week ........ 37,556 24,585 “Sect: 
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Fishing and National Sportsman, Savers far beyond the i : t Ine 27.721 =. 
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STATE. PATMAN 
BILL DEVELOPS 
IN WASHINGTON 


(Continued from Page 2) 
equitable jurisdiction of this State, 
to prevent, restrain or enjoin such 
violation or threatened violation. If 
n such action, a violation or threat- 
ened violation of this Act shall be 
established, the court shall enjoin 
and restrain or otherwise prohibit 
such violation or threatened viola- 
tion, and the plaintiff in said action 
shall be entitled to recover three-fold 
the damages by him sustained, and 
the costs of suit, including a reason- 
able attorney’s fee. 


May Go to Court 


“(b) In the event no injunctive re- 
lief is sought or required, any person 
injured by any violation of this Act 
may maintain an action for damages 
alone in any court of general juris- 
diction in this State, and the meas- 
ire of damages in such action shall 
be the same as that prescribed by 
subsection (a) of this section. 

“(c) In any proceedings instituted 
r action brought in pursuance of the 
provisions of subsections (a) and (b) 
f this section, the plaintiff, upon 
proof that he has been unlawfully 
discriminated against by the defend- 
ant, shall be conclusively presumed 
to have sustained damages equal to 
the monetary amount or equivalent 
f{ the unlawful discrimination; and 
n addition thereto, may establish 
ich further damages, if any, as he 
may have sustained as a result of 
such discrimination. 

“(d) Any contract, express or im- 
plied, made by any person in viola- 
tion of any of the provisions of this 
\ct, is declared to be an illegal con- 


jtract and no recovery thereon shall 


he had. 
Everything Is Covered 


“Section 5. This Act shall be 

known and designated as the ‘Anti- 
Price Discrimination Act’ and its 
inhibitions against discrimination 
shall embrace any scheme of special 
mcessions or rebates, any collateral 
ontracts or agreements at any de- 
vice of any nature whereby discrimi- 
lation is, in substance or fact, ef- 
lected in violation of the spirit and 
intent of this Act. 

“Section 6. If any provision of 
this Act, or the application thereof 
‘0 any person or circumstance, is 
held invalid, the remainder of the 
Act, and the application of such pro- 
‘sions to other persons or circum- 
‘tances, shall not be affected thereby. 
“Section 7. All Acts or parts of 
Acts. inconsistent herewith are 
lereby repealed to the extent of such 
ieonsistency.” 


Booth Promoted by 


Worcester Telegram 
Howard M. Booth has been ap- 
be inted business manager of the 
orem and Gazette, Worcester, 
“ass, 

_ He has been with the newspapers 
“12 years and for the last three 
“as been assistant business manager. 


Decorative Double Deckle 


Double Deckle is the name as- 
‘Ned to a new paper being intro- 
,ed by the Strathmore Paper Co., 
St Springfield, Mass. The name 
Nes from two deckles, one of a 
the, at the edge of the sheet, the 
.. & second color about a quar- 
‘Inch from the edge. 


| 
SMMCO ENAMEL SIGNS 
SILENT SALESMEN 


with 


EVE APPEAL 


You will enjo 
y thelr cooper- 
ation and lasting enoaetie. 


Manufactured by 


| Samuel Stamping & Enameling Co. 


- Charles Street, Baito., Md. 


SHIFTS BASE 


Cease Edict to 
Wire Producers 


Washington, D. C., Jan. 6—A 
smashing attack on the basing-point 
method of quoting prices and deliv- 
ering goods has been made by the 
Federal Trade Commission in an or- 
der to 16 manufacturers of power 
cable and wire, alleged to have been 
operating jointly under an _ illegal 
conspiracy. 

Issuing cease and desist orders to 
the manufacturers and the National 
Electrical Manufacturers Associa- 
tion, the Commission has laid the 
groundwork for court tests as to 
whether or not the basing-point 
system is to prevail in the United 
States. Many large industries are 
directly affected. 

Among the respondents are Ken- 
necott, American Steel & Wire, 
Anaconda, Crescent, General Cable, 
General Electric, Habirshaw, Okon- 
ite, Phelps-Dodge, Roebling, Sim- 
plex, Triangle and United States 
Rubber Products. 


Discrimination Is Charged 


All were charged with illegally 
adopting uniform selling prices un- 
der the leadership of and in co-op- 
eration with The Okonite Company, 
yeneral Electric Company = and 
Habirshaw Cable and Wire Cor- 
poration. Customers could purchase 
only upon a delivered price basis 
with the result that the manufac- 
turers “habitually and systematical- 
ly discriminated in price among the 
various customers after making due 
allowance for cost of transportation, 
exacting higher prices from custom- 
ers having little or no transporta- 
tion expense and accepting lower 
prices from those having heavy 
transportation expense,” according 
to the Commission. 

The Commission charged that 
these policies had been in effect 
since 1929 and that the association, 
as code authority under NIRA, used 
and applied various code provisions 
to support and reinforce its agree- 
ments and policies. 

Other alleged practices barred by 
the order are: provision that price 
lists distributed by respondents 
among their competitors be adhered 
to until modifications are distribut- 
ed; imposition of penalties on manu- 
facturers failing to adhere to price 
lists; joint investigations to ascer- 
tain to what extent any competi- 
tor has deviated from quoted prices, 
and boycotting of jobbers who do 
not resell at “suggested” prices. 


Wolfe with Fairfax 


William C. Wolfe, formerly of the 
Hazard Advertising Corporation, has 
joined H. W. Fairfax Advertising 
Agency, Inc., New York, in,an execu- 
tive and contact capacity. 


Robinson Promoted 


J. I. Robinson, formerly director 
and general sales manager of Crane 
Limited, Montreal, has been appoint- 
ed vice-president succeeding J. Aus- 
tin Murphy, retired. 


Advertising Plays Role 
in Evangelists’ Battle 


Los Angeles, Jan. 5.—The 
long arm of advertising was 
summoned by Aimee Semple 
McPherson, evangelist, and her 
former aide, Rheba Crawford, 
as rival activities were under- 
way here today. 

Mrs. McPherson inserted a 
25-inch display advertisement 
in local newspapers to  pro- 
claim opening of her four- 
square gospel organization 14th 
annual convention which will 
continue through Jan. 12. Miss 
Crawford, who has filed a 
million dollar slander suit 
against Mrs. McPherson, in a 
simultaneous display insertion 
announced the opening of 
her own  interdenominational 
church. 


New Bottle Fills 
Fountain Pens 
Automatically 


Chicago, Jan. 6—A new product, 
with a wealth of selling points, has 
taken its place on the client roster 
of Kirkgasser-Drew, Inc., Chicago. 
It is the Terry Penfiller, an encased 
ink bottle which fills fountain pens 
automatically. 

Only one month old, the Penfiller 
is manufactured by the newly-organ- 
ized Terry Penfiller Company, Janes- 
ville, Wis. When distribution is well 
under way, national advertising will 
be scheduled, it was said. 

A Plaskon case covers the Pen- 
filler bottle and is topped by a hard 
rubber cap. When a fountain pen is 
pressed into the cap, a vacuum 
pump beneath the cap removes the 
old ink. When the pressure is re- 
leased, a spring attachment accom- 
plishes the ink-filling process, and 
the writer removes the pen from the 
cap. 

While instant automatic filling is 
a main talking point for the prod- 
uct, the device also has the advan- 
tage of being a spill-proof, self-clos- 
ing ink container. The Penfiller 
permits but little ink evaporation, 
and keeps a pen clean and free flow- 
ing. The depth of the rubber cap 
is such that no ink splashes on the 
pen above its point in the filling 
process. Penfiller can be used as a 
dip well for the ordinary dip type 
of pen, as well as for fountain pens. 


Offer Six Colors 


Penfiller measures three inches 
high, wide and deep. It will be of- 
fered in six colors, ranging from 


ivory to Indian red. The device will 
retail at $3, and for 50 cents extra, 
the consumer may have chromium 
trimming on the Plaskon base. 

A cardboard counter display has 
been created to explain the Pen- 
filler. About a foot high, the dis- 
play pictures the facility with which 
a pen may be filled. The pictured 
Penfiller appears directly above an 
actual sample of the device, mount- 
ed in the base of the display. 

Distribution has already been 
launched in Milwaukee and Detroit. 
The company will sell the product 
through department, stationery, gift 
and novelty stores. 


To Have 6 Issues 
The Hotel Bulletin, published by 
Vincent Edwards & Co., New York, 
will be issued every other month dur- 
ing 1937. Heretofore the publication 
has been a quarterly. 


Seeks Fair Exhibit 


Sen. Walter L. Considine of New 
Bedford has filed a bill in the Massa- 
chusetts State Assembly which pro- 
poses an appropriation of $100,000 
for advertising the state at the New 
York World’s Fair. 


Couper to Loft 


Donald A. Couper has been ap- 
pointed art director of Loft, Ine., 
Long Island City, N. Y. He will 
have charge of advertising art and 
window displays. 


ZENITH CAPTURE 
OF FARM MARKET 
BRIGHT CHAPTER 


(Continued from Page 2) 
simultaneously released a couponed 
advertising campaign in 30 national, 
sectional and state farm papers, tell- 
ing the story of the new gadget 
which would make it possible for 
them to operate radios for 50 cents 
a year. 

With distributors keyed up to take 
advantage of this advertising, the 
number of Zenith dealers increased 
from 3,500 to 20,000 in 18 months— 
probably a new record in distribu- 
tion annals. These dealers were 
given 286,000 specific inquiries to 
work on, with a huge latent interest 
which could also be capitalized. 

Many of these dealers, it is said, 
never sold a radio in their lives until 
Zenith came along and now have no 
desire to sell any other kind. In other 
words, they are exclusive Zenith re- 
tailers as far as radio is concerned, 
though in many cases their chief 
business is the sale of farm imple- 
ments or some other product used 
by farmers. 


Teaching Them How 


The company taught them to aban- 
don their traditional method of sit- 
ting in their places of business and 
waiting for the buyer to come in. 
These dealers were trained in the 
ways of home demonstrations during 
unconventional hours, when the en- 
tire family could be sold on the pleas- 
ures of radio. 

Result: 200,000 radios placed on 
the farm, with the number rapidly in- 
creasing, despite the fact that other 
manufacturers have devoted special 
attention to the rich market. Zenith 
itself will continue to spend a sub- 
stantial share of its 1937 appropria- 
tion on the farm radio field. Though 
the company’s December deliveries 
were far back of orders, volume dur- 


ing the first half of the month dou- 
bled over the corresponding period 
of 1935. 

Commander McDonald is a believer 
in vertical rather than horizontal ex- 
pansion. 

“Though we have often thought of 
invading other fields,” said he, “we 
have always been forced back to the 
conclusion that radio still holds 
enough opportunities to satisfy the 
most ardent expansionist. 

“Television probably holds the at- 
tention of the average man on the 
street, but that development is still 
some years away as far as the 
masses are concerned. However, the 
laboratories have developed plenty 
of other twists which have chal- 
lenged the ability of advertising men 
to translate properly to the bene 
ficiaries—the public. 


Advantage of Radio 


“How well advertising has meas- 
ured up to its opportunities is hard 
to tell. Certainly it has enjoyed a 
unique advantage in that almost 
every man, woman and child in the 
country is radio-minded and that 
every piece of radio copy has a po- 
tential audience comprising almost 
the total readership of the publica- 
tion in which it appeared. 

“In the opinion of some, radio ad- 
vertising has devoted too much at- 
tention to gadgets. But what is a 
gadget to a normal person may be 
the door to a new world for one af- 
flicted with deafness.” 

As his title implies, the Zenith 
leader is a Lieutenant Commander in 
the United States Naval Reserve. 
His hobby is yachting, his Mizpah 
being known not only all over the 
Great Lakes, but in foreign ports 
from Labrador to the Galapagos Is 
lands. His familiarity with the ele- 
ments made his conception of har- 
nessing the wind to serve the bid- 
ding of the radio less bizarre than it 
sounds, while demonstrating again 
that marketing ideas may come from 
any source. 


Fisher Transfers Petersen 

H. V. Petersen has been trans- 
ferred from the Toronto office of the 
James Fisher Co., Ltd., to the 
agency’s Montreal office. 
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100 E. Ohio St. 
Chicago 


Want to Buy or Sell? 


When you want to buy 
or sell goods or services 


field, the Advertising 
tact a source to supply 


your wants. 


Surprisingly low rates 
apply to ads in The Ad- 
vertising Market Place. 


Write for descriptive 
folder of specimen ads 
and discounts for term 
contracts. 


The Advertising Market Place 
Advertising Age 


the advertising 


Place will con- 


330 W. 42nd St. 
New York 
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36 PROMOTION — 


267% AHEAD OF 
PREVIOUS YEAR 


Chicago, Jan. 7.—With December 
accounting for 340,718 lines—a gain 
of almost 42 per cent over December 
of 1935—promotional lineage in the 
advertising press hit a new peak in 
1936. 

During the year a total of 3,482,346 
lines of promotional advertising ap- 
peared in the six publications meas- 
ured, compared with 2,757,426 lines 
in 1935. This is a gain of 724,920 
lines, or 26.28 per cent. 

Newspapers were the most import- 
ant users of promotional space in the 
advertising press during 1936, al- 
though they were hard pressed by 
magazines. Newspaper lineage dur- 
ing the year totaled 984,872 
28.28 per cent of all lineage. 

The magazine figure of $06,514 
lines is 26.03 per cent of the total 
and business papers, with 282,520 
lines, or 8.11 per cent of the total, 
were in third place. 


lines, 


Radio Next in Line 


Other classifications, in 
were: 

Radio, 255,920 lines, 7.34 per cent; 
advertising production, 230,916 lines, 
6.63 per cent; farm papers, 190,022 
lines, 5.45 per cent; paper, 152,712 
lines, 4.38 per cent; agencies, 147,448 
lines, 4.23 per cent; signs and dis- 
plays, 53,760 lines, 1.54 per cent; and 
outdoor, 26,642 lines, 0.76 per cent. 
The remainder was made up of mis- 
cellaneous products and services. 

The publications upon which this 
tabulation is based, and their total 


order, 


advertising lineage for 1936, are 
shown in the following tabulation: 
Lines 
ADVERTISING AGE (W)....... 1,505,980 
Advertising & Selling (bw). 548,576 
Pepuere IRE (W);..5....5. 564,116 
Printers’ Ink Monthly...... 187,796 
Sales Management (sm)... 387,814 
| hes ere ree 288,064 
*Monthly to Oct. 1 Semi-anonthly since 


then. 


Form Dairy League 


Articles of incorporation have been 
filed at Madison, Wis., by the Wis- 
consin Dairy Promotion League. One- 
fourth the money raised by sale of 
pledge cards to interested persons is 
to be used for local newspaper adver- 
tising, the balance going to the 
league’s general fund. Non-local funds 
are to be spent for the present 
through the National Dairy Council, 
Chicago. 


“Telegraph” Merged 

The Morning Telegraph, Harris- 
burg, Pa., was discontinued with the 
issue of Jan. 4 and will be merged 
with the Harrisburg Telegraph, eve- 
ning daily published by E. J. and A. 
H. Stackpole, also owners of Book 
Publisher, New York. 


Pubtic Relations | 
Publicity Man 


® Can accept an additional 
commission; personal serv- 
ices only; acquainted with 
legislative procedure; ree- 
ord of sound results: plans 
and executes complete 
‘ampaign: successful 
coaching of field organiza- 
useful stu- 


tions: makes 


dies. surveys, reports. 


Consultant 
Special Assignments | 


All replies confidential 


Address Box 964, Advertising Age | 


PRICE IS HELD 
OVERRATED AS 
SALES FACTOR 


Stedman Urges Salesmen ‘to 
Concentrate on Market 


New York, Sales execu- 
tives should concentrate their at- 
tention on the market and away 
from price, Gerald E. Stedman told 
the Sales Executives Club here re- 
cently, discussing results of a survey 
on home appliances among 40,000 
housewives. Mr. Stedman is vice- 
president in charge of market plan- 


Jan, 5. 


ning, Cramer-Krasselt Co., Milwau- 
kee. 
In the survey only 2 per cent of 


consumers stated price to be a sales 
factor, he said, while 20 per cent of 
dealers and 28 per cent of salesmen 


agreed with them. 
The survey showed that 44.6 per 
cent of the housewives have ex- 


pressed positive buying intent for 
refrigerators this year, against 18.6 
per cent last year. The intent was 
qualified by 4.8 per cent this year, 
compared with 21.7 a year ago. 


70% Are in Market 


More than 70 per cent want some 
home appliance, Mr. Stedman de- 
clared. Similar investigation of hous- 
ing disclosed that 4.8 per cent are 
interested in building new homes, 
and 16.9 per cent plan to modernize 
their homes. 

Mr. Stedman said that the replace- 
ment market was found to be 10 per 
cent for refrigerators, 15 for washers 
and 20 for ranges. 

Mr. Stedman recommended that 
manufacturers make additional in- 
vestments in men, just as they would 
in machinery, in order that the sell- 
ing force be staffed with a full com- 
plement of capable management. He 
also pointed out the need for new 
product designs, to fit conditions in 
the field. 

“The real designer is the American 
consumer,” he said. 

As opportunities for improvement 
in sales effort, he mentioned greater 
use of available literature and pro- 
motional matter, and cited misdi- 
rected emphasis. While salesmen 
thought consumers were interested 
in 16 buying reasons, actually 90 
per cent of the buyers were found 
to be concerned with only 6. 


Home Sales Predominate 


Dealers attempted most of their 
selling in stores, he continued, while 
64 per cent of sales were closed in 
homes. Salesmen spent 72 per cent 
of their time in selling to the house- 
wife, though the masculine influence 
was decisive in 55 per cent of sales. 

Mr. Stedman commented that ad- 
vertising’s role is that of creating 
acceptance, and not demand. 

“Advertising must be linked to a 
companionate selling urge, and is 
dormant until selling goes with it,” 
he explained. 

The effectiveness of all sales fac- 
tors, including advertising, starts out 
at a maximum with the manufactur- 
er, and diminishes to as little as 5 
per cent when it reaches the con- 
sumer, Mr. Stedman said. By greater 
regimentation along the line, this 
figure can be stepped up to 20 per 
cent, he estimated. 


More Tourists in 


Southern California 


Tourists visiting California’s 10 
southern counties spent $188,891,139, 
the annual report of the All Year 
Club shows. 

This is an increase of $33,127,737 
over the sum paid a year ago when 
tourists spent $155,763,402. The club 
is a non-profit tourist bureau oper- 
ated for the benefit of Southern Cali- 
fornia. 


Agency Declares Dividend 

Metropolitan Advertising Co., New 
York, declared a dividend of $12.25 
per share for year ending Dec. 31, 
1936, to common stockholders. 


Railroad Copy 
Warns Against 


Philadelphia, Jan. 7.—A for 
maintenance of the status 
voiced in a campaign of full 
in newspapers launched by the Asso- 
ciated Railroads of Pennsylvania. 
The state legislature is now in ses- 
sion at Harrisburg. 

The first advertisement in the 
series takes the form of a triumphant 
recital of gains made by the rail- 
roads, and passed along to the pub- 
lic in 1936, and thanks all of those 
who made this achievement possible. 
Among those to whom gratitude was 
extended were: 

a Public officials and especially 
state legislators for their foresight 
and wisdom in not shackling the 
railroads with seriously damaging 
restrictions such as excess crew 
bills, train-length limitations, and 
other proposals that serve no useful 
purpose, but instead, increase rail 
costs, reduce traffic and reduce em- 
ployment.” 

The advertisement predicted a con- 
solidation of gains during 1937, “bar- 
ring unnatural or unforeseen ob- 
stacles,” and asserted that “Recovery 
is on the way—let’s not stop it. Let’s 
keep the track clear of unwise and 
ill-considered legislation which 
would discourage the initiative and 
destroy the progress that have put 
the railroads in the vanguard of the 
march toward better times.” 

Sixteen individual roads which 
comprise the organization appended 
their names to the advertisement. 
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Justice Dept. OK’s 
Cut Prices to U. S. 


i Washington, Jan. 7.—A de- 

: viation from provisions of the 

: Robinson-Patman Act permit- 

ting sales to the government 

> at cut prices was approved 

> today by the Department of 
Justice. 

Attorney General Homer S. 
Cummings said the ruling was 
based on estimated lower cost 
of doing business with the gov- 
ernment through absence of 
credit risk, solicitation expense 
and other cost factors. 
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To ‘‘Country Home’’ 


Samuel R. Guard has been ap- 
pointed to the staff of The Country 
Home Magazine, as contributing edi- 
tor. In 1930 he assumed ownership 
of the Breeder’s Gazette. He will 
now devote his entire energies to 
The Country Home Magazine. 


Build Motorola Plant 


Construction has been started on 
the $250,000 factory and office build- 
ing of Galvin Mfg. Corporation, Chi- 
cago, at 4545 W. Augusta blvd. Gal- 
vin manufactures Motorola auto and 
household radios. 


Walker Joins Carol 
Bruce Walker, formerly with Nes- 
bitt, Thompson and Co., Ltd., Toron- 
to, investment bankers, has become 
manager of Carol Candy Shops, 
Toronto, independent chain. 


Teale to Stevenson 


John W. Teale, formerly manager 
of the Montreal office of James 
Fisher Co., Ltd., has joined Steven- 
son & Scott, Ltd., Montreal agency. 


Snapp Konet ia 
Established by 
| Chicago" Women 


Chicago, Jan. 7—The Women, 
Advertising Club of Chicago today 
announced the establishment of the 
Josephine Snapp Award, a Silver 
trophy to be awarded each year fo; 
the next decade to the woman wh 
is judged to have made the greates 
contribution to advertising during 
the previous year. 

The award is a memorial ¢ 
Josephine Snapp, former presiden 
of the club and former vice-presiden 
of the advertising Federation 
America, who died last year. 

The first award will be made fo; 
the greatest contribution to advertis. 
ing during the year 1936, and the 
submission of names and evidence oj 
contributions to the field must reach 
the Women’s Advertising Club }; 
April 5. 

The award will be presented at the 
annual meeting of the Advertising 
Federation of America this summer 
Further details of the competition 
and names of the judges, will be an 
nounced shortly. 


Sheehan in New Post 


William J. Sheehan, formerly ; 
the Boston office of Doremus and ( 
has joined Eastern Gas and Fue 
Associates, Boston, as public rela 
tions and advertising counsel. 


Cone for Equitable 


Equitable Paper Bag Company 
Brooklyn, has appointed Andrey 
Cone Advertising Agency, New York 
to handle its account. 


-RUMFORD HAD A PROBLEM 


@ Rumford Baking Powder had to 
establish a price. A new size can 
was being sold by the trade, erro- 
neously, at the price of the older, 
larger can. Rumford told the new 


price to the consumer where the 


dealer was sure to 


see it too—on 


ithe 


iets 


Criterion Displays posted in nabor 
hood shopping centers. The price i 
established now, but Rumford is 
ordering a bigger showing for 1937: 
Why? Criterion Displays sold baking 
powder, just as they sell everything 
else. Reaching people on the stree! 
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RESUME BATTLE 
FOR REGULATION 
OF ADVERTISING 


(Continued from Page 1) 
ing provisions of the bill. On the 
premise that food, drug and cosmetic 
advertising is merely an extension 
of the label, which has always been 
under the supervision of the Admin- 
istration, my new bill vests this con- 
trol in the same body. At the same 
time, it permits the Federal Trade 
as heretofore, to pro- 
ceed against any advertiser who in- 
dulges in unfair competition. 

“The bill provides that any dis- 
trict court of the United States shall 
have the power to grant tempoary 
or permanent injunctions against 
dissemination of any advertisement 
which contains ‘any statement, de- 
sign or device regarding a food, drug 
or cosmetic or the _ ingredients 
thereof, or the substances therein or 
the nutritional, dietary, curative, 
therapeutic or beneficial effects, or 
the dosage frequency or duration of 
use pertaining thereto which is false 
or misleading in any particular.’ 


Sees No Conflict 


“This seems to me ai perfectly 
proper power to vest in the district 
courts of the United States. It also 
appears to me that it is not only 
proper, but necessary, that the Food 
and Drug Administration, which has 
long had both these products and 


their advertising under observation, 


| should be authorized to seek such 
| injunctions. 

“The fact that the Federal Trade 
Commission may proceed against ad- 
vertisers using unfair methods of 
competition should not prevent the 
grant of this additional power to the 
Food and Drug Administation to pro- 
tect the public against misleading 
advertising which may result in in- 
jury to the public health.” 

The Copeland bill provides for 
standards of identity and a reason- 
able standard of quality for all foods, 
canned or otherwise. It requires 
labels of unstandardized foods to 
identify all ingredients, and prohibits 
traffic in food which is dangerous to 
health. 


No Metallic Trinkets 


It requires informative 
all foods 


labeling of 
intended for infants and 
invalids, likewise stipulating that 
labels shall declare all artificial 
colors and flavors added to any food. 
It forbids sale of confectionery con- 
taining any metallic trinkets and 
authorizes emergency license control 
of any food which might become 
dangerous because of contamination. 

The Copeland measure places cos- 
metics under Federal supervision, re- 
quiring that their advertising shall 
be truthful. It outlaws any beauty 
aid which might impair the health of 
the buyer under the conditions of 
use prescribed either on the label 
or in advertising. It provides for 
special protection of consumers 
against drugs liable to deterioration 
and stipulates that claims of benefits 
to be obtained from any drug must 
not be false or misleading in any 
particular. 

It also makes “non-official” drugs 
iliegal if their standard of strength 
varies, on the theory that such a 
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Double Pouch 


Supporter Is 
Stein’s Scoop 


Chicago, Jan. 7.- 
leather sport belts 
of improved athletic 
porters, 
featured 


-Smartly styled 
and a new line 
abdominal sup- 
called Paris Gards, will be 

in 1937 advertising of A. 
Stein & Co., Chicago, Joseph M. 
Kraus, advertising manager, an- 
nounced today. 

One of the exclusive features of 
Paris Gards, Mr. Kraus said, is an 
interchangeable snap-on pouch, two 
of which accompany each supporter, 
making it do double duty. 

The 1937 campaign will continue 
to fight the battle of the retailer by 
using a “dress up” appeal, and tell- 
ing the reader that in addition to 
Stein products, the dealer also car- 
ries “distinctive stylings in shirts, 
neckwear, hose, belts, kerchiefs, hats, 
underwear and gloves.” The agency 
is McJunkin Advertising Company. 


Club Elects itis 


Roy James has been elected presi- 
dent of the San Antonio Advertising 
Club, succeeding H. L. Bridgman. 
Others elected were: Robert G. 
Walker, vice-president; L. L. Swartz- 


kopf, secretary-treasurer; and Wil- 
liam Brockhausen, I. L. Kaufman, 
J. C. Finnegan, Arthur E. Biard, 
Thornton Hall, H. M. London and 
Ben Berne, directors. 

even may bonnes too cawestel, The 


new bill requires antiseptics to pos- 
sess germicidal powder and provides 
for a declaration on the label of ac- 
tive ingedients of non-official drugs. 


near the stores, when they + 


have the mood and the oppor- 
Unity to buy, is sound adver- 
lising. Send for “America Goes 


1 Market,” 


hopping center units. 


It explains mer- 
Shandising by naborhood 


SELECTIVE 


GRAYBAR BUILDING 


ADVERTISING 


iN NABORHGOU SHgPPING. CENTERS 


CRITERION ADVERTISING CO., INC. 


NEW YORK _ 
Es . > Sige word 


SAFETY THEME 


With safety themes being emphasized by 

advertisers, this concrete center line strip 

is being tested on highways throughout 
the country. 


Tethens Staff 
Given Outside 
Point of View 


——— 


Chicago, Jan, 7—Hearing a strong 
recommendation of color advertising 
from A. M. Lewis, space buyer for 
Benton & Bowles, New York, the ad- 
vertising department of the Chicago 
Tribune held its 33rd semi-annual con- 
vention in the studios of radio sta- 
tion WGN this week. Col. R. R. Me- 
Cormick, editor and publisher of the 
Tribune, delivered the final address 
of the three-day meeting at a ban- 
quet at the Drake Hotel last night. 

Mr. Lewis coupled color and re- 
search as the two vital links in the 
advertising chain. The latter re- 
veals the effective appeal and the 
former breaks through reader indif- 
ference and spurs the prospect to 
action, he said. 

The agency field was also repre- 
sented by John Toigo, of Batten, Bar- 
ton, Durstine & Osborn, Inc., Chicago, 
who emphasized the necessity of bal- 
ance in any merchandising program, 

The point of view of the retail ad- 
vertiser was presented by S. L. Wil- 
liams, advertising director of Wal- 
green Company, drug chain. The 
consistent advertiser benefits almost 
automatically from any improvement 
in public buying power, Mr. Williams 
said. 


Four Cardinal 
Requisites for 
Agencies Cited 


Pittsburgh, Jan. 6—Technical 
knowledge, knowledge of the clients’ 
business, originality and good man- 
agement were listed by Harry Res- 
tofski, sales promotion manager, 
West Penn Power Co., as cardinal re- 
quirements of an advertising depart- 
ment or agency. The analysis was 
given in an address yesterday before 
the Pittsburgh Advertising Club. 

Beyond technical knowledge of 
type and layout, Mr. Restofski 
pointed out, personnel in the depart- 
ment of his company, for example, 
must know thoroughly, industrial, 
commercial, residential, farm and 
other uses of electric service, where 
to get facts and whom to consult for 
information. 

“All this is essential,’ he said, “if 
the advertising personnel are to be 
anything more than automatons, 
translating other peoples’ detailed 
ideas into layout and copy.” 

Stressing originality, Mr. Restof- 
ski pointed to the need to do creative 
work, anticipate needs, and make 
usable suggestions for the sales pro- 
gram. Effective management, he 
said, entails elasticity, the ability to 
shoulder unlooked for major or rush 
assignments and handle long range 
programs. 


Bigelow Makes 
50-50 Proffer 
to All Dealers 


New York, Jan. 6.—Bigelow-San- 
ford Carpet Company has announced 
a new co-operative advertising policy 
whereby any registered retailer can 
participate in a 50-50 program, with- 
out limits as to sales. 

The policy is to apply on newspa- 
per or shopping news space, featur- 
ing Bigelow-Sanford wool-pile_ sur- 
face rugs placed at the discretion of 
the local retailer. Half of the cost 
of this space will be paid by Bige- 
low-Sanford, on _ presentation of 
invoice, based on local rates. 

Hitherto the Bigelow-Sanford Com- 
pany has refrained from co-operative 
advertising arrangements with its 
dealers, except on the Fibertex rug, 
where a 5 per cent limit based on 
sales was fixed and will be con- 
tinued. 


New Magazine Schedule 


National advertising will be main- 
tained. Publications included on the 
schedule are Better Homes & Gar- 
dens, Good Housekeeping, Ladies’ 
Home Journal, True Story and 
Woman’s Home Companion. Newell- 
Emmett Company is the agency, 
with Paul Hartley as account execu- 
tive. 

The magazine copy will feature 
large illustrations of various rug pat- 
terns in full color, following the 
practice in previous campaigns. 

The new policy, effective Jan. 4, 
was designed to meet the require- 
ments of all sizes of retail outlets, 
while complying with the Robinson- 
Patman Act 

William C. Burnham is advertis- 
ing manager, and William Leighton, 
assistant advertising manager of the 
company. 


Railroad Starts New 


“Snow Train” Service 


The Chicago, Milwaukee, St. Paul 
& Pacific Railroad has launched win- 
ter sports week-end excursions to 
Lake Delton, Wis., in a merchandis- 
ing tie-up with The Fair, Chicago 
department store. 

The crack streamliner, the Hia- 
watha, will be used for the trips. 
Costumes and equipment are _ sold 
by The Fair. 


Celotex to Market 


Thermax, Absorbex 


The Celotex Corporation, Chicago, 
is to market Thermax Structural 
Insulation and Absorbex Acoustical 
Corrective, produced by the North- 
west Magnesite Company, under the 
terms of negotiations just completed 
between the two concerns. 

General sales headquarters of the 
new undertaking will be at the Celo- 
tex main office. 


Caples to West 


The Caples Company, Chicago and 
New York, has opened a Los Angeles 
office. Ernest F. Bader, formerly of 
Omaha, Neb., is in charge. 


SEND FOR THIS 
FREE BOOK 


ii) —Informative 

—Profusely Illus- 
pa ay Your request will bring 
only the book—no salesman. 


PORCELAIN ENAMEL INSTITUTE 
612 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
Enameled Signs. 
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Sale of WOAI 
to Columbia 


Gets Setback 


Washington, D. C., Jan. 7.—Stren- 
uous opposition of Examiner Judge 
P. W. Seward to consummation of 
the sale of Station WOAI, owned by 
G. A. C. Halff and operated as South- 
land Industry, Inc., at San Antonia, 
Texas, to the Columbia Broadcast- 
ing System has halted plans of CBS 


to acquire that outlet. With a mil- 
lion-dollar contract involved, Judge 


Seward took the position that the 
station and its equipment are worth 
only a fraction of that amount and 
that such an enormous figure could 
imply only one thing—that the pur- 
chase would include permanent con- 
trol of that station’s frequency. 

For tax and other purposes, Co- 
lumbia’s contract with Halff stipu- 
lated that the deal had to be com- 
pleted and settlement made prior to 
Dec. 31, 1936. The Commission met 
in special session on that date and 
passed the petition over. Meantime, 
counsel for Halff filed a request to 
withdraw their application for au- 
thority to permit the sale, but 
almost immediately filed another ap- 
plication to withdraw the applica- 
tion to quash the deal. It appears 
now that the deal is off. 


Incorporate WNRI 
WNRI has been incorporated at 
Newport. R. I. The _ incorporators 
are W. Paul Oury, for several years 
manager of WPRO, Providence; 
Howard Thornely, Pawtucket. and 
S. George Webb, Newport. 


“The Quill” Moves 


The Quill, published by Sigma 
Delta Chi, journalistic fraternity, is 
now located at 35 East Wacker drive, 
Chicago. 


Member Station 
Columbia Broadcasting System 


NASHVILLE 


Paul H. Raymer Co., 
National Representatives 


WGAR Series to 
Reveal Inside 
Agency Conduct 


Cleveland, Dec. 6.—Fuller & Smith 
& Ross, Inc., lead off Saturday, Jan. 
9, the weekly series of broadcasts 
over Station WGAR, Cleveland, de- 
signed to unfold to the public the in- 
side activities of agencies in the 
handling of all types of advertising. 

General Manager John F. Patt this 
week revealed that many of the 
Cleveland agencies are planning “big 
names” and unusual sports and news 
events shows for the broadcasts and 
at least one agency plans to show 
how the client, artist and advertising 
executive combine their ideas to pro- 
duce striking general display, direct 
mail, poster and car card advertis- 
ing. 

37 To Appear 


Ten agencies approved by the 
Cleveland Media Group already have 
been invited to participate. All have 
accepted. Others will be invited un- 
til the entire 837 Media Group ac: 
credited agencies in Cleveland have 
been offered the opportunity. 


WGAR is giving the time; the 
agency shapes and _ presents’ the 
show. Idea, talent and production 


are left to the agency assigned to 
that week’s program. WGAR’s tal- 
ent may be used; other Cleveland 
talent is permitted, or the evening’s 
entertainment may be imported from 
New York, Chicago, or any other city. 

In addition to Fuller & Smith & 
Ross, Inc., agencies so far slated to 
appear are McCann-Erickson, Ince., 
Griswold- Eshleman Co., Campbell- 
Sanford Advertising Co., Gordon 
Vichek Advertising Agency, Lank, 
Fisher & Kirk, Inec., Hubbell Adver- 
tising Agency, Stanley Kaye Adver- 
tising Agency, Meldrum & Fewsmith 
and Carr Liggett, Inc. 


Smith Leaves Agency 
to Join Jam Handy 


Guy C. Smith, formerly with Bat- 
ten, Barton, Durstine & Osborn, Inc., 
New York, has joined the executive 
staff of the Jam Handy Picture Serv- 
ice, Inc. Headquartering at Detroit, 
he will engage in food merchandis- 
ing activities. 

Prior to his agency connection, Mr. 
Smith was advertising manager of 
Libby, McNeill & Libby, Chicago, and 
later general sales manager of the 
company’s Eastern division. He 
was at one time president of the 
Association of National Advertisers. 


W. H. Rible Retires 


William H. Rible, business man- 
ager and secretary-treasurer of The 
Ohio State Journal Company, Colum- 
bus, has retired, concluding 43 years 
of service to the newspaper. 


Gets Trailer Account 
Highway Trailer Co., Edgerton, 
Wis., maker of trailers and truck 
bodies, has appointed M. Glen Miller, 
Chicago advertising agency, to han- 
dle its advertising. 


results from your advertising. 


National Representa. 
tives, Edward Petry & 
Co., Inc. 


The Grunts Are A Part of The Show! 


Muscle men of the mat do not depend on power alone to draw the 
crowds. They, so sports scribes tell us, pitch in a faney assortment 
of carefully rehearsed grunts and grimaces to enhance the show. 
And similarly, WSM adds the particular type of showmanship your 
audience likes to the power of clear channel coverage. 
Let us prove it! 


NASHVILLE. TENN. 


Owned and operated by The National Life & Accident Insurance Co., 


Result 
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WATTS 


Inc. 


Ma 


The rates for this department are 
“Help Wanted” and “Situations 
charge $1. 


All other classifications (single insertion rates): % 


4 to 6 in., per in., $4.50; 


per in., $4.75; 
13 to 15 in., per in., 


per in., $4.00; 


Cdve wis 


$3.75. 


specimen ads and discounts on term insertions. 


as follows: 


Wanted,” 30 cents a line, minimum 


in., $2.75; 1 to 3 in., 
7 to 9 in., per in., $4.25; 10 to 12 in., 


Write for descriptive folder of 


HELP WANTED 


COMMERCIAL ARTIST | ; 
A permanent position for an artist In 
an advertising department of a large 
New England manufacturer. Location 
an hour from several large cities. To 
be one of several under head artist. 


Real experience in layout and letter- 
ing to advertise quality and style 
products is necessary. 

Write education, experience, and 
preferred wage. 

Box 955, ADVERTISING 


age 
AGE, N. Y. 


ADVERTISING SALESMAN—RKeal op- 
portunity for man who can sell dis- 
plays, posters, signs in quantities. We 
have an up-to-date plant and excep- 
tional art ability. Liberal commission 
State age and qualifications. 

Box 959, ADVERTISING AGE, Chicago 


Chro. Adv. Agcy. small, alert, offers 
liberal commission plan and possible 
future int. in agey., to young, live- 
wire acct. exec. who has or can secure 
business if given real creative help. 
Box 956, ADVERTISING AGE, Chicago 


Artist: Color and Black and White 
for Offset Work. Knowledge of me- 
chanical lay-outs necessary. Ideal 


working conditions with fast-growing 
Lithograph Plant. 
Box 954, ADVERTISING AGE, Chicago 


POSITIONS WANTED 
Radio Dept.: Can’t understand why I 
didn't get flood of offers from last ad. 
Am in Radio Dept. of Phila. agency— 
have been since graduating college 
in ’35. Anxious to get to New York— 
like a million others. Had exp. on 
stage and radio (a jerk station in 
Altoona), and thus can write from 
background.- Invite me over to write 
a specimen copy for any program you 
handle, and if I don’t do as good 
(even for first try) as anyone you 
have, I'll pay you for taking up your 
time. Only N. Y. agencies considered. 
30x 9638, ADVERTISING AGE, Chicago 


ARTIST-PHOTOGRAPHER 
12 years experience drawing mdse. 
furniture, interiors, designing layouts, 


booklets for Chicago’s leading dept. 
stores, agencies. Knowledge of com- 
mercial and fashion photography— 


complete photographic equipment. 
Jesires connection with first class 
dept. store, small agency or magazine 
where both art work and photography 
are required. 

Box 961, ADVERTISING AGE, Chicago 


A-1 display advertising man 31, desires 
change. 9 yrs. exp. with large Va. 
Daily as solicitor, layout man and 
copywriter 


POSITIONS WANTED 


Salesman, 20 


Trade Paper Advtg. 5S ' ° 
years exp., seeks connection with high 
class business publication to work 


Have car. 
Impressive 


Chicago and Middle West. 
est. agency acquaintance. 
record sest references. 

Box 962, ADVERTISING AGE, Chicago 


DIRECTORIES 


DIRECTORY OF TRADE DIRECTO- 
ries. Lists 400 trade directories, per- 
sonnel lists, professional lists, an- 
nuals, ete., ete.; describes the contents 
and identifies the publisher. $3.00 per 
copy. Published by 
BURNS ORGANIZATION 
1003 Bedford Bldg., 203 S. Dearborn St. 
Chicago, I1l. 


PREMIUMS 


ATTENTION ADVERTISERS 


Will sacrifice 750,000 fancy hand 
biown, glass perfume bottles filled 
with good perfume for only 1%e each. 


Assorted styles. New, different and 
very pretty. Would make a wonder- 
ful premium or promotion medium, In- 
quiries invited only from advertisers 
or agencies able to quickly use all or 
large part of this stock. 

Box 960, ADVERTISING AGE, Chicago 


MISCELLANEOUS 


REVOLUTIONIZE YOUR PRINTING! 
Eliminate expensive typesetting and 


costly cuts. Newest process repro- 
duces house organs, price lists, bul- 
letins, sales letters, testimonials, dia- 
grams, ete. Fast, accurate and eco- 
nomical! 

Any size can be furnished. 

Additional hundred copies 22c. 
500 copies (8%x11") $2.63. 
Send for samples. 
Laurel Process, 480 Canal St., N. Y. 
PHOTO POST CARDS 

The kind that build good-will and 


bring you business. Don’t fail to in- 
vestigate this new form of Successful 
Selling announcement and follow-up. 
Write for Samples and Prices. 
Graphie Arts Photo Service 
3rd & Market Sts., Hamilton, O. 


Ask for Bulletin of Publishing Prop- 
erties, Harris-Dibble Company, 1 
West 42nd Street, New York, N. Y. 


Make it easy for buyers of ad- 
vertising products and services 
to locate you. Tell them, 
through these columns, what 
you have to offer and where you 
and your sales representatives 
can be reached. For descriptive 
folder showing specimen ads 
and special discounts for term 
contracts, write to 


The Advertising Market Place 
ADVERTISING AGE, Chicago 


Box 957, ADVERTISING AGE, Chicago 


Baptists Take Board 


The First Baptist Church of Con- 
cord, N. H., has acquired half of a 
large bulletin board maintained by 
the Railroad Y. M. C. A., at a busy 
downtown location, to advertise its 
services. The church has what is 
believed to be the largest congrega- 
tion in the state. 


Jordan Transferred 


J. D. Jordan, formerly service man- 
ager of General Household Utilities 
Co., Chicago, has been transferred to 
the research and development depart- 
ment in charge of television experi- 
ments, 


Miller Made Royal V. P. 


Maxwell V. Miller, eastern sales 
manager at New York for the Royal 
Typewriter Company since 1930, has 
been appointed vice-president in 
charge of sales. 


Chevrolet Motor Co., Detroit, is 
sponsoring a “‘man-on-the-street” pro- 


gram over Station WOW, Omaha, 
Neb., daily except Sunday. Foster 


May is the interviewer. 


Lovdal to “Tribune” 
Carl N. Lovdal, for nine years as- 
sistant advertising manager of the 
Evening Telegram, Superior, Wis., 
has been appointed advertising man- 
ager of the Tribune, Hibbing, Minn. 


Haggerty Joins Reilly 

John Haggerty, long active in the 
New York Club of Printing House 
Craftsmen and formerly general su- 
perintendent of the Chas. Schweinler 
Press, New York, has been named 
general superintendent of the Reilly 
Electrotype Co., Inec., a division of 
the Electrographic Corporation. 


Sherwood to Auto Field 


Larry Sherwood, formerly chief 
announcer and director of special 
events and features for KMBC, Kan- 
sas City, Mo., has been named sales 
promotion manager of the Armacost 
Automobile Company of that city. 


Cunard Uses Car Cards 


Cunard White Star Line is pro- 
moting interest in the British Indus- 
tries Fair, to be held in London and 
Birmingham Feb. 15-26, by using car 
cards in New Haven Railroad trains. 


Resumes Old Name 


The name of Ehlinger & Higgs, 
Inc., Tulsa, Okla., has been changed 


to Stanley J. Ehlinger, Advertising, 
the name previously borne by the 
agency. 


Kennedy with Triumph 


J. P. Kennedy, formerly account 
executive of The Fensholt Co., Chi- 
cago, has been named sales and ad- 
vertising manager of Triumph Manu- 
facturing Co., Chicago. 


Subsidiary of 
General Motors 
Renews Program 


New York, Jan. 6.—Pontiac Moto; 
Company, General Motors subsidiary 
has extended its contract for time 
on the Columbia network for “News 
Through a Woman’s Eyes,” featy,. 
ing Kathryn Cravens. The extensioy 
is effective Jan. 11. The program js 
heard Monday, Wednesday and Fyj. 


day at 2-2:15 p. m., EST, and re 
broadcast at 5:30-5:45 p. m., EST 
over 58 coast-to-coast stations. The 


agency is MacManus, John & Adams 
Inc., Detroit. 

On Jan. 12 the Modern Food Prog 
ess Company will renew its Tuesday 
afternoon program, “Dog Heroes’ 
over 9 NBC Blue network stations 
The time is 4:30-4:45 p. m., EST 
product, Thrivo Dog Food, and the 
agency, The Clements Company 
Philadelphia. 

“Gang Busters,” with Phillips } 
Lord, will continue over the nation. 
wide Columbia network for a secon 
year, through a new contract with 
Colgate-Palmolive-Peet Company, ef 
fective Jan. 13. 


Dragonette for Palmolive 


The Palmolive “Beauty Box The 
atre,” new program starring Jessic 
Dragonette, with Al Goodman’s or 
chestra, will start Jan. 13 for Palm 
olive soap, replacing “Come On, Let’ 
Sing!” It will go on the air eac 
Wednesday at 9:30-10 p. m., EST 
Benton & Bowles, Inc., is the ageng 
for both. 


Manhattan Soap Company, Ney 
York, maker of Sweetheart toile 


soap, will take 15-minute shows o 
Wednesday and Friday on the Colur 
bia net, starting Jan. 13. Allan Pre 
cott, “The Wife Saver,” will be fea 
tured. The company will als 
participate five times weekly in th 
Allie Lowe Miles Club over WOR, aj 
well as continuing spot broadcast 
on the Pacific coast. Manhattan if 


at present using time on Tuesday 


and Thursdays on the NBC Red ne 
work. 
New York, is in charge. 


“Steel” in Full Dress 


The first 1937 issue of Steel, puw 
lished by the Penton Publishing C 
Cleveland, the “Yearbook of Indu 
try” number, was dressed with ! 
three-color process front cover, and! 
four-color process back cover, wit! 


an added color of metallic gold i r 


an all-over design. The entire cove 
was cellophane coated to replace tlt 
varnished covers previously used. 
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| HEARST SALARY, 
A HALF MILLION, 
HIGHEST IN °35 


(Continued from Page 2) 

ported as follows: Sewell L. Avery, 
president, Montgomery Ward & Co., 
$100,160; H. H. Windsor, Jr., presi- 
lent, Popular Mechanics, $55,000; H. 
perlstein, president, Premier-Pabst 
corporation, $79,999; E. P. Goble, 
president and treasurer ,Stack-Goble 
advertising Agency, $60,000. 

w. E. Macfarlane, business man- 
ager, Chicago Tribune, $100,000; R. 
R. McCormick, president, Chicago 
tribune, $50,000; P. P. Willis, presi- 
dent, P. P. Willis Corporation, Chi- 
cago, $50,000; P. K. Wrigley, presi- 
‘dent, Wm. Wrigley, Jr., Company, 
936,405; J. L. Kraft, president, Kraft- 
‘Phenix Cheese Corporation, $75,000; 
uM. H. Hackett, vice-president, Lord 
% Thomas, $54,590; Ethel V. Mars, 
president, Mars, Inc., $120,000. 

Henry T. Ewald, president, Camp- 
bell-Ewald Company, $126,930; 
Charles F. Kettering, director re- 
search laboratories, General Motors 
».@corporation, $216,036; Frank F. Bar- 
ham, president, Los Angeles Evening 
Herald, $86,520; M. W. Goddard, The 
»feamerican Weekly, $156,000; Morti- 
mer Berkowitz, The American 
Weekly, $125,971. 

William S. Paley, president, Co- 
-Pjumbia Broadcasting System, $169,- 
‘P07; William Esty, William Esty & 
o. $168,000; Arthur E. Griffiths, 
| eader’s Digest, $100,000; Kenneth 
J geyne, Reader’s Digest, $100,000. 


af } Succeeds W. H. Pond 


William H. Pond, formerly na- 
onal advertising manager of the 
oston Evening Transcript, has 
ined Scripps-Howard Newspapers 
New York. He is succeeded by 


n red Brandenburg, whose title will 
jays me Advertising manager. 


ni) | Happ Wins Promotion 


Theodore L. Happ, for the past 
ye years manager of the Boston of- 
eof the American Express Co., has 
en made assistant to the vice-presi- 
mit in charge of sales, with 
peiwarters at New York. 


Carpenter Expands 


The Carpenter Advertising Co., 
ipweveland, has moved to larger quar- 

ts on the seventh floor of the 
stizens Bldg. 
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If you want to be just around the 
corner from the famous Radio 
“ty, and only a few steps from 
‘8@ smart shops and theatres, 
‘Aen come to the VICTORIA, one 


. New York’s newest hotels. 
loy the finest of food too, and 
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‘Viviality at the newest of bars, 
the swing and rhythm of 
*rn Manhattan! 
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Embarrassment 


of Jockey Is 
Worth $2,500 


(Picture on Page 51) 

New York, Jan. 7.—Crawford Bur- 
ton, gentleman jockey, was awarded 
$2,500 by a Federal jury here today 
for alleged embarrassment suffered 
by reason of publication of his picture 
in a Camel cigarette advertisement, 
in Collier’s and American Magazine 
in 1934. He asked $75,000. The judg- 
ment was against Crowell Publishing 
Company. 

Another suit for $200,000 against 
R. J. Reynolds Tobacco Company is 
to be heard next week. A third suit 
is pending against William Esty 
& Co. 

The defense of the publishers was 
that the advertisement came through 
in the course of ordinary routine and 
that the photograph itself was in- 
nocuous. Mr. Burton said he re- 
ceived $500 for posing but testified 
he never saw proofs on the photo- 
graph. 

A newspaper account of the trial 
related that “when the advertisement 
appeared, sharp-eyed readers were 
startled to find Mr. Burton in a de- 
cidedly Rabelaisian pose, due to the 
manner in which he had arranged 
the saddle and girth.” 

The advertisement, passed among 
the jurors, caused some snickers. 

Mr. Burton, who is a member of 
the New York Stock Exchange, testi- 
led that on returning to that institu- 
ion for luncheon afer appearance of 
the advertisement, he was met by a 
“barrage of ribald laughter and un- 
printable questions about the photo- 
graph.” 


Nazis Frown on 
Advertising of 
Fats for Food 


Berlin, Jan. 6.—German food prod- 
ucts advertisers will no longer fea- 
ture fats for human consumption. 
The Nazi new “cease and desist” 
order covers butter, lard, margarine, 
cooking oils and even bacon. No 
advertising of these foods will be 
permitted in newspapers or on post- 
ers. Nor can these products be 
displayed by stores. 

Ham, sometimes considered a fatty 
food, is, however, on the list of food 
products which can freely be adver- 
tised along with sugar, fish and other 
foodstuffs of which Germany has 
ample supplies. 


Demand More Children 


And while German advertisers are 
being told what and what not to ad- 
vertise, the Fatherland’s illustrators 
have incurred official displeasure for 
their failure to cooperate with the 
Nazi campaign for making the Ger- 
man nation “large family conscious.” 

It seems that, whereas four chil- 
dren is held to be the absolute mini- 
mum for any right minded German 
family, too many German artists and 
photographers have been confining 
the number of children in their pic- 
tures to two and, in extreme cases, 
only one. 

So now the racial office of the Nazi 
party, while signifying its willing- 
ness to concede a lesser number of 
youngsters in extreme cases, has told 
the illustrators that ordinarily a 
minimum of four youngsters should 
be included in every picture, even 
at the risk of upsetting the artistic 
balance. 


Redding to Schwartz 


Vincent Redding, formerly with 
Philip Klein, Inc., has joined The 
Schwartz Publicity and Advertising 
Agency, Philadelphia, as art direc- 
tor. The agency is now located in 
new quarters at 1700 Walnut st. 


Gets Shur-Tite Account 


Goldsmith Bros., New York, and 
Paris, makers of Shur-Tite fine hand- 
bags, have appointed Stuart, Ames 
& James, Inec., New York, to direct 
their advertising. Robert Ames and 
Hazel Norris Berry will handle the 
account. 


Index of Retail Activity 
in Important Markets 


Based on total retail lineage carried by all daily news- 
papers in each market reported on 


(Copyright, 1937, by Advertising Publications, Inc.) 


% Gain 


% Gain 


or Loss 


1937 
over 
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or Loss 
Week Week Week 1937 
Ended Ended Ended over 
City Jan. 65,1935 Jan. 4, 1936 Jan. 2, 1937 1935 
Pi Seer 208,768 213,612 —4.7 
it. sca. e ere eac 106,176 158,956 187,964 + 77.0 
Baltimore, Md. ........ 307,406 326,195 280,058 —8.9 
Birmingham, Ala. ..... 203,140 174,762 184,912 —8.9 
Boston, Mass. ........534,657 344,409 284,806 —46.7 
Bridgeport, Conn, ..... 143,892 146,832 73,976 —51.4 
5 Aare 178,206 169,722 177,002 —0.9 
Camden, N. J.......... 55,640 55,640 53,738 —3.4 
Cedar Rapids, lIa........62,216 65,758 67,508 +8.5 
Chattanooga, Tenn 78,918 74,935 116,612 + 48.8 
Chicago. Ti. .......... 450,305 446,265 372,497 —17.3 
Cincinnati, O. ......... 256,048 274,313 236,195 —~T.8 
Cleveland, O. .........891,584 293,371 275,451 +1.4 
re > 320,026 284,327 +7.9 
i... Peres 209,230 214,368 186,354 —10.9 
CUE: GES. i. css eeees . ey 216,545 ert a 
Des Moines, Ia......... 97,433 91,708 78,190 —19.8 
SO a 240,720 265,108 278,271 + 15.6 
eae 81,606 74,788 100,758 + 23.5 
Evansville, Ind. ....... 199,080 181,664 er cee 
Fall River, Mass....... 47,222 —«48,755 64,295 +149 
ees BEES 6.06.00 s0608 500 165,130 178,780 180,166 +49.1 
3 Serer ree 65,408 2,289 64,804 —0.9 
Grand Rapids, Mich....137,296 164,066 151,326 +10.2 
Sepeenvare, ©. Oi. occ cca 61,334 41,104 96,904 +58.0 
Houston, Tex. .........227,962 224,938 242,214 is. 
Indianapolis, Ind. .....260,751 282,456 257,299 1.3 
Jersey City, N. J....... 27,050 30,207 22,606 —16.4 
Kansas City, Kans..... 32,739 32,893 36,540 +11.6 
Knoxville, Tenn. ...... 134,095 178,570 124,152 —7.4 
Little Rock, Ark.......152,264 127,960 140,042 —8.0 
Se, Se ans weston 127,904 123,270 99,148 —22.5 
Manchester, N. H...... 49,597 41,557 37,774 —23.8 
Memphis, Tenn. ....... 189,924 174,804 174,342 —8.2 
Milwaukee, Wis. ...... 103,613 111,615 250,095 +141.4 
Minneapolis, Minn. ‘cS | ce eh a 7S i | 7 a 
New Bedford, Mass.... 22,288 52,052 53,970 +142.1 
New Orleans, La.......308,911 338,712 274,443 —11.2 
New Tor, WNW. F..6.00ss 815,747 847,365 814,169 —0.2 
Brookiyn, NW. ¥.....0e0. 91,336 85,023 98,973 +8.4 
INOPEOIN, VE. svvcccscse 146,398 132,174 ape ‘es 
Oakland, Calif. ....... 99,239 89,376 100,327 +1.1 
Oklahoma City, Okla,..181,314 173,012 169,876 —6.3 
Ni SR err 189,756 168,388 161,410 —14.9 
Philadelphia, Pa. ...... 499,120 436,643 409,376 —18.0 
Phoenix, Ariz. ........ 127,274 127,008 122,402 “—8.8 
Pecemperen. PR. crcccces 362,110 351,596 262,864 —27.4 
Portiand, Oreg.......:i< 212,758 166,894 197,344 —7.3 
Providence, R. I........ 165,756 214,665 181,851 +9.7 
sermon, VR. .iscccns 170,044 172,270 152,726 —10.2 
Rochester, N. Y........ 287,052 285,414 260,716 —9.2- 
Rock Island-Moline .. 185,640 242,270 244,314 +31.6 
Sacramento, Calif. - 160,997 171,833 155,078 —3.7 
San Antonio, Tex...... 98,280 117,012 119,028 +21.1 
San Diego, Calif.......234,908 276,346 173,194 —26.3 
San Francisco, Calif... .218,584 231,232 209,370  —4.2 
Seattle, Wash. ........2138,724 210,724 180,460 —15.6 
South Bend, Ind........ 130,528 128,568 148,602 +13.8 
Spokane, Wash. ....... 107,349 124,754 132,538 + 23.5 
Se. BOR, BEG bcc e sees 265,125 256,530 253,350 —4.5 
St. Paul, Minn..........243,462 251,368 196,503 —189  #£=x— 
gy Si. ere 145,306 138,628 116,382 —19.9 
TOGCOMAR, WHER, 66 ccccs 75,068 66,132 102,850 +37.0 
ic a. | rr 173,614 128,046 84,308 —51.4 
Teronto, Ont., Can...... 326,697 262,996 240,534 —26.4 
Washington, D. C.......524,747 ———«+567,751 565,532 +7.8— 
Worcester, Mass. ...... 171,640 173,208 132,825 —22.6 
Youngstown, O. ....... 102,252 126,623 rae 
MWURS es 5s heceeers 12,657,468 12,716,123 11,983,430 —65.3 


HOLIDAY CAUSES 
RETAIL LOSS IN 
FIRST °37 WEEK 


Chicago, Jan. 8—For the week 
ended Jan. 2, retail newspaper adver- 
tising was 5.8 per cent below the cor- 
responding period of last year, ac- 
cording to the ApverTisinGc Acre In- 
dex of Retail Activity. 

This decrease was to be expected 
because the current week missed the 
benefit of heavy week-end advertising, 
due to New Year’s Day falling on 
Friday, whereas the beginning of the 
year fell on Wednesday in 1936, al- 
lowing sale copy to appear late in 
the week. 

Beginning with this week, the In- 
dex of Retail Activity has been ex- 
panded to include Baltimore, and ad- 
ditional important markets in which 
it has hitherto been impossible to se- 
cure figures, will be added from week 
to week. 

In the measured cities, newspapers 
carried 11,983,430 lines of retail dis- 
play advertising for the week, against 
12,716,123 lines for the correspond- 
ing week of last year, a loss of 732,- 
693 lines. 


May Show Fluctuations 


It should be remembered that the 
first few weeks of any tabulation such 
as the Index of Retail Activity, may 
shows wide fluctuations until there 
has been time for the cumulative fig- 
ures to settle down to a normal av- 
erage. 

As stated last week in ADVERTISING 
AGE, the tabulation on this page now 
show cumulative figures for the 
years 1935, 1936, and 1937. This data 
will be carried throughout 1937. 


Goodman to WKZO 


Cliff Goodman, formerly of 
W9XBY, Kansas City, Mo., has joined 
the sales staff of WKZO, Kalamazoo, 
Mich. 


ADVANCE ADDRESSING 
and MAILING COMPANY 


AUTOMATIC 
MACHINE ADDRESSING 
FROM ALUMINUM PLATES 


Permanent Mailing Lists 
Our Specialty 


536 So. Clark St. Webster 3569 
CHICAGO 


Irvin Western Manager 


for John B. Woodward 


Following his election as vice-presi- 
dent and a director of John B. Wood- 
ward, Inc., newspaper representa- 
tives, Arba J. Irvin has_ been 
appointed Western manager at Chi- 
cago. In this post he succeeds J. D. 
Galbraith, resigned. 

Mr. Irvin recently resigned as 
business manager of the Tulsa Trib- 
une to join Woodward. 


Dieterich in New Post 


After four years as director of ad- 
vertising and sales promotion for the 
Mennen Company, F. S. Dieterich 
has advanced to the newly created po- 
sition of merchandising manager, in 
which he will also have charge of 
sales. 


Tastyeast Goes to 
New York Agency 


Tastyeast, Inc., Trenton, N. J., has 
placed its advertising account with 
Peck Advertising Agency, New York. 
Radio will continue to be the primary 
medium, 


Promote Booth, Stoddard 


Howard M. Booth, assistant busi- 
ness manager of the Telegram and 
Gazette, Worcester, Mass., has been 
made business manager, succeeding 
Charles H. Morse, retired. Lincoln 
W. Stoddard, formerly city editor of 
the Gazette, takes over Mr. Booth’s 
former position. 
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FELTMAN: CURME 


The above reduced advertise- 
ment for Feltman & Curme was 
prepored entirely by Faithorn 


Always the Finest 
at Faithorn 


FINEST ENGRAVING 

FINEST TYPOGRAPHY 

FINEST PRINTING 
You can use one or all— 


just as you wish, but all! 
are here, ready to serve 


Complete Service 


© 
SEY: 
S&S , Under ONE Roof 
& % 


PRINTING 


QUALITY, SERVICE 
and REAL ECONOMY... 


can be accomplished through Faithorn COMPLETE 
SERVICE of (1) Ad-Setting, (2) Engraving and (3) 
Printing — all under ONE roof... We think in 
terms of results ... The shortest way ‘round is 
usually the best ... Why send cuts to one con- 
cern—typesetting to another many blocks away 
—and then give your printing to a firm even 
farther distant? You can cut your costs, elimi- 
nate worry and save TIME, TROUBLE and MONEY 
by having Faithorn do the entire job ... If you 
are interested in securing this kind of a saving, 
the time of times to use Faithorn certainly is 
NOW...We will gladly show you samples. Try us! 


Exceptionally weil fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


FAITHORN CORPORATION 


you... Speed, economy 


Ad-Setters - Engravers - Printers 


and satisfaction assured. 


504 Sherman St., Chicago - Wab. 7820 


DAY AND NIGHT SERVICE 
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HE above definition which appears on the south 
; ar of Tribune Tower lobby sets forth the ideals 
and obligations of the newspaper as the Chicago 
Tribune sees them 


The Tribune is alert to attack government abuses, 
yet it finds time to start such worldfamous move- 
ments as the Chicagoland Music Festival and the 
Golden Gloves Tournament. 

An advocate of progress, the Tribune is under obli- 
gation to no group. It is independent in its policies. 

Accurate newsreporting, forthright editorial com- 
ment and vigorous public service have made the Trib- 
une a vital force in its community and in the nation. 

Because of its close, personal relationship with the 
people in the Chicago territory, the Tribune exerts 
a selling influence in this market greater than that 
of any other advertising medium. 

It presents the message of the advertiser to a great 
audience in an atmosphere charged with the interest 


and confidence that get prompt buying-action. 
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More than 800,000 families on week-days and in 
excess of 1,000,000 on Sundays read the Tribune. 
They depend upon it for the news of the world. 
They turn to it for guidance in business and _per- 
sonal affairs. 

The Tribune is the only newspaper with majority 


coverage of the people of metropolitan Chicago. It 


enrolls among its readers people in every walk of 


life. [ts personal appeal makes it widely read, 
clipped, quoted. 
Eight leading national magazines combined fall 
. 4 q 
short of equaling the Tribune circulation in Chicago. 


Use of all Chicago radio outlets does not give the 
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simultaneous coverage available through use of the 
Tribune. 

Again in 1936, as it has since records have bet 
kept, the Tribune led all other Chicago newspapt 
in volume of advertising. In the year just ended it ld 
by the widest margin on record. You can use! 
other medium so productive as the Tribune to buil 
prestige and sales in the Chicago market. 

The advertising rates per line per 100,000 cir¢ 
tion are among the lowest in the publishing busine 

A Tribune representative—or your ad vertisil 
counsel—will be glad to discuss what can be done’ 


increase your sales through use of Tribune advertisilg 


Chicago Tribune 


THE WORLD‘*S GREATEST NEWSPAPER 


00 
TOTAL DAILY CIRCULATION NOW IN EXCESS OF 800,000 ¢ TOTALSUNDAY CIRCULATION NOW IN EXCESS OF 1,000" 


An action 


€ 


New 1937 P| 
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Photographic Review of t 
Week 


FABRIC FOSTERS LIQUOR SALES 


TRAVEL IN LIGHTS MARKS WHISKY SPECTACULAR 
ROUND THE WORLD’ 


An action map comprises the newly-installed spectacular of Alliance Distributors, Inc., at Miami for King’s Ransom whisky, 
with an unusual lighting feature sketching the "Round the World" voyage of the imported whisky. 


STRIKES THREATEN TO STRANGLE AUTO PRODUCTION 


Insertion of an actual wool muffler in the display adds life to this new creation 
of Ben Burk, Inc., Boston, for Old Mr. Boston Rock & Rye. 


SATISFIED WITH THE DOTTED LINE ACT 


*~ 1937 Plymouths are flowing off this production line at the rate of three a minute as output is stepped up to meet record 
demand. Public hysteria over strikes in automobile and allied plants has stimulated buying. (Story on Page |.) 


NEW AGENCY BUILDING "HOUSE WARMED" SUES OVER PICTURE A. W. Kasten, advertising manager, National Biscuit Company, signs Buddy 


Rogers, film actor and orchestra leader, for a new nation-wide radio show via 
NBC Blue network, which opened New Year's eve. 


PENCIL DISPLAY MAKES BIG MARK 


10 age of Detroit's advertising fraternity turned out for the official house Crawford Burton, gentleman jockey, who 
00; ‘ thy the new Lee Anderson Advertising Company home at 8415 E. Jefferson was given $2,500 in New York in a A rigid wire in the tips, substituting for the leads, gets attention by giving Auto- 
ition, week. Mr. Anderson and J. W. Frazer, vice-president, Chrysler Sales $75,000 libel suit arising from use of point pencils in this new display the appearance of standing without support. 
sre in the center of this group at one of the high points of the his picture in a cigarette advertisement. The display occupies an eptire window panel of the J. R. Weldin Co., Pittsburgh 


celebration. (Story on Page 49.) stationer. .-Rufhrauff & Ryan, Inc., Chicago, is the agency. 
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